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Successful Night Club 



The industry's top operators outline tbcir formulae: A definite policy, cnstomcr r. . 
lations, live exploitation and advertising, careful selection and grooming of talent 
are fartors . . . not to mention working 7 days a iveek, unless you're in Philadelphia. 



I.TOVZR S in clover," people say, 
and when they ask me tor the 
'icret of my success I usually reply 
hat I'm just lucky. Actually, it took 
me 20 years to gain the know-how of 
running a night club. 

I bought Giro's in 1942. Today, 
Giro's is one of the most highly publi- 
cized firms in the world, receiving 
more space in newspaper and maga- 
zine columns and more mentions on 
radio and television shows than al- 
most any other. It is a natural for 
publicity. The name has become 
synonymous with HoU.vwood glamour 
and intrigue — and also light';. Over 
$1,000,000 a year is spent on it. 

We spend approximately $125,000 
.1 year on publicity and advertising. 
We take all the space we can get in 
Los Angeles newspaper ads, and ad- 
vertise as well in the trade papers. 
Approximately $25,000 a year is spent 
on advertising, $15,000 on publicity 
and $85,000 on .special exploitation — 



which includes sending gifts to our 
regular patrons, movie stars and other 
celebrities. 

A Good Story 

In publicizing Giro's we consider 
the viewpoint of the newspaper man 
who is interested in giving free space 
to a company only if there is a good 
story there. Altho Giro's is a natural 
for publicity, we leave verj- little to 
chance, taking advantage^ of every 
worthwhile situation. Particularly we 
tr>- to create interest in each new 
opening. For example, when Mitzi 
Green was to open at Giro's, it was 
learned that Raymond Duncan, Isa- 
dora Duncan's brother, had come to 
Los Angeles. He is always a good 
bet for publicity because of his habit 
of wearing a Greek toga. I threw 
a big dinner for Duncan at the open- 
ing during which he pored with Mitzi 
Green. The combination of the two — 
the child star who has made good, and 



Giro's actually rune 
in the red . . . but, oh, 
those five sidelines! 

by 

H. D. nOVER 
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H, D. Hover. Owner- 
Operator, Gilo's, 
Hollywood 







Duke Ellington 

. he dmu-s the mu,nc mob. 



Joe E. Lewis 

the Ciroese love him. 



Mitzi Green 

a Lcwtx impermnation 
•■licked. 



Harry Richman 

for htm a sirimming 
party. 



Jerry Le&ler 

from not-up'tO'Standard 
to oni'Of-thC'gteateat. 
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smpson and the Four Williams Brothers 

. . . t/iev busted all records. 



Isadora's toga-garbed brother — made 
an irresistible picture for the news- 
papers. The picture and story hit 
the front pages the next day. 

Included in our $8.'i,000 budget for 
':pecial exploitation are such gifts as 
lipsticks to both men and women 
l atrons (the men like to give the 
giits to their fem friends), fountain 
pens and cigarette lighters. Any regu- 
lar patron of Giro's is apt to receive 
such gifts in his mail. For each new 
attraction, I throw a big party at my 
home for over 200 people — namely 
motion picture celebrities and the 
press. For Harry Richman, for in- 
stance, I gave a swimming party. 

Netc Decor Every 18 Montht 

My formula for satisfactory custo- 
mer relations is simple: Give the pa- 
tron the best of everything that money 
and prestige can buy. To make sure 
that customers will want to come to 
Giro's, we endeavor to provide the 
finest entertainment we can get, the 
best food and two orchestras. We 
strive to create the most pleasant pos- 
sible surroundings for our customers. 
I have the room redecorated approxi- 
mately once every 18 months. 

Altho most of the patrons are my 
friends. I work on the theory that 
they come to enjoy themselves, not 
to see me. I believe that any time 
the owner of a night club thinks that 
people come merely because they like 
him, or want to see him. he makes a 
mistake. There should be a certain 
friendly aloofness on the part of the 
night club operator. If a fellow comes 



in with his girl and wants you to sit 
at his table, sit there for a few 
minutes — but don't plant yoursel' 
there for the evening. 

Patrons wsjit the best you can give 
them in entertainment, food and at- 
mo-sphere. C ur budget for shows and 
music runs from $3,500 to $8,000 per 
week. 

A D'e finite Policy 

1 believe that every ni£ht club 
should have a definite policy and .! 
special type of clientele to which it 
caters. Without such a policy you'it 
sunk. The night club operator musi 
decide whether he wants a large or a 
small room, a floor show, or ju.<:l 
music, and S'o on. I decided on a 
small, intimate room and two floor 
shows an evening. We select our en- 
tertainment with the clientele it 
would attract always in mind. As a 
result. Giro's has developed into one 
of the most uxdusive night clubs in 
the country. 

We base OL.r records on gross busi- 
ness. One crchestra leader with :-. 
national reputation is a man whom I 
shall never again sign for Giro's be- 
cause he dr.jws in the chili bou! 
crowd which doesn't spend much per 
person. In addition, I have learnt ' 
long ago that the graciousness of 
performer bss as much to d' 
his success at a night club 
talent. Thiji particular onl,. 
leader wouldn't smile at the audience 
l.';ce niiJiiiinc a .\'i<ihr Club, page 50} 
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Serve better iaod than any 
restaurant in town .... 
pick out the best headwaiter, 

captains and waiters 

.■iorve nothing except the best 

"branded" liquors . 

cater to every whim of your 

customers 

five everyone a ringside table, 
even on Saturday nights .... 
pay five times as much as you 

can afford lor a show 

be sure that it is as good or 
belter than any show in any 

tlieater in town 

hire the two best orchestras 

you can get 

redecorate every j'ear .... 
pay strict attention to every 
detaa 

corae in early and stay late 
work seven day.-: a week (unless 
you're in Philadelphia — and then 
spend Sunday in New York visit- 
ing night clubs, tr> ing to find acts 
that you can use i 



spend thrtL nmui. ur -aucn ut 
advertising as you can aSord 
never charge a cover charge .... 
take the minimum charge off for 
every steady customer in order to 

keep his good wUl 

take the minimum charge off for 
every new customer in order to 

generate his good will 

charge less for your dinner than 
the same dinner would cost at 

ChUds 

Then if there's a war on, you should 
do business, and make enough money 
to stay in business for a year or so 

after the war ends 

or until your money runs out .... 
or until there's another war .... 
never worry about your club. Always 
watch what Miami is doing. If your 
competitor offers an act $2,000, offer 
the act $3,000. If the other guy's offer 
is raised to $4,000, you up it to $S,000. 
If he raises again to $7,500, don't be 
scared. Offer him $20,000. That's to 
learn your competition they can't 
monkey with you 



Lou Walters, headmau at 
the Latin Quarter, says it's 
as easy as can be. And that 
thing in his cheek is his 
tongue. 

by 

LOU WiULTmS 




Properly showcasing uuicpie talent is the 
firm and fixed policy at the Blue Angel. 
hy 

HERBERT J.4COBY 



attracted by one name, but by a well- 
balanced production. 

Comedy Wtmted 
The greatest demand is for comedy, 
and comedians are the most diSlcult 
to find. I have always tried to pre- 
sent people who are funny without 
being vulgar. Some of the acts which 
I have discovered have made people 
laugh most are the Bernards, who 
4t were the first to compose an entirely 



angle and tlie line of girls, is good 
music, good singing and good 
rhytlim. Here I would like to men- 
tion two groups which have worked 
for me, the Herman Chitti.son and 
Ellis Larkin trios. They have been 
called the best accompanists in the 
country by some of the outstanding 
singers. The.'^e groups accompanied 
singers such as Evelyn Knight and 
Joan Nichols when - they got their 



T IKE in any other business, the most 
important requirement for a suc- 
cessful operation in a night club is 
policy — knowing what you want to 
do, what clientele you plan to aim for, 
and what to give them that they are 
anxious to find. 

Failure to establish a set policy, or 
to continue to maintain it, is a great 
mistake. There is a public for good 
food, one for good music and dancing 
and one for good talent. ITiese groups 
are not always the same and a suc- 
cessful policy must specialize in one. 

In my case I decided to try, to the 
best of my ability, to pre.^ent talent. 
That required the atmosphere of a 
smart, relatively quiet room with 
good service combined with a planned 
production of the actual show, in- 
cluding timing, staging and accom- 
Tianiment. 

Well-Balanced Production 

To select an artist for a night club 
requires a personal taste or flair 
which cannot be acquired. It is im- 
portant to remember that your taste 



Some of Jacobys Blue Angel "Discoveries" 

Le/t to Hsht, Alice Pearce, Pearl Bailey, Florence Desmond and the Bernard Brothers 




is personal and individual and that 
you cBimot please everyone. How- 
ever, if you present some talent ac- 
cording to your standards, and you 
like it well enough to gamble on it, it 
is easy to convince a portion of the 
public and so you acquire your own 
following. This following comes be- 
cause it knows it will find an in- 
teresting display of talent; it is not 



creative mimicry, timed to other peo- 
ples' records, and P;iula Laurence and 
Alice Pearce, both with new zany 
characters aud ideas. Along with 
these I would like to mention Flor- 
ence Desmond as one of the most 
distinguished comedienfies, unique in 
the art of imitation. 

After comedy the most important 
item, if you decide to omit the sex 



first break with me. Another artist 
who should be mentioned is Pearl 
Bailey, who has combined music and 
comedy in a rare and effective man- 
ner. 

If I can consistently find talent 
with the qualities and unique capa- 
bilities of those I have mentioned, 
I have no fears about ctuilinued 
protltable business at the Blue AngeL 



ARE starting our 20lh year at 
Leon & Eddie's. They tell me 
that with the fickle public this is 
.some kind of a miracle. Doors have 
opened and closed around us with 
such rapidity it is hard to keep track 
of who's who. 

After all tliese years our mailing 
list embraces every comer of the 
globe and every address was given to 
us personally. I feel that the people 
who have made our place a "must" 
like our spot because of the friendly 
atmosphere and the homey touch we 
iry to give it. I think that in the 
course of some evenings I walk a good 
15 ' " ing hands and greeting 

oM :d new. and that's how 

I U' ; liiy customers . . tl • y 

are my friends. 

Sijuare the Beefit 

We try to correct any complaints 
that may arise before the customer 
leaves so that he is completely satis- 
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fled. I insist on the finest of food, 
moderately priced, expertly prepared 
and served, and our tables are plenty 
large enough to eat on. 

I change my shows every four 
weeks. I like fresh new acts and 
many have graduated real stars from 
here, including Jackie Miles, Jan 
Murray, Jackie Gleason. Donald Rich- 
ards, Lee Sullivan, Archie Robbin.s, 
Joey Adams, Iris Adrian. Marie Mc- 
Donald and many other.". I have no 
butine.is gimmicks out.^ide of our 8 
by 1 0-foot television screen on which 
we show major sporting events. The 
customers love it and incidentally so 
do I, as it gives me a chance to keep 
up on sports and attend to business, 
too. Our Sunday night celebrity 
parties have l>een going on for 15 
years and we have a wonderful time. 
The public has never tired of these 
'.ights and they are a tradition with 
us. 

Mo»tly 20-Year Men 



lOO.UUO ..ougH aud 15 miles 
a night is part of Leon & 
Eddie^s story. Maybe it's 
trite but who can urgue 
with 20 years. 

by 

EDDIE DAVIS 




^Ices r>^me^"f^l'''^^'■'"''"'!'' '^'"'^ ^hese past 20 years I 

Most of my staff have been with w^^lVanUre toiTametie^dTy rd'th^'" Tf r'^-^.*' '""^^ 
me since the place opened, and the terest In our patrons i I have, i sTng Too.OOd morl. 
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A Decade of 

Band and Singer Toppers 

with America's College Kids 

As determined in the annual poU of coUeges conducted by The Billboard. 
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Helen Forrest 






Artie Show 



Dinah Shore 



Roy 'Eberle 






Ginny Simms 




Benny Goodmon Oaude ThomhiU 




Perry Como 



Alt Mooney 





Vaughn Monro* I«k Leonard 



College Poll Winners— 1938-1948 



YEAR 



fAVORITE BANDS 



MOST PROMISING 
NtWCR BANDS 



FAVORITE MALE 
SINGERS 



FAVOfSITE FEMALE 
SINGERS 



1938 



Benny Goodman 
Tommy Dorsey 
Hal Kemp 



1939 



Arlie Shaw 
Kay Kyser 
Tommy Dorsey 



Bing Crosby 
Jack Leonard 
Kenny Bakei: 



Bea Wain 
Ella Filxgerald 
I Ginny Simms 



1940 



Glenn Miller 
Kay Kyser 
Tommy Doney 



Ray Eberle 
Jack Leonard 
Bob Eberly 



I Bognie Baker 
Ginny Simms 
{ Ella Filxgerald 



1941 



Glenn Miller 
Tommy Dorsey 
Kay Kyser 



Vaughn Monroe 
Will Bradley- 
Charlie Spivak 
Bobby Byrne 



Frank Sinat:ra 
Ray Eberle 
Bob Eberly 



1942 



Glenn Miller 
Tommy Dorsey 
Harry James 



Hal Mclnlyre- 

Claude 

Thornhill 
Vaughn Monroe 
Charlie Spivak I 



Ray Eberle 
Frank Sinatra 
Bob Eberly 



1943 



Harry James 
Tommy Dorsey 
Glenn Miller 



Hal McInJyre \ Frank Sinalra 
Stan Kenlon Bob Eberly 
Vaughn Monroe | Ray Eberle 



1 944 I No PoU ,1 No Poll 



I No PoU 



1945 



Tommy Dorsey- 
Harry James 
Glenn Miller 
Benny Goodman 



Slan Kenton 
Hal Mclntyre 
Lcs Brown 



Bing Crosby 
Frank Sinalra 
Dick Haymes 



1946 



Tommy Dorsey 
Woody Herman 
Stan Kenton 



Stan Kenton 
Tex Beneke fe 

G. Miller Ork 
Elliot Lawrence 



Bing Crosby 
Frank Sinalra 
Perry Como 



1947 



Stan Kenton 
Tex Beneke & 

G. Miller Ork 
Tommy Dorsey 



Elliot Lawrence 
Eddy Howard 
Ray McKinley 



Frank Sina::ra 
Bing Crosby 
Perry Como 



1948 



Stan Kenlon 
Vaughn Monroe 
Tex Beneke 



I Elliot Lawrence 

Art Mooney 
1 Randy Brooks 



Bing Crosby 
Perry Como 
Frankie Leine 




Woody Herman 




Ella Flugerald 



Frankie Lalne 



Eddy Howard 




Bob Eberl y 



Chorlle Spirak 





Kay Kyser 



Elliot Lawrence 



Marlon Hiitton 



Ginny Simms 
Helen O'Connell 
Helen Forrest 



Helen O'Connell 
Marion Hulton 
Ginny Simms 



Helen Forresl 
Helen O'Connell 
Peggy Lee 



No PoU 



Dinah Shore 
Jo Stafford 
Ginny Simms 



Jo Stafford 
Dinah Shore 
Peggy Lee 



Jo Stafford 
Dinah Shore 
Peggy Lee 



Peggy Lee 
Jo Stafford 
Dinah Shore 




Eenny Bakei 





Tex Bonek» 





Boy McKlnlar 



CAFE ROUGE 

HOTEL PENNSYLVANIA, NEW YORK 
MAY 24th 

lo(ei« Colombia Record Release - 

SHAUNY O'SHAY 
SUGAR BEAT 

Soon »o be Relcoicd — 

AT THE FLYING "W" 
DONNA BELLA 



rmance 
Year! 




lOth Annual College PoU 



AIL. 



J- Randy Brooks ' 



240 

2 En"*,''" Monr<^*' 



6. Ray McKinley JOI 




Claude Thornhili 89 
XAnthoai>.^_'' 72 

I second strz,iJC\ ^^^fCi 27 «. 
I rence'^ f rajg/,t year pmT~'^o»" Uie 



\ Lawrence 



We're exircmely grateful to the collegians 
who helped make our 2nd birthday such a 
memorable one. 

Out many, many thanks to those who voted 
us overwhelmingly lops in the Most Promis- 
ing Newer Bands Division, and boosted us 



to 2nd place in the Sweet Bonds Division. 

We've thoroughly enjoyed the privilege of 
playing in person fcr the students of more 
than eighty colleges during the post two 
years . . . and look forward to playing for 
them mony more times in the yeors to come. 
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COMMODORE HOTEL 



Niw roKK cm 



Opening 

CAPITOL THEATER 



Nfw rowf cirr 
MAY 20TH 



WOODY 
HERMAN 

and his orchestra 

Personal Management: ABE TURCHEN 
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Establishing new house records on 

his first NATIONAL TOUR 
Available lFor 
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CARNEGIE HALL-MAY 17TH 
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Click Concerts 

. . . and How They Get That Way 



Pop concerts featurmg straight names, jazz artists, folk and race 
stars have aU made money for promoters, bookers and talent 
in recent years. But there are good solid reasons why they do. 



IT'S about time lor a few calm words 
on a thing called "concerts." In 
the pop field (name bands, acts, 
singers) concerts achieved such wide- 
spread fame this year as compared 
with past seasons that a lot of "ex- 
perts" formed dangerous opinions; 
dangerous because of the over- 
generalization. There seems to be 
no doubt that popular concerts are in 
ever-growing vogue and are paying 
off with ever-greater success, but 
there are barriers and qualifications 
ihat the promoter and performer 
.nust familiarize himself with before 
deciding to junk the ballroom circuit 
and head for 'any and aU concert halJa 
in sight. 

Concerts, of course, are nothing 
new; for years the bigger metropoli 
in the nation have housed pop attrac- 
lions qn the concert stage frequenUy 
v/ith good results. Today various 
plienomena explain the increased 
tempo of the concert trend. At the 
same time these phenomena are self- 
explanatory "proceed with caution" 
signposts for the one-night promoter. 

No. 1 phenomenom seems to be the 
disk jockey. In the East impresario 
Ernie Anderson has wisely^ pulsed 
the exact exploitation potential of 
the disk.jockey as related to the con- 
cert stage and has brought the jockeys 
into business with himself. Anderson 
:ias a good record of concert tour 
,)romotionE behind him, mostly in the 
:i77. field. In New York he has been 
Lsiding over Town Hall and Car- 
/tgie Hall (at the former usually in 
-association with platter spinner Fred- 
die Bobbins); he's booked the Illinois 
Jacquet-Ella Fitzgerald package con- 
cert thru Hartford, "Detroit, Philadel- 
phia, Boston. "Washington and Cleve- 
land. This tour ran at $1,500 guar- 
antee (S500 to Ella and the remainder 
to the ork, while Jacquet worked 
at 50 per cent over the gross and Fitz- 
gerald 20 per cent over the gross). 
.Meanwhile Anderson took out money 
at virtually every concert stop. Lo- 
cally he sold out the Stan Kenton 
house at Carnegie Hall (prices scaled 
as high of $4.80); at Town Hall he's 
loaded up weekly concerts with 
lower scaled ducats but enough to go 
over the top. His personal abilities 
a promoter may be important — 
g-.ant that he knows exploitation and 
advertising gimmicks and uses them 
wM. But his conceded practice of 
j.icimoting in conjunction with disk 
..... keys probably holds the key to his 
i,..sr results. Anderson's normal ar- 
/;.i.;. nn;nt is to give the hottest disk 
j..i.ke> in each town where one of 
l is concerts is being staged, a small 
piece of the percentage. The jock, 
in turn, usually acts as emsee for 

April 34. IMS 



the given concert. In addition, and 
this is important, you can be sure 
that the jock lends plenty of vocifer- 
ous support via the radio waves lor 
the concert promotion. Fact that An- 
derson has been "coming out" vali- 
dates (business-wise) his practice of 
going into "partnership" with jocks. 

On an out-and-out basis promoters 
may not care to pattern their busi- 
ness after Anderson's jockey tie-in 
set-up. But the important lesson to 
learn is that the local jockey can be 
all important in concert planning and 
staging. The wise concert promoter 
better look to his jocks as friends, if 
not partners. 

The most significant "new look" 
about pop concerts, of course, is their 
widespread reach into the name-band 
brackets. 



Name Clicks 



Name bands playing concerts are 
usually surprisingly successful when 
compared with those trodding the 
routine one-nighter dance lanes. But 
wait a minute, Mr. Promoter— don't 
junk your ballroom and grab for a 
tent with chairs— there's more to it 
than meets the eye. Certainly Spike 
Jones has been a tremendous grosser 
(better than 8G in every one of 24 
cities and as much as 14G and 15G 
in concert dates at Minneapolis and 
"Worcester). Yeah, Vaughn Monroe 
can boff out 7 to lOG on a concert 
tour; soon Sammy Kaye goes out on 
concert tour (five concerts in three 
days) teamed with Milton Berle, but 
let's get a few practical points 
straight. 

The important consideration is the 
"entertainment formula.'' Jones, Mon- 
roe, etc., only prove that large doses 
of stage production will spice the 
concert box office. Spike has a 14- 
act Musical Depreciation Revue; Mon- 
roe is loaded with production rou- 
tines on top of his own vocal appeal; 
when Kaye goes out, not only will 
Berle be the comedy kid as always, 
but look for Sammy to lead out with 
his "So You Want To Lead a Band," 
his poetry readings and his clownings 
with a Latin-American dancer and 
bongo beater. So stop and reconsider 
before striking out as a concert im- 
presario. Ordinary band bookings 
without previously considered special 
characteristics may not bind. People 
who sit thru one or two hours of 
solid band entertaining are definitely 
more caustic and critical than ordi- 
nary terps who will suffer thru rou- 
tine music (up to a point) to satisfy 
the objective of dancing with the 
gal friend and getting in a few drinks 
or vittles to boot Packaging (sup- 
plementing of ordinary dance bands 



with stage acts, singers or "gim- 
micks") may be an agency function, 
but it often depends on the stated 
whim and requirement of "promo- 
ters." 

60 Day Top 
Apart from the aesthetic values, 
there are solid business fundamentals 
for the performer and promoter to 
understand about concerts. Concerts 
currently are estimated as offermg 
no better than 60 days a year for any 
given ork or act This 60-day figure 
is one with considerable "gate milk- 
mg" uwolved and may be presumed 
to applv only to No. 1 bands, vocal 
and act attractions. "While it has no 
immediate bearing on tlie promoter 
' (new concert promotions ca'n be de- 
veloped) it does pouit up the avaU- 
ablc talent problem. If large enough 
quarters can be found to house 
enough people to bring in enough 
money to pay the price of top talent, 
the question still remains: Will loca- 
tion of concert halls fit into the 
agency, or performer's itinerary. 
the concert field broadens out (if it 
broadens out) the problem may efface 
itself and the promoter may find it 
simpler to catch on to a Jones, Mon- 
roe or Kaye passing thru; meanwhile 
there are lesser names to consider. 



Folk and Racers 

Today, in terms of concert promo- 
tion, what is a lesser name? In the 
specialized recording fields (which 
can provide ideal concert names when 
properly examined) the big pop 
names are non-contenders. Newly 
arrived race and hillbilly record art- 
ists, for example, offer enterprising 
opportunities in the personal-appear- 
ance belt. There's no surprise when 
established hillbilly-Western names 
such as Ernest Tubb and Eddy Arn- 
old, or the race stars, including Louis 
Jordan, King Cole, Three Players, 
draw packed concert houses, but the 
promoter can also cull thru the Nellie 
Lutchers, Julia Lees, Tex "Williams 
and Cowboy Copas or Sarah 
Vaughans. Frequently in given areas 
the disks of these artists provide the 
greatest exploitation builders any 
concert could require. Territorial re- 
quirements for concerts are extensive 
and go hand in hand with record-sale 
characteristics; yet, surprising as it 
may seem, some territories are mis- 
understood by local concert pro- 
moters. In New York a concentrated 
hot and modern jazz following can 
fill up concert halts for attractions 
spaced out at not-too-saturating in- 
tervals; in other large metropolises 
the same, but some of your Midwe.st 
sites apart from Detroit, Cleveland, 
etc., may be death on jazz attractions 



but are set-ups for Spike Jones's 
comedy or "Vaughn Monroe's sweet 
ballading. 

Big Totcn Corn 
The hillbilly field follows its local 
favorites around just as closey, too. 
In the Nashville area the Grond Olt 
Opry stars boom Tennessee concert 
promotions; in New York hillbilly 
jamborees lately have been surpris- 
ingly successful due to the influence 
of only one or two local disk jockeys 
who corner the big city's com belt 
Interspersed thru all the concert 
promoting the one factor which re- 
mains within the province of the 
prospective promoter to measure falls 
under the heading of the old axiom; 
Records make the attraction. "Wliat- 
ever the field — jazz, hillbilly, name 
band — so long as it's not pure comedy 
or cafe stuff, the platter popularity 
of an attraction offers one good clue 
to the possibilities of concert success. 
As the concert-packaging trend con- 
tinues, and more and more comics, 
dance teams, etc., are thrown in on 
Uie traveUng bill with orks, the pro- 
moter can evaluate a musical attrac- 
tion's record power, compute the 
vaude-nitery quotients of affiliated 
acts independently and still come up 
with a pretty good index for Incal 
concert planning. 
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Comer view of Click sign which runs around 
the entire building. It contains 3.455 electric 
bolbs and two 20- foot electric ftashcastcr signs. 
Corner of 16th and Market, Philadelphia, is 
equivalent of -iZd Street and Broadway, New 
York, 



. Name Bands and 
Smart Promotion CLICK 



FRANK PALUMBO 



If Philadelphia's Click doesn't do the most intelligent, aggres- 
sive job of promotion in the nitery field, it -will certainly do un- 
til a more intelligent, aggressive promotion job turns up. Here, 
the well-liked, well-known Mr. Palumbo tells the whole story. 




RADIANT KID on top of the juke bo. is the winner of a hon,e-cond,tloned 
,uke box won at a monthly Click's Tune Party. n.n by disk .ockeys, J" ''8^ • 
Ed Hirst. Stu Wayne and |oe Crady. At right. Frank Palumbo and Tony Pastor, 
guest star, watch the kids yell approval. 

April 14, 194* 



•WTE HAVE a Wishing WeU at one 
of the exits at the Click, here in 
Philadelphia, into which our patrons 
drop some secret wish as they leave. 
I read these wishes carefully for they 
often reflect the public's opinion of 
our place more clearly than any other 
medium. 

The wish 1 remember best among 
the hundred."! I've read was one wit- 
ten by a young customer on what was 
apparently her first visit to the Click. 
It said, "I wish to come back here 
again soon." That wish, in eight 
words, really tells^the whole story of 
the Click. When we opened the place 
September 7, 1946, we knew it would 
be no easy job to gel Philadelphians 
behind the project, and then spread 
its name somewhat to the rest of the 
country. The citizenry here demand 
a lot of value for their money. We 
knew that from ojierating four other 
entertainment places here. 

Past Experience 

So, we put into the Click the les- 
sons we learned from years of sup- 
plying entertainment. We remem- 
bered their gripes and complaints, 



their long memory of places where 
they were "clipped," 

There is no cover or minimum or 
admission charge at the Click, never 
was, and never will be. We tried to 
make it easy for a person to get some- 
thing to eat or drink and see some 
first - class entertainment without 
going home broke. The aveiage per- 
son in Philadelphia had to be im- 
pressed wish the fact that he could 
enter the Click without having to pay 
any charges at the door, without 
having to tip everybody from the 
headwaiter on down to the kitchen 
boy in order to get a seal, without 
fear of being shown to a back row 
seat unless he "gets it up"; without 
all the other phony practices that are 
so prevalent in the night club busi- 
ness. 

We had to sell a bill of goods to 
Philadelphians that permitted them 
to buy as litUe as they wanted to at 
the bar, or as much as they wanted 
to within reason, leave when they 
wanted to, and see a full bill of 
enteftainment. 

With our policy set up, we started 
the Click rolling with Louis Prima's 
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A scene from the contest to pick Miss Press 
Photographer of Philadelphia, an annual contest by 
the Icnsmen of Philly papers, held at the Click there 
March 14. 19-18. All-round co-operation on this one 
is excellent; entries are numerous, and results 
gratifying. 



New field of television opened ancmcr promotion 
outlet for Click. Here Desi Annai awards a $1,000 
coat to the winner of the Miss Television of Phila- 
delphia contest. September. 1947. To date, 295 
appearances and television plugs have been made 
with band leaders and Click stage itself. 



One pfiase of band prortwtio- 
the band at Click, osuall)' for bf ciiar ty. 

Here Stan Kenton and )u«e Chr -■ looking 

at Showtime magazine award rr.i._.. ^-rr^ at Click, 
as they get ready to sell their records between sets. 
It's solid and profitable |>ublicity. 



orchestra, and have foUowed il with 
a line-up that included practically all 
the top tiames in the band business. 
We utilize the revolving stage idea, 
with an alternating band on the sec- 
ond stage, so that there is never any 
lag in entertainment. 

The bandstand is placed in relation 
to the room so that no customer is 
over "0 feel from the band, and can 
fiee the stage perfectly with as many 
as 2,700 people in the place. Directly 
in front of the bandstand a 373-foot 
bar runs twice the length of the 
room, on two levels, capable of seating 
some 500 people, and of serving <ome 
1,800 at one time. Two other circular 
bars, one to the front, and on each 
side of the bandstand, boost the total 
Rootage of the bar in the Click to 590 
feet. 

Remote Sholt 

We reali/.cd early the value ui i jdiu 
as a medium for advertising the mu- 
in the Click .'.nd installed lines 
:>. :.. ••.ich of the networks, NBC, CBS, 
ABC and Mutual. Between 20 and 
26 remotes a week originate on our 
. , ■ to all over the 

cuui. . i is not a radio 

show center like .New York, and many 
of the people here had never seen 
t : .ik.ists before. So we built our 
.jr'.i::i..ry remotes into small-scale pro- 
ductions, and they started to draw 
new customers. Soon mail began to 
come in from other Slates and the 
patron here sensed they were be- 
coming part of a center of attraction. 
We start every remote from the 
Oick with a warm-up by the an- 
nouncer to the audience here which 
goes something like this: "We're going 
coast to coast over the network, so 



let's show them acro-ss the country 
that here in Philly we're wide awake 
and enjoying the music of so-an-so 
and his band." And you should hear 
the customers here applaud as we go 
on the air! 

We use regular radio station equip- 
ment at the Click, and we try to make 
our shows look and sound as nearly 
perfect as we can. I think it was Ben 
Gross, radio editor of The New York 
Daily News who said, after visiting 
the Click, "It's the only radio station 
in the world with a real bar." 
Commercial Origination$ 
Since September, 1946, we origi- 
nated on four networks, a total of 
1,495 air shows from the Click, in- 
cluding programs like the Vaughn 
Monroe show, the Chcjter/ield Supper 
Club last summer with Tex Beneke, 
and the Old Cold program witk 
Xavier Cugat. All these radio broad- 
casts gomg out over the country, 
with Philadelphia as the key, helped 
sell the Click aU the more to the 
Philadelphia public itself. 

JtM-ks and Juket 



ers before they opened at the Click, 
which announced their coming en- 
gagement 

We try to work about three weeks 
ahead of a band's engagement at the 
Click, as far as promotion is con- 
cemeid. Printed matter, releases, ad- 
vertising, disk jockey plugs and lobby 
displays are prepared early in order 
to give the band plenty of attention 
weeks before it opens. Our news- 
paper advertising, ever since the Click 
started, consists of a full column ad, 
using a Ben Da;r or reverse plate, and 
usually placed on the outside column 
of the entertainment page. We keep 
it clean, telling the message simply as 
possible. For instance, with Cugat, 
we used about six words in the whole 
column: "Click — opening October 6 — 
Xavier Cugat." A picture of Cugat, 
or of any other artist we advertise is 
always placed in the ad, with the 
head outlined in white. 

lJ2/>00 Linet of Aih 



Remotes, we know, do not have the 
value they once bad in band promo- 
lion. But coupled with disk jockey 
and juke box promotion, radio be- 
came our most powerful medium. 
Philadelphia has 26 disk jockeys, with 
a total of 41 different record shows, 
on 7 sUtions. In the past 19 months, 
our bandleaders. vocalisU and band 
members have made 1,220 separate 
personal appearances on these shows. 
They've also made 655 transcriptions 
for use on shows they couldn't attend 
in person. And we've used some 800 
Uanscribed messages from band lead- 



Since September, 1946. we have 
advertised 32 different bands for a 
total of 112.000 lines of space in three 
metropolitan newspapers whose daily 
combined circulation is 1,846,000. 

We didn't believe the usual promo- 
tion gimmicks would go over too wcU 
in Philadelphia so we had to get up 
some promotions that weren't routme 
for night spots or band locations. The 
Click Tune-of-the-Month-Party is a 
monthly gathering of some 2.000 teen- 
agers who come in on a Saturday 
morning to pick their favorite juke 
box tune for the coming month. The 
place is converted into a huge milk 
bar, with Cookie Nook signs and regu- 
lar soda fountain equipment com- 



pletely altering the night club at- 
mosphere. 

At the ])arty the vHf risnce to the 
music of the rcc 
box on the stage 
votes. All the recuru u ti- 
the area comnete i-^ thi' 
to have the ■ luu:, ■ 

once it is p. i^P^ Op- 

erators' /.ssotiatiun piacei that t ir.» 
with a title strip in the No. 1 po; h... ? 
on about BO per cent of the 5,200 juk>. 
boxes in the area. 

This promotion at- 
tention tlian pt j'^- 
• cau.se the kids v 
pretzels, iamdy. 
favorite band i' 
graphs oi; such 

Sinatra, Vic Dar;...;.c. ^ .;. 

roe, Charles Cobum, Leo Carillo 
many otliers. And we've found ■•ir. 
that a hiippy teen-ager is a wonder- 
ful advertisement. 

Cnl Appeal Shout 
Fashioti 
even a bri 

have helptQ pi ■.' . 
Philadeljihia public, and in turn 
the country. There : 
tion details that go ^ 
are impcrtant. There " '-• 
and one things that go into ti • 
motion cf any business. - ■ 
of the waiters ai-.c er... 
cour'- 
fecli: 

are ail i uijt-- - 
at the Click. And co; 
jective is simple: It's to = ■ ' 
people to wTite and to think the v 
ihat yoimg girl did when she sa 
"I wi:.-h to come back here ag; 
soon." 




Altho Philadelphia can never compare with New 
York for guest star appearances, v<hcn they are in 
Philly they usually wind up at the Click. Here Bob 
Hope and )erry Colonna clown with Tommy Tucker s 
band. 



For our Treasury Bandstand "j* 
high school and college P^,P«- /'fick" Here Vaughn 
and interview the banjs at the "^'^ .f^, 

M^loe and the band play for a coast-to-coast hook- 
up while some of the editors watch. 



Burke E. Dorwortt.. 19. freshman a- 
College. New Wllmlrigtoo. Pa . had to 

^ t?"tr.n^^orr chore. 

johnny Long obliges. 

34, IfM 
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Midwest Ballroom pietore 




Paced by the UUWc.i Ballroom Operators' Association, dancery mog^.U 
in the Middle West are utUizing every knoHTi gimmick to f.ght theur 
^ay back out of the longest sustained business slump since depression. 



WHILE Midwest ballroom ops are 
facing their biggest sustained biz 
sUimp since the latter days of the de- 
pression, dancery o\\-ners and inde- 
pendent promoters are a bit more 
optimistic in their outlook because 
they have already weathered out 
such a depression situation m the 
•30's and because they are now able 
to cling to their own organization, 
the Midwest Ballroom Operators As- 
.ciation (MBOA) as a bulwark. 
While the MBOA has contributed 
some major improvements for dance 
band buyers, such as the revocation 
of the Form B contract clause, which 
made the orchestra leader responsible 
for pa>-nient of social security and 
unemployment stipends to the feds, 
it has assisted most as an agency to 
disseminate necessary advice and in- 
formation among its approximately 
175 members. Previous to the or- 
ganization eight years ago ops were 
forced to meet changes in business^by 
themselves, while now the MBOA, 
thru its annual meetings and its 
monthly confidential business paper 
correlaies individual problems and 
makes it possible for ops to learn 
more easily thru the experience of 
cohorts in the same field. 

Memberthip Drive 
At present, the MBOA is prepping 
for a strong membership campa.g.% 
feeling that issues such as the ASCAf 
and BMl music Ucensing programs 
and federal amusement taxation, de- 
mand concerted co-operation from as 
many representative ops m the field 
as possible. In order to engender 
stronger co-operation, the MBOA 
just finished iU first board of direc- 
tors' meeting in Chicago. At this 
meeting, it was planned to hold a 
series of regional meetings, at which 
problems, typical of that particular 
area alone, could be more fully dis- 
cussed. It is planned to make these 
section meetings and board of direc- 
tors' confabs at more regular inter- 
vals, not only to stimulate interest, 
but also to facilitate passage of im- 
portant news from member to 
member. 

Old-Timer Revival 
As a result of their depression ex- 
periences. Midwest ops are prepping 
all their promotional media to meet 
the present gross decline. A major 
aid in perking sagging box-office re- 
ceipts has been the stronger empha- 
sis on old-time dancing 
past year. Will Wiltig, of the Pla- 
Mor, Kansas City. Mo., and George 
Devine. Million DoUar Ballroom. Mil- 
waukee, have been especiaUy success- 



has confined his over-30 dances to a 
local crew, playing a regular dance 
program, emphasizing two-beat, live- 
ly tempo music, Devine, who has giv- 
en over his important Saturday nights 
to the oldsters, reports that he is mak- 
ing enough moo on the promotion to 
fly in oiit-of-town units, such as 
Frank Yankovics' Cleveland ork, 
which waxes for Columbia. In addi- 
tion, Devine is using an U-piece old- 
time band and has also used other 
out-of-town waxing crews, such as 
Lawrence Duchow (Victor) and Rudy 
Pochar (Mercury-Rondo). Ralph 
Webster, who has been a prominent 
territory band booker and leader as 
well as personal manager and is now 
operating Woodcliff Ballroom, Spen- 
cer la, has increased his old-time 
dancing pull by setting up a. "picnic 
intermission" gimmick that is bnng- 
Lng dancers from within a radius of 
100 miles. Webster has allowed his 
dancers to bring a picnic basket of 
lunch to the dance, with the ballroom 
serving ti-ee coffee. Webster allows 
pavees to use his booths as tables for 
Their lunch layout. The Aragon and 
Trianon, Chicago danceries operated 
by Bill Karzas. have hiked their mid- 
week night takes considerably with 
an over-30 dance, with regular orks 
playing more waltzes and old stand- 
ards. 

College Slants 
Ops are finding too that the young- 
sters go in heavUy for nights special- 
ty created for them. In coUege towns 
ops are finding that catling to so- 
roritics and frats pays off. Vem 
Byers. of the Rainbow. Denver, re- 
ports that they are readying Friday 
nights with plans to have the ban^ 
pfav the chapter songs. P"":„^ 
aVprincess evening, and at the end 
of the season pick the "mpus faves. 
who will get a free trip to Gotham. 
At the Turnpike. Lincoln, Neb., 
George Dinsdale selects a campus 
group each week, which is invited to 

dance free that week. 
'Taddition. ops are fmding oUier 

night promotions, such as Hard Tur^ 
costumed Gay 'SO's and a f.^ 
women's night, are paymg 
Webster reports that he has run very 
successful leap year parties wh^ch 
have been highlighted by a make 
shift jaU for stags and other gim 

""mile many Midwest da"'^"j«^' ,f - 
pecially those in the ^^^'^^f^'^ ^^,^1^ 
;„ Detroit and Milwaukee where 
there are large fansient Southern 
migrations, use hillbiUy and Western 
bands occasionally,. ^'J^'I!^^^'^ 
manager of Tom Archer's Frog «0P. 
St. Joseph. Mo., has been working 
bu josepn. Western 
one Aight per weeic wiui 



waUKee, nav<= utw. — • - 

ful wth these off -night dances, aimed 
at the older dancere. WhUe WiUig 



local radio band and the gimmick is 
working out okay. 

Radio Brings 'Em 
More than ever before ops are find- 
ing radio a good bet in moving their 
talent merchandise. Alice McMahon, 
of the Indiana Roof. Indianapolis, 
has worked out a co-operative deal 
with a local disk jockey who does com- 
mercial time for her and plugs her 
bands with records on his other 
shows and does air interviews with 
the leaders and vocalists .during the 
week. Ralph Webster has a 15-min- 
ute show five times per week on 
KIDC. Spencer, la., where he utilizes 
live old-time music Mondays, with 
recorded music and news of forth- 
coming attractions the remainder of 
the week. In addition, this small- 
town station does sustaining remotes 
from the Woodcliff Ballroom on 
week ends. Many ops have found 
trouble in persuading, local radio sta- 
tions to grant them sustaining tune, 
but Webster said he pitched the sta- 
tion to the angle that they would be 
doing a ser^'ice to the communitj-^ 
Webster also dobs a good deal of the 
amiouncing. a factor which he finds 
helps immeasurably in warmmg up 
his patrons to the new dancery. 
Free Birthday Ducat 
Ballroom owners are finding the 
direct mail advertising a good pay- 
off, wth a number of methods used 
to obtain addresses and names o£ 
dancers. Most successful thus tar is 
the "free birthday ducat," in which 
the dancer signs a card and gives 
his birthday and receives a free pair 
of admissions on that day. 

While ops are still using traveling 
orks booked by the major agencv-^part 
onhe time, business has settled down 
to the pre-war policy generaUy where 
t's the territory bands that pay he 
steady gravT. Ops have ound «ia^ 
the territo.7 bands are stiU the best 
bet because of the economy of the 

booking (orks run from 512^° ffi^ 
and the fact that these bands are m 
?he sector constantly and have a bet- 
ter chance to recognize and evaluate 
the demands of the dancers at each 
particular stand. M^j""*/ , "^^^^ 
orks are booked thru Howard White. 
Vic Schioeder or Serl Hutton. Omaha 
Td Jimmy Barnette. Sioux FaUs. 
whose combined sUibles hold approx- 
imately 25 bands at the present time^ 
Territory band business, at the 
picnt time, is the most competi^ve 

T„ years, as there are more good 
banL out in the Midwest than thene 

rrry'^rrr -ve^/up 
J^tS well l^cause high Uving costs 



have made it impossible for leaders 
to go below a certain figure and stui 
keep their nine or ten sidemen. 
Le§» Name Dates 

Big and semi-name bands are find- 
ing that they tiet less work per month 
out of Midwest ops than they did two 
years ago. Oi)S have found generally 
the major-offioe booked bands are not 
as conversan: vrith their clientel's 
wants and don't seem to take the 
same interest in doing a good job. 
Gamble, which they are forced 
take on a heavy guarantee and 
percentage, is forcing ops to cut down 
on the number of name band dates- 
Ops, too. want more showmanship 
from bands, something which tc. - 
ritory orks are emphasizmg, ar.^' 
which ballrcom tycoo.ni, are findn.f 
is a passing thing with the top name, . 

A major concern of operators 
best possible personal service to pa- 
trons when they are in the ballroon 
Spearheaded, by a talk by Alice Mc- 
Mahon at th.J 1947 MBOA convention, 
ops have been working more to pnt 
across the need for t.c.p-notch sere- 
in every cepartment from che.^ - 
rooms to th.; dancery 's concessions. 

Altho MBOA men-ibers and ops si;il 
outside the org's folds are sUU hin- 
dered by bad business conditionr, 
their general outlook on the future .s 
«ood. Most feel that the org should 
put on a I^t's Dance Week to pro- 
mote danciig, as opposed to the vig- 
orous promotion jobs put on by com- 
petitive in.lustries such as bowling. 
Op'! feel that some revisions must be 
made soon in the matter of semi and 
name ban<l prices, especially a lov- 
ering of the guarantee and a hike v., 
the percen age or %ice versa. Feeling 
on part of ops now is that the booking 
offices and fronters will have to share 
the chance angle. Feeling is that the 
patronage is bound to come up again, 
if and when the national income re- 
adjusts itself to fit the individual 
pocketbook. 
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Booker Tips to Band Bayers 




Smart use of mailing lists; standard and new exploitiiiiou -iniiiiirl.-: tif-nps with rec- 
ord dealers and disk jockeys; refnrbishins of primy locations; more thoufihtfid talent 
Im.^ infi are all contrih.iliiig! factors to a succe^Hful operation. In l..n-h lime, they're »musl»." 
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tioltint; S75n have 



together the strings of lowered en- 
tertainment budgets. 

More Ballyhoo 

"Primarily, the promoter i"!.;. 
must re-sort to the age-old art- of 
ballyhoo. Call it any name you 
choose — advertising, promotion, ex- 
ploitation — but in the long run still 



iaiue dales 
from con- 
he pointed out, 
I fur a ciJivcert. 
, , , public is used 

Phil Bro.-n. of the William Morns ^^^l^^^^^f <^ c^":!^ 
;htcr department m ^[J^V and ' - - 



is ili<> aiixwt'r." 



Agency one-mg m^^.r m.u 

New York, maintauis that with one- .proach is 
nighter business conditions in bad Uiat of th 
shape, the promoter must exercise a 
lltUe ingenuity in buying talent and 
in running his operation. In buymg, 
the promoter should try to get the 
most for the least. In other words, 
i, a name band foesn't puU the ^J^^^^.. 
crowds, the operator should look h^^^^ charged onh 



CO I 

ti.. 
irii- 

the pro 
••It's t 

Ihc . 

tlT 



inise, convmo- 
1 with new 
iss are what 

r's job to convince 
tt being offered 
1 in on the 
rmy of the day 
,iiu:r wLLi:. The customers 
if the promoters make them 



As an example of the advanUges of 
l-p, ■. ■ ■• Ihc admission down to a 
figure. Miller mentioned 
1 c's two-day stand at the 

Sc. 



•■V.' 



the operator 

ariiimri fitr " ■ ■ ' ' 

V.1II1 •,l!;s in ; 
W l! i n Morris has bt ' 
■ • one-nicht pail 



Coder, 

II the 

'L-, 
UiV 



pproximately $11,000 



, ..ordins tn the 

. could help t' 
if they piilisht 



ihal uialcei the cuslomcii; 
; or more." 
Opoiul'iis who dci' • • 

for a living should 
,,,, . . ' .'1 — evt . 

iiesday, lor t-xampi<.'. 
, in the customer's 

' . ■ , b.? a 



V exploit his li 
disk jockey 

ul .1 1; 



and mis 
one 1 



11,. . ■ 

■•for a mit-Uio-coinnioiily 
iiirh may prove effective 



Miller stressed the importance of 
prop3r publkitv nnrt promotion that 
goes to n- ' ' 
ful. An- "1 

ices, which 
f? promoters 

, ■ - .1 • • 

111 auvaii 
town. V 

level prii <- , , ' 

biz stiU holds profits for the pro- 
moters. 



RiLi>Y sn.%w 

execuMM Viee-PraUlmt 
The Gale Agency, 
Hew York: 

"I'roniolers dtto'l have the 
^<mm1 old Barnum touch any 
moPC." 



IL\L nOW.lRD 

Om-Slgltter Deparlment, 
.Viulc Corporolion 0/ Americn, 
nollymnd: 

"Hob'I jiLxl cut MdniLs>«ion 
prices. I.CI Ihc ra>iloniorM 
knew yaa're culling Ihem." 

Not enoiich r*ie-nighter promoters 

; - ' bet 
- in 



_ ard, 
glilcr booker lor Music 
of Amerira (MCA), 
lli.w.iiu contends tl 
should build up a stf 
ill earh viten Ihoy ■ 
vti. ii n iiir-H< tiriir to ^niiuuince Uie 
,,1 ,,f 'I.,- ,.r---:t h:i!vi. the pru- 
I , potential 

a town's 



I 

HoN^^iu. 1.- iiy uAii 
door-prizt uiniMiirk. 
a prize tor which co 
must sign a card v 
and addres.ses. The-' 
niatically make available to 
nioii r?; the naiTie<! and address. 



novr.\Ru si:>i!yo'n' 

-sigliter Department, 
Gene rail Artiatt Corporation, 
Nev Yorle: 

"OpcratocN should make 
(ircaler use •»f advance lick- 
el NalcH on spot bfwkiniJs. II 
rccalt'-i »ord-«f-nioulh ad- 
icrti.<iing and nerves uh In- 
snranfc for (he date" 

Howard Sinnott, of the :.. 
office, Gimeral Arti-sts Corpor: . 
one-night er department, tells b 

'•Elsseni ially, the success of 
night operation depends in goori i . 
on the regularity of promotion. -• 
promoter who has one particular da> 
each we<!k set aside tor name band 
dances h;is a better chance of creating 
an atten.Jance habit among his cus- 
tomers. Thus, he builds a steady 
f.illowini! to a far greater degree 
than the sporadic operator who hopes 
to lure them in every time he gc 
his hands on a reasonably good nan' 
band. 

Uirert Mail a Musi 

..-n. ' 

a th 

paigii. I ■ 

(See HOWAIW iiAiVOJ X, payc ..u> 



I run Saturday after- 
l.isses for teen-agers, 
potential future cus- 



Billy Shaw, excconvL vice-presi- 
dent. Gale Agency, New York, opmes: 
potential luiuic "One of the major causes for the 

up to the ballroom at j^^.jj^p „f the dance business is the 
loss by promoters of the good old 

■ Barnum touch. They just aren t 

doing a good job of selling the mer- 
chandi.se they have to offer the pubUc 
They aren't creating any real demand 
by whetting the appetite of the pros- 
pective customers. 

"Promotion is an art just as is any 
other vocation. During the war when 
mc public's pocket was bulgmg with 
money and"^ people actually were 
se:iiching tor places to sPe»d it, pro- 
moters had little more to do than get 
a hall a dale, an attraction— any 
attract on— open the box olTice and 
?hen stand back while the customers 
Mowed in. Those *.ys «>;e 8°"^^ 
l-o.lav .1 promoter not only has to 
have an il.tra.tion with somethmg 

nent 
lom 



UEKRY MILLER 

One-Nlghter Department. 
General .ArtUtu Corporation, 
Hollywood: 

"Promoters should arrange 
band leader personal ap- 
pearanees at record shops 
and department stores be 
fore the band ge 

town . . 

Henrv Miller, Coast one-nighter special on < 
".^?f''.-. A"„J,...i Artist.s' Corpora- super salc^ 



ii 



bo^k^'ior^l^neVar ArTists-' Corp-ora- -P^r sale ^.„.„. 

Sld'^^V^U^e'Ji^-S ^ the same tunc keep 



they liUed out the caid. 

A? an example of the advantages 
I ird pointed to an 
•ory city (he 
,i ^ ,1 ; . i'tion the name) 

Where two baUrooms compete for that 
towni's daiicinq biz. Both i>rom.)ter3 
playing 
dancery » 
90 per cciu 

'""y^other s-ore-flre 2in?mick. accord- 
ing to Ho 
local reci' 
the IV 
wise 
displ.i 
room loii 
distrib wl 

ters Acc'-. . 1 1 ■ . ^ 

method of Promotiilg interej;! m a 
band soon to arrive . ""^^^"^ P™ 
meter to work a dea with one 
larger concerns in town. «• 

ISee HAL HOWARD on pape 50) 



MIDWEST RIMIKERS 
SlGCi'EKT: 

••\ return 10 some type of 
group dancing." "t>ps would 
do well to assoeiate closely 
with any c«ininiunily enter- 
prisi-." "More adverti.sing 
moni>y for weekly territory 
band dales." "«ps shonld 
siud:» demand of ibeir elien- 
lele." "Bring down admis- 
sion prices." 

Territ( ! 
more cl 
dance ijr^' ■ 

keep their bands working live 
.:ovpn lights per week in that p 



room /iperatioii Uiau Uieir big- 
(•ot>ort<. , , . 



y^'ilniiwEST bookers: pope 
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The Promoter Lays It on the Line 



High ork prices and guarantees; rising costs of op- 
eration; wetlge booking; fronters' indifference 
all seen as contributing to promoters' current woes 



LARnV CEFR 

President, 

IHdicest Ballroom Operatort' Aasociation 
and operator of 
taramar Ballroom and Expo Park. 
Fort Dodge, la.: 

"Each oni>-ni(;h< dalp today 
niny make or break an op- 
erator ..." / 

Larry Geer, prexy of the Midwest 
BaUroom Operators' Association and 
op of the Laramar Ballroom and 
Expo Park. Fort Dodge, la., and the 
n.airoom. Twin Lakes, la., 
, their personal mana- 
I Ji-s to realize the urgent 
.^itioii Luriiroriting all in the one- 
it biz. Ceer jminled out that each 
-night date t'xlay may make or 
ik an operator and that all in- 
ived realize the critical conditions. 
-Ys prexy of MBOA, Geer receives 
(See LARRY GEER on page 49) 



One-Nighter promoter, 
Sacramento. Calif : 

"JBookinn; aiieneies ought to 
stop .sending out age-old ma> 
terial on tJhe Ibaud>< . . . and 
often tfiey even send that 
too late.^' 

If the one-nighter biz is to survive, 
bands must lower their guarantees 
and percentage splits, their leaders 
must make a greater effort to enter- 
11 the crowds, and bookers and per- 
:il managers must pay more atlen- 
- to publicity, promotion and cx- 
tation of the bands. This is the 
iiion of Irving Schwartz, who with 
,^ partner Steve George, has been 
live thruout the Sacramento area in 
' ! I'.fi'-.i!, . ■ r--- shter dance dates. 

that band guar- 
;.r .. • .. be lopped 25 per 
(See Irving Schmart; on page 48) 



ALICE lMc9L%H0IV 

Operator. Indiana Roof, 
Indianapolis : 

"With the government get- 
ting 36 renta of every ad- 
mliisjon dollar and the bands 
asking SO or 60 per cent 
privilege, whirh meann -10 
rents to 18 oentM more ont 
of the remaining SO cents, 
there U very little left for 
the operator . . .*' 

.\lice McMahon, operator of the 
liana Roof, Indianapolis, four- 
;ht-per-week location dancery, 
- pA tho ■.vi.irii orksters 

' ' PS in a 
.■ :. ups, she 
g more than 
hen working 
J ;..i;,n uj. . ..• ; i.yle date basis, 

for they must break into their regu- 



lar policy to make room for the name. 

Location ops. playing the names on 
the single night, face a decreased 
gate on the preceding and succeeding 
nights and also break the normal 
dance night of regular patrons, who 
change to the night of the visiUng 
name ork. The name band will cost 
the op anywhere from three to seven 
(See Alice McManon on page 491 



CHARLIE SHRIB^LllV 

Nev) England promoter and operator 
o/ the Symphony and State ballrooms, 
Boston: 

''Bauds and agencies must 
knock down prices on one- 
nightcrs . . 

Charlie Shribman, New England 
promoter and operator of the Sym- 
phony and State ballrooms in Boston, 
says: "There's only one way the bands 
and agencies can help promoters. 
They've got to knock the one-night 
prices down. I know that in many 
cases it's tough to cut prices and in 
others it's impractical to clip the nut. 
Band leaders shouldn't lose dough 
but at the same time they shouldn't 
keep their prices at such a level that 
they leave the promoter vulnerable 
in the event of a poor turnout. 

All Coals Vp 

"The promoter's got his headaches 
trying to keep the nut down without 
havmg to worry more about getting 
his bands at fair prices. Local news- 
paper advertising rates have doubled 
and tripled in the past year or two. 
Auditorium rents and labor costs are 
wa.v up. A wise promoter has to play 
it close to the vest to come out a little 
ahead these days. Otherwise two or 
three consecutive bad dates can put 
a guy out of business or force him 
to revert to local bands. 

"With the promoter's business at a 
low point and with overhead way up, 
he finds it tough to knock his own 
admission price down unless this in 
turn is compromised by band price 
cuts. High admi.ssion prices have 
been one solid reason for the letdown 
in one-nighter business. 



L. A. Promoterless 

The one-nighter business in the Los Angeles area has been 
virtually left without a regularly operating one-nighter promoter. 
Marty Landau, formerly the outstanding local one-nighter pro- 
moter, has forsaken the regular dance field and is devoting his 
time and efforts to staging folk and Western events. A. B. Ban- 
ford, also a former one-nighter promoter in these parts, has als<j 
left the dance field. Business has been so bad that even the 
regularly operating ballrooms have pulled in their horns. 



GEORGE DEVINE 

Operator of 
Million Dollar Ballroom. Milaaukee: 

'■Personal managers would 
do well to stick closer to 
their bands and sonnd out 
the dancing public at the 
various spots . . 

George Devine, op of the Million- 
Dollar Ballroom, Milwaukee, opines 
that personal managers would do well 
to stick closer to their chattels, travel- 
ing with them occasionally and 
sounding out the dancing public at 
various spots to see what the band 
lacks. Devine. a Beer City dance 
promoter since the '30s, says he has 
built up his business thru close con- 
tact with his clientele and has found 
that he's able to pass some valuable 



tips to visiting orkmen. Too many 
p.m.'s seem too distant from their 
properties, he said. 

Devine recommended that orksters 
pay more attention to what's going 
on in front of the bandstand than to 
what their bands are doing. At pres- 
ent, the younger dancers especially 
want to feel that they are getting 
special attention, and even a smile 
from the touring name sells the guy 
100 per cent to a ballroom crowd. 

Prices must come down on bands. 
Devine said. His operating costs are 
climbing and he is unable, except on 
the very top names, to ask a ducat 
hike. Devine urged that guarantees 
as well as percentages drop consider- 
ably so that ticket prices may be cut 
in proportion. 



WALTER STITTZ 

One-Nighter promoter, 
San Diego, Calif.: 

"Bookers are fared with the 
job of .supplying name bands 
that will draw to the 'slump* 
territories — the territories 
that need 'em mo.st — if the 
one-nighter business is to 
survive . . ." 

Walter Stutz, San Diego and South- 
em California promoter, finds book- 
ers faced with a "tremendous task," 
that of keeping the "slump terri- 
tories" alive with top-name attrac- 
tions until the present low ebb of 
business passes. Stutz feels present 
low box-office conditions at the 
danceries can be pinned partially to 
the fact that during the war people 
were forced to resort almost exclu- 
sively to indoor recreation. Now that 
they have been freed from travel re- 
strictions, many are making up for 
lost time, going on trips and, in gen- 
eral, enjoying outdoor recreations. 
This, coupled with general unsettled 
(See WALTER STUTZ on page 49) 



R.VLPH \lli:rVRERG 

One'Nighter promoter. 
Southern territory: 

"As a rule the advance man 
is some punk who knows 
nothing about publicizing a 
band. .4 good man would be 
an asset but they must be 
hard to find." 

Ralph Weinberg, one-nighter pro- 
moter of both white and colored at- 
tractions thru the South, a top figure 



in the field for the past 11 years, says: 
"I believe bands are getting too 
much money in the face of high prices 
and living expenses. Salaries in the 
South are far below what they are in 
the East and West and consequently 
by the time the average dance custo- 
mer is thru paying high living and 
(Sec Ralph Weinberg on page 4S) 

JOE RARRY 

Co-owner, Bits Ballroom, 
Bridgeport. Conn.: 

"It's a far cry from the days 
when the agonc>' used to sell 
OS a bona fide band leader 
— without a band — who 
would work a dale with a 
piek-up outfit. We're fully 
satisfied. 

Joe Barry, co-owner of the Ritz 
Ballroom, Bridgeport, Conn., a vet- 
eran in the dance promotion business 
for 38 years, evidently is content 
with his relations with orks and their 
representatives. He says: "I have 
been fully satisfied with our dealings 
with the booking agencies and the at. 
tractions which have played in our 
ballroom. The agencies have been 
trying to sell us worth-while attrac- 
tions and have been pleasant to deal 
with. The agents don't try to cut one 
another's throat or double cross one 
another in their dealings. 

"Today's business is a far cry from 
that of years ago when the agency 
(See JOE BARRY on page 48) 



AlVDY SHEETS 

One-Nighter projnoter, 
Oakland, Calif.: 

"Band guarantees should 
be brought don-n to $1,000 
and there should be a sub- 
stantial decreases in per- 
centages. The tab should 
generally be no more than 
81.25 . . ." 

Admissions will have to be lowered 
if promoters are to pack the halls for 
one-nighter dances, but this can come 
only after band guarantees are low- 
ered, according to Andy Sheets, Oak- 
land and Northern California pro- 
moter. "Guarantees are just as high 
if not higher than during the war," 
Sheets said, "but the wartime busi- 
ness is gone." A greater volume of 
biz could be realized if admissions 
were lowered, but this isn't possible 
(See ANDY SHFETS on page 48) 
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Box-Office Barometer 

of Top Mnsic Attractions by Territories 




POC «RTIST 



1. 

2. 



6. 
«. 
7. 



iO. 
»1. 
12. 
13. 
1«. 
IK. 
18. 
IT. 
13. 
13. 
SO. 
21. 
21. 
23. 
24. 
2B. 
28. 



ART MOONEY 422 

PEGGY LEE 417 

CR4CIE FIELDS 397 

BINO CROSBY . 209 

V4UGHN MONROE 139 

L4RRV GREEN 138 

PERRY COMO 115 

ARTHUR GODFREY 94 

FRANK YANKOVIO 78 

FRANKIE CARLE .71 

BUDDY CLARK S9 

FRANCIS CRAIG 81 

RUSS MORGAN MILT HFRTH S7 

FRANKIE LAINE BO 

KEN GRIFFIN 49 

WOODY HERMAN 39 

GUY LOMBARDO SB 

MILLS BROS. 33 

SAMMY KAYE 31 

FERKO STRING BAND 27 

BUDDY CLARK-RAY NOBLC 2B 

DICK MAYMES . ' 2B 

FREDDY MARTIN 24 

C. EPIVAK 23 

V. MORTON AND HIS POLKA DEBS 21 

MILLS BROS IS 



IHIU'.\TI..MVVIC 

(Nt'w Yorfc, New Jersey, Pcnna.) 

pas. ARTIST 



POINTS 



1. PEDGY LEE 118B 

2. BINC CROSBY 1009 

a. ART MOONEY 874 

4. PERRY COMO 334 

H. VAUGHN MONROE 306 

e. GRACie FIELDS 287 

7. DICK HAYMES . 280 

5. ARTHUR GODFREY 233 
9. FRANCIS CRAIG 191 

10. LOUIS PRIMA . 188 

11. FRANKIE CARLE 1SB 

12. RUSS MOROAN'MILT HCRTH 144 

13. MARGARET WHITING 133 

14. FRANKIE LAINE 131 

15. KEN GRIFFIN 130 

16. SAMMY KAYE 127 

17. LARRY GREEN 10S 

IS. FREDDV MARTIN 99 

19. V. HORTEN AND HIS POLKA OEBS 82 

20. EDDY HOWARD S3 

21. TEX BENEKE 79 

22. UPTOWN STRING BAND 70 

23. BUDDY CLARK , 67 

34. WOODY HERMAN 6E 

2B. ANDREWS SISTERS B9 

25. FERKO STRING BAND E9 

27. THREE SUNS ES 

21. GUY LOMBARDO BB 

29. ROSETTA HOWARD 69 

29. JO STAFFORD B3 



SOVTHEAST 

(Virginia, District of Columbia, Mari/Uind, 
Del.. N. & S. Carolina. Ga., W. Va.) 



roB. ARTIST 



POINTS 



RING CROSBY BOO 

PEGGY LEE 499 

ART MOONEY _ 408 

GRACIE FIELDS 271 

FRANCIS CRAIG , 201 

ARTHUR GODFREV 144 

PERRY COMO 143 

RUSS MORGAN 140 

VAUGHN MONROE 123 

MARGARET WHITINQ 1tl7 

FRANKIE CARLE 1. 38 

SAMMY KAYE 64 

FREDDY MARTIN 80 

NELLIE LUTCHER 80 

DICK HAYMES E8 

UPTOWN STRING BAND BS 

JO STAFFORD E2 

FERKO STRING BAND 45 

LONNIE JOHNSON 44 

GUY LOMBARDO 42 

BUDDY CLARK ■ 33 

WOODY HEHMAN 38 

FRANKIE LAINE SS 

TEX BENEKE S' 

CHARLIE SPIVAK SO 

PAUL WILLIAMS 29 

JULIA LEE 26 

EDDY HOWARD 23 

BUDDY CLARK-RAV NOBLC 22 

BULL MOOSE JACKSON 22 

T. TEZ TVLOR 22 



2. 
3. 
4. 
B. 

e. 

7. 

8. 

9. 
10. 
11. 



13. 
IB. 
16. 



20. 
21. 
21. 
21. 
24. 
2S. 
28. 
27. 
28. 
29. 
29. 
29. 



RETAIL record sales have often proved to 
be a sure-fire barometer to the box- 
office potency of a music attraction. The 
Billboard therefore has evaluated its 
Best Seitinp Retail Records Charts on a ter- 
ritorial basis (broken down as below), and 
by giving point A'alues for each time a record 
by an artist appears in the chart. Tabula- 
tion covers the weeks of March 13, 20, 27 
and April 3 and 10. Obviously some of the 
leading attraolions (Bing Crosby, for ex- 
ample) are not available for personal ap- 
pearance dates. Others, equally obviously 
are, and bookers will find the territorial 
standing of such artists in this barometer 
a pretty fair indication to what they may 
expect these attractions to do at the box 
office. 



SOCTU 

(Alabama, Mississippi, Louisiana, KerOucky, 
Tennessee, Florida) 

pot. ARTIST POINTS 

1. BING CROSBY 472 

2. PEGGY LEE / 427 

3. ART MOONEY 810 

4. FRANCIS CRAIG 173 

E. VAUGHN MONROE 144 

6. MARGARET WHITINO 113 

7. ARTHUR GODFREY Ill 

8. RUSS MORGAN MILT MERTH , SB 

9. PERRY COMO SB 

10. LARRY GREEN 74 

11. GRACIE FIELDS 88 

12. FREDDY MARTIN 83 

13. FRANKIE CARLE r,9 

14. THREE SUNS 1^8 

IB. ALVINO REY B7 

18. WOODY HERMAN B3 

17. JULIA LEE 47 

18. EDDY HOWARD 48 

19. BUDDY CLARK 39 

20. CHARLIE SPIVAK SB 

21. GUY LOMBARDO 32 

22. TEX BENEKE 81 

22. BUDDY CLARK-RAT NOBLE 81 

24. FRANKIE LAINE 28 

2B. DINAH SHORE 28 

25. FRANK SINATRA 2S 

27. DICK HAYMES 24 

28. VIC DAMONE 22 

29. LOUIS PRIMA 21 

29. JO STAFFORD - . 21 



N. CEKTHAL 

COIiio, MichigaTi, Indiana, Illinois, Wisconsin, 
Minnesota, Iowa) 



POS. 


ARTIST 




POINTS 


1. 
















2. 
3. 
4. 

s. 

8. 
7. 














GRACIE FIELDS 

FRANKIE CARLE . .' 

ARTHUR GODFREV 




679 

.... 491 
. . . . 479 


8. 

8. 
10. 


FRANKIE LAINE 

EDDY HOWARD *... 




348 

337 

307 


11. 
12. 
13. 
14. 

IB. 
18. 


RUSS MORGAN 

MARGARET WHITINO 
FREDDY MARTIN 
VAUGHN MONROE 
LARRY OREEN 




... 303 
293 
... 287 
. . . 224 
217 


17. 








18. 








19. 
20. 
21. 
22. 
23. 
24. 
2B. 
26. 
27. 
28. 
29. 
30. 








DICK HAYMES 

UPTOWN STRING BAND 
GUY LOMBARDO 
SAMMY KAVE 

THREE SUNS 

ALVINO REY 

MILLS BROS 




. ... 143 
.... 124 

.... 112 
.... 107 















SOVTH C'EiVTH/IL 

(Missouri, Arkansas, Oklahoma, Texas, We- 
braska, Kansas) 

POS. ARTIST • POINTS 

1. PEGGY LEE 782 

2. BINQ CROSBY 627 

3. ART MOONEY 497 

4. FRANKIE CARLE , 828 

E. RUSS MORGAM-miLT HERTH 2*3 

a. MARGARET WHITING 2BS 

7. FRANCIS CRAIG 228 

8. LARRY GREEN 22B 

0. ARTHUR GODFREV 194 

10. EDDY HOWARD , 170 

11. CHARLIE SPIVAK 189 

12. VAUGHN MONROE 182 

13. GRACIE FIELDS 128 

14. BUDDY CLARK 121 

IB. ALVINO REY 119 

18. SAMMY KAYE 113 

17. THREE SUNS 10B 

18. FREDDY MARTIN 89 

19. PERRY COMO 71 

20. TEX BENEKE 68 

21. GUY LOMBARDO 6E 

22. WOOOV HERN AN 68 

23. FRANKIE LAINE 64 

24. JIM AND SANDRA STEELE 60 

25. DICK HAYMEi 48 

28. TINY HILL 41 

27. MILLS BROS SS 

28. NELLIE LUTCHER , 37 

29. FRANK SINA1RA 32 

30. VIO DAMONE SI 

MOti\T.4I\ 

(Arizona, Nevada.. New Mexico, Coloraiio, 
Idaho, Montana, N. & S. Dakota, Wyoming, 
Utah) 



POS. ARTIST 



POINTS 



1. PEGGY LEE 276 

2. BING CROSBY 194 

3. ART MOONEY IBS 

4. EDDY HOWAfID ... 98 

B. FRANKIE CAIILE 92 

e. FRANCIS CRAIO 90 

7. LARRY GREEK 73 

8, SAMMY KAYE 68 

8. THREE SUNS E8 

10. CHARLIE SPIVAK '. 47 

11. RUSS MORGAK-MILT HERTH 4S 

12. MARGARET WHITINO 48 

13. VAUGHN MOriROE 41 

14. ARTHUR GODFREV 36 

IE. BUDDY CLARit 38 

16. ALVINO REY 81 

17. FREDDY MARTIN '. 2* 

18. QUY LOMBARDO IS 

15. GRACIE FIELI>S S<t J 

20. PERRY COMO 

20. WOODY HERKIAH ..; 

22. HARMONICATII 1^ 

23. JO STAFFORD 

24. DICK HAYMES li 

25. FERKO STRING BAND f| 

26. FRANKIE LAI4C 

27. DINAH SHORIt 



WEST COAST 

(Washington, California, Oregon) 

POS. ARTIST 



POINTBl 



1. 
2. 

a. 

4. 

6. 
6. 
7. 
8. 

9. 

10. 

11. 

12. 
13. 
14. 

IS. 
IS. 
17. 
18. 
19. 
20. 
21. 
22. 
23. 
24. 
2E. 
28. 
27. 
2*. 
29. 
30. 
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PEGGY LEE 

BINQ CROSBY 

ART MOONEY 

ORACIE FIELDS M4l 

RUES MORGAII-MILT HERTH 1* 

FRANCIS CRAIG 181 1 

FRANKIE CAflLE I 

LARRY OREEH 101 [ 

VAUOHN MONIlOE . . . SS I 

WOODY HERMAN .. 88 1 

MARGARET WHITING 88 1 

ARTHUR GODI'REV I*J 

FREDDY MARTIN 

EDDY HOWAFD 

FRANKIE LAINE 

M. MORROW 

JO STAFFORD 

PERRY COMO 

THREE SUNS 

TEX BENEKE 80) 

SAMMY KAYE tT | 

ALVINO REY tB I 

DINNING SISTICRt I 

DICK HAYMEll Ml 

LES PAUL 1*1 

STAN KENTOfI 1» 

CHARLIE SPI'/AK IB 

FRANK SINATR* IB I 

MILLS BROS. " 

BUOOr OLARI|.R«r NOBLC 

April 34, I94S 



*'Thc Hoat'H On!* 



«'The Heat's On!> 



lafest Box orr^c^Sco^ 




crossing croonerof 




"The Heat's On!" 



PERSOIVAL APPEARANCES 


HIT TiriVES 


RADIO 


RECORDS 


MADISON SQUARE GARDEN. New York City 
ACADEMY OF MUSrC. Philadelphia 
BOSTON OPERA HOUSE. Boston 
CHICAGO THEATRE. Chicago 
COLLEGE INN. SHERMAN HOTEL, Chicago 
ORIENTAL THEATRE, Chicago 
★ 

cuKRrNrir 
HEADLINING 2 WEEKS 

STATE-LAKE THEATRE 

CHICAGO 
★ 

BREAKING MIDWESTERN BOX-OFFICE 
RECORDS FOR ONE NICHTERS 


HUTSUT SONG 
HI NEIGHBOR 
BY-U BY-0 ii^^' 

CYNTHIA'S IN LOVE 
HOW SOON 

Loresf Hawatlan 
Smash Novmlty HitI 

THE 
HUKILAU SONG 

(Lombardo Music) 


GUEST APPEARANCES 
2 times 

SPIKE JONES 
SPOTIICHT MVUE 
for Co(a-Cela 
★ 

appearing soon on 

JO STAFFORD 

SHOW 

FOR CHESTERflELD 


CYNTHIA'S IN LOVE 

HOW SOON 

ALL DRESSED UP 

WITH A 
BROKEN HEART 
★ 

And His lotost Smash HHI 

THE HUKILAU SONG 

HIS NEWEST 

TOWER RECORD 

TOWER NO. 1436 


*"TUE HEAT'S 01%'' Ru <ho •<<<iii. ho xann in 


L and Umpire AL BORDE 2 03 







April 34, 194B 
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Comic's Eye- View 

of the Gnys Who Rnn the CInhs 



Bonos Renier di.J.rt want no Mexicans yelling 
around his joint ... The deal Tom McGiniy missed 
. . . And other impressions of impresarios 



by 




PETER LEVD HAYES 




QUR piBST date this past season 
^^^V was the Cal-Neva Lodge at 

Wfr ^ Tahoe. Boss man was Bones 

Remer. Now I wouldn't say that 

J Bones was a road company of 
Brian Donlevy— no. I wouldn't I 
might say, tho, that he was a No. 5 
company of Wallace Berry— rough, 
gruff and tough. Freud would 
classify his emotional struggle as 
a constant thwarting of an earnest 
desire to destroy musicians by 
beating them to death with come- 
dians. Bones had booked us in with 

competent orchestra known as Migueh^T VaMel "Tpe^ :::h.'t!d' 

Player, latched on to his famous conga drum and with eves h„l»in» 
Shouted something that sounded like "Ba ba lu ah e^ '• mmSely 

rephed Why. Mr. Remer, that's Miguelito Valdez!" Bones thought a 

Sg *in't s„%.:"^"- '° " ' — SL: 

Dialog 

POst'S!ed'"cwri°!''« ""'J"""' '"'^ ^"PP"" t° °"t. 

post called Cleveland (after the Indians, I imagine). If you foUow the 

actot^"dLend^°" '"'"^"'^ '° A °' disappoinSd 

B oicffrn , """" "^^^ ^"'^ phantom masks and 

B p.eture dmlog. They made off with quite a haul. too. That was 
prmc.paliy because the boss, a great man named Tom McGinty was away 

^LTJZ\ ' ""^T'^ °' '"•e"* have happened had 

they made the.r melodramatic entrance while that two-fisted Irishman was 
on the premises. I think Tommy would have made money on the deal 
From Cleveland we played the Blackstone Hotel in Chicago. We stiU 

our irr" h ""'"'"^ '^""''"^ P^°P'^ ^'ho 'nade 

our stay such a pleasant one, Evelyn Nelson and George Fox Jr. All this 
even after Kay Thompson and the Williams Brothers broke our record 
for the room. 

Fahrenheit and Payers 

Next came the Club Charles in Baltimore, Md. An M.D. is what I 
needed .n Baltimore. Closing night the boss. Tom Shaw, gave me a set of 

fnl T "'"^ ^ °^ temperature at the time was 

104. Which IS more than I can say for the number of people in ihe 
audience. Tom Shaw was just great. p c m jne 

Next came the Copa and the man I love to work for. Jack Entratter. 
We almost went into the gas station business. He to rest his achine feet 
me to soothe my nervous nerves. Following the Copa came the Beach- 
comber m Miami. Ned Schuyler was the boss. We liked him but didn't 

much of him As soon as it was established that Soph ie. cTrl Ravazza 
Mary and myseU would do business, he rejoined the Lial whiri whYch 
kept him in a lonely place with a good rumba band 

Orlerns'''!,f^?fl'^?>'^^Ph?r''''-r'; ''"'''"u "^^ ^''f^'" "ome town (Miss New 
Orleans of 1867) Ph I Castel was the boss there and a wonderful guy. He 
was having trouble with his eyes that week and couldn't "see" much of us 
Even n Cadillac 
Now we are in St Louis, at the Chase. Harold Kopler has been very 
ad even offered to get me a Cadillac for seven thousand dollars. 
Here we go to CincinnaU for Barney Glatt. Haven't met him yet 
n, the language of Phil Silvers I will probably be "Glatt to see ya " 
Of course, if you want to discuss the four years I worked for my mother 
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I'm the orJy comedian with a body- 



WiU. his fishing rod in one hau.L and holding „p hi, 
shorts with the other, Danny Davis booked- many a 
comic into Kitty's Airliner ... The ex-nitery bo., 
did all right 



by 

JOEY .tDAMS 



J WAS always very timid and shy 
when I met a night dub or thea- 
ter boss. If I didn't like the bill- 
ing or dressing room or spot in 
the show I was afraid to approach 
the owner to complain. Then Tony 
Canzoneri joined me and later 
six-foot four-inch Mark Plant 
Now I get what I want by just a 
sarcastic look. Especially when 
the boys are behind me. 

Naturally we never have any 
trouble. What owner would com- 
plain to Tony or Mark? If it's bad 
they blame the audience and 
' apologize for their club or theater, 
guard for my talent 

or N^lV^l^lrrFrU^ ^^d robso^ ^"utT fT f ^ 
Banny Oavis. former owner J^S^L^ L ^'ilT Be^^^-^^. 

Oh the new owner. Michel Rosenberg (famcus Jewish actor> fa a ^.=.t 

Calling B. S. 

ev^r.^h^'^ t"""".' ""'"^ '"^^ his stars. He tries to change 

everybody's act. and sends them notations often when they are on sSlf 
Maxie Rosenbloom and Maxie Baer were so annoyed with hi^ , L ^ 
.hey couldn-t read) for bothering them con^strtl^^iry w^Tj^ s'^Pul^^^^ 
to get lines strong enough to insult Davis. a. rmiy 

Leo Fuld had a unit caUed Fun for Yotn Money. For six weeks they 
broke every record at the Davis club. The seventh week bus" e!s topped 
off. Danny called l^o into his office and screamed: "You got a great show 
get it the hell out of my room." " 

felH^Hr '""''If! ''irr" ' producer-,, sort of night club Zieg- 

TLl ' together and after 

a lengthy lecture on show business said: "Okay now. Synchronize your 
watches. We atteck at 2 a.m. for the last show." 

The Papertceight 
Tony Canzoneri, Maxie Rosenbloom, Max Baer and Mark Pla-: ,■ tit 
stttmg in the lobby when an irate customer, half tlie size of Danny slapped 
him m the kisser. Davis warned him but the guy punched him harder this 

&'f.r:!trut'g"f!;r^'j^ar,! ""'^ ^ ?e;io^"id!;'-? 

Most entertainers have learned to dismiss Davis as a madman Almo<;t 
every comic has worked for him one lime or another. AnTusurilylf 
Danny's erms. He would caU you from Miami during the coldest day fn 
New York and say: "I'm here sitting in front of my house with a fish,,^ 
rod in one hand and holding my shorts up with the other. Why don^ 
you^come on down? It's 86 in the shade here. You can stay in my guest 

. . That always made the comic weaken. Danny wasn't kidding about 
the temperature. But the guest house often cost you about $20 a day Oh 
don t get nie wrong. I love Danny Davis. Especially iunce he is an ev- 
night club boss. 



at the Grace Hayes Lodge, that's another matter. I knew I 

fired, but I also knew I couldn't quit. My mother was a prett 

at that. We had a remarkable deal worked out. I'ifty-two wclj , . 

no salary and meals at half price. Where else could I get a deal iike that ' 

Never mmd. 
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Booking Offices 



A — Acts 
B — Bandf 

U — SmiH Mudcal UniN 

AAA TlKotrical Kqtacj (A. B. U) 

. \. . ■ u*; M3& 8una«t 
l\i <i 
AOi lr Wnlker 
M irv I iickrlt 
f 8«rrlc« 



TroncU BI^Ut O 



13;) 



Mllin : 



P. O. Boj 



Lowell A. VAtcj AgancT 
)A. B. U) 



Phillip Albrlghi Aquncy lU) 
I I,. \S uUhaIi Alt. 



Jock A 



r (A. ■. 0) 

Um'» Wor- 



Jwk Allan 
Oiorlaa Allan (A) 

S< » Yiirk rJTO SUlb A»». 

^maaaMBl Avaacy 

E. Lake sr 
A. IXiu Oarra 
Baa Bamtt 
A"-'~ fmertoiaawal Bioaov 

.a: 1001 Cbcatnut 

. M. Supp'" 
A.-r.oM Aqrncy (A. B. U) 
AUur.^ 20ft-BM Paramount 
n^f niar 
W !' 'Tnr kl Arnold 
!• 
I 

A ' ;^ ,oa oi AaMileo 

704a BoUTWood 

Jobn J. PonUnI 
Martin Roaa 
Al L«wta 

UU7 nira MrTran 
BakmftaKI. CalU.: BOB IBtb St. 

Artlau Sanrica Bivaas F 

New York l&M Br'^ 
Suite 330 
Clurlaa O. SUUwcIl 
8t]B Kai uci 
Aaaoclolad BooUoq Coiporotloa 
lA. B. U) 

Stw Tork: 7« FUU> Ave. 

Joa Olaacr 

Cbarlaa V Tatca 

JIaunj l>>un 

rrnocra Church 

Jack Klotz 

Bm Bl'Tk 

Oacar Cohrn 
Chlraco Wooda BtdC- 

Prcd c WUllainaaD 

Bob Phllltpa 

I ■ T-" -imon 

Aaac >lTaa (B) 

f-- Afl'ims 



B«o - 

Hiiir> i].:>t 

Jack Back Aqanrf (A) 



N. 

.r, - 1.-. -. '.J 
AJ B(-':lciiKiii 
Bob Bannal Thaotrlcol Aqancy 

(A. r " 

P' 1400 Chancal- 



Bull. itdomaBl Sarvic* 

(A. b. Ui 

Cinrinnatl: Hotel Slnlon 
Rulh B"' 

Curnl. 

Harrr Blk. OT 
Plillad. ii stl SIm 

Naii'>j..ii Uuok BIdg. 
Hurry B'.a«n 
Joe DIb*"n 



Billboard Allracilena. Inc. 
(A. B. U) 

ChlcitKo: 303 N. WabaaH Ave. 
Milt Stelt 
Mdlr Hall 
Jerry Jarknon 

8:ci " ■ 

11 a 
NlrV r 



Bi\d. 

Max H. hmnry 
Joa Bran 
Maal Abel 
Bert Neimn 
Prvd Miller 

Rot Brant Agancy IA.B. 0) 

U* Aaielea 1046 N. LaBTM 
Roy Brenl 
Jobn RoMnaon 

n- • T'.mpaon 

J 

BrUl 1 ' ■■ eacT (A. B, 01 

L<K .J S. Hill St. 



Urn 



Ph.. 



. • llman 
\ - . 1 1 1 W Second 



T, lit Aq»n(7 lA> 



Bylon i 

Cli: 
I- 



l«ul> 

C> 



Colo 

c 

Colu. 



A) 



Angelca: aaiBti Sunaet 

HI' el 



Broadway 



M. Shaw 

n Am riMvK lA) 



Nev* 



•jLltoaa (A. B) 
ISM Broadway 

■V ,i»rr 

'A. OT 



Mai B<«da 
June Darltnc 

CbrkiiaaaM 4 Filar (B. UI 

Ciortnnall: Union Central 
Bids. 
ChrU rhrtatasaas 
Al Pltar 

Dora Clark Altxtctkma (A. B. U) 

Chicago 2S1 9. Wood St. 

Dave Clark 

Bob Compton 

Tffirr Clark 
Eddla C-.rhron Aqaocy (A. B .HI 
I,,- ' 2t LaBra* ATa. 



Wabaab 



A. 01 

b'.uie 



dlamant Boraoa. 
i7 Broadway 



4Stb at. 



Inc. (Bl 

>.v. &7th 8U 



lUl 



Dal Dalbildq* & Hay Oorrall 
Otchailta lA. B. U) 
Deirott 3UI Pox Theater 
BIdg. 
Bill OUalloran 
Alpha W. DaM«a« *#ao c y 
IA.UI 

Chicago M W Randolpb 
0«on(e l.llkra 
Dora Dtaatond A«oncy (A. B. 0) 
Detroit: 301 Po» Theater 
BIdg. 
Dave Diamond 
Vtovtala Doak A««>cy (A. B. 01 
Loa Angelaa. <MI HuUywood 
Bird. 
Virginia Doak 
Ken Irwtn 
Charlea May 
Lea Dora Aqancy (A. B. 01 
Urn Angelea: 9021 Hollywood 
Bird. 
Vc-a Dom 
Dew Agency lAI 
New Tork : latft Broadway 
Al Dow 
Belle Dow 
" ' leoey (Al 

Broadway 
L. 1 . N. T.: 



Featar Agaaey (A. B, 01 

New York: lOftO Broadway 
Loa Angelea: W33 Hollywood 
Blvd. 
Frank Fuater 
Freacbon ft Marco (A. B. 01 
Loa AniTUr: Prtrnmuunt 
•] .| . 

Pr n 

M.. 

Fradarlck Broa, Agency. Inc. 

- A F- U 

''t E. Wacker Dr. 

.ley 

Ave. 
' t Blvd. 

I, 

Bl ■■n 
R' 

a: 
V. 

T. 



LoiUa Horaef Afeaey (A. B. UI 

Loa Angelea: 41«7 W - i 

St. 

l^iitie Homer 
MDaa IngalU (A. B) 

New York Aator Ho-. 

F'-i-.r!! 

In- 



Ju- 



Wall( 



lac. (A. Bl 

Pr...Hl.«uy 



VI. . ■ r 
Ken Miirllri 
Al Drarta Agency (A. 01 
Chicago Wood Bidf. 
Al Dvorin 

Oaa rd«.T-.'. rn 

CI '7 BIdg, 

lomet L.ur.« F.oduetloaa tIL Bl 
Nrw Vork 1*50 Broadaray 
Jiimeo Cvana 
lomea A. Farley TheotrlcoJ 
Enlerprlaea (A. B) 

\S64 Broadway. 

Itr„ , 130 Pine Orora 

Terrace 

Federal Anlala Corp. (A. B. O) 

!>» Ansele«: 8734 Suntel 

BlTd . _ m 

Farguaoa Broa. Agency (A. B. Ol 

indlanapolla: laB N. Senate 
Ave. 

Twyl* O. Mayfleld 
Hereuni Flaftoll I A. B) 

New York : MS Flllh Ave. 



•L y. Inc. (A. Bl 

, 48 W 48 St. 

Mue Uale 

Billy Shaw 

Prank Sanda 

Lew Lealle 

Joaeph T. Oale 

Billy Milter 

Irrtng SIden 
Ban I II Camfto 'A) 

Nevi ''»»T 
Oaaeir. B. U) 

Mem- . ii A-.c. 

Tom Rockwell 

Art Weema 

Howard Slnnott 

Don Beat 

Ton Martin 

Johnny Bamp 

Harry KUby 
Chlcstro: 380 if. Mlcblgao 

V 

p 

Joe KlKKiiis 
Johnny King 
Loa Angelea: toas Suniet 
Blvd. 
ThnmM Rockwall 

V. 

II ' 

Cli ' Carew Tower 

I .>w 

t: IXll 

Ben G«i»u A<(«ncy (A. B. Ol 
Loa Angelea : 8776 Sunaet 
Blvd. 
Bert aer>l» 
Harry Connnr 
Steve r,-'-S-~ Aqeocy (A. B. 01 
PI. -hubert 
ig. 



U.. ,r:. lu.fcman 
Conaolldoied Badlo Arttola. Inc. 

lA III 



. w Randolph St. 

AlUm Drmnree 

ConllnenMl Artiato Cot». (A. B. 01 

•:. . • rk loao BrouOwny 
■ DeutAcb 
nuvia 
I . , Oengo 
Loa Angelea: 478 S. Hamel 
Pil 



rmi. 
Ir. 
p. 



Arih 



. ro, Bruxll 
and Allraclloai. 

■ j]iiiionweiUth 

H. Flnial 

M F'i.r.«I 

A) 

il Broadway 



Itann 



AHracllaaa (A. B) 
••M Broadway. 

I '.ilfy 

I I N. Pearl St.. Rm. 

I 

~;tBcy 



ila 

Clitloid I icf • : 

New Yf)rk 15U1 Broadway 
Ian riabet Agency (A) 
Chicago: 203 N. Wabaah Ave. 
Len FlBhcr 
Edvrai4 L Flataaon (A. B. UI 
Loa An«ele«: 8743 Sunaet 
Blvd. 
Edward I Flukman 
WOllani Fleck Agency (A. B. UI 
Loa Angeles- 8820 Sunset 
Blvd. 
William Flack 
Lynne Clark 



Ir 



O. Werfcl 
C. Martin 
Loa Iiwin Agency (A, Bl 

Loa Angelea: 9134 3unr.t 
Blvd. 
Lou Irwin 

Edith lackaon 
Loa Angelaa: 9173 Stinuet 
Blvd. 
I^ltta Jackaon 
lohnioa Organ Siodloa IB) 
Ne'» Tork: Suite ioo. c 
negle Rail 
iMma Teague Johns. j 

loUy loyce Thaolrlcal Agency 
(A B, Ol 

Philadelphia: Earle Tbi':>- 
Bldg. 
.'oily Joyce 
itl Jacoba 
Norman Jacoba 
inda Theeman 

lack Cakhaha lA. Bl 

Sew York: 1270 Sixth A\t. 
SIggIa lay (B. 01 
Chicago: 127 N. Dearborn ; 

lUggle Kay 

Joe Valentine 



1 



I ■■ 

Un C -T(A. Bl 

rj, w. 40tb St. 

I 

Ahn<: ; ' Agency (A. Bl 

New Vurk 1210 Sixth Ave. 
Freddie Ftelda 

Homer C. Gil«a (A. B. 01 

Puiudena. Calif.: S86 N. FaU 

o-y.' 

V -tffln 

Grcv. Unlla Artlal 

Bii- 

■> Broadway 

I iberg 

KennoiM liu .o . Agency (A. B. 01 

Loa Angelea; 411 W. Seventh 

St. 

K. rlan 

1 . imfl 

Fredd, n (Ol 

Phiiaa.iiJiiu 4638 Castor 
Ave. 

Preddle Hermann 
Heary W. Herrnion Agency 
(A. B. U) 

New York: 1250 .Sixth Ave. 

Ruih HuFhes Aoroiis 
Charles Hogon Agency (Al 
Chlcnito: 203 N. Wiib»8h 

Chwile Hngon 

Marcus niitser 

Prank Tuylor 
Hogon-Lyle Agency (A. Ol 
Chicago: 203 N. Wabash 

Frank J. (Tweet) Hogan 

Ray Lyte 

Jack Lau 

Jack Milton 



* • f ncy 

4 W. Lake 

) ly Enlenolaaenl 

Service lA. B. Ol 

Clidnnatl: Lyric BIdg. 
.In'. 

Ipert 

Kearie.^ 'fo Service 

New li. ... ..uiin.: ii'i 

Orchard St. 
Charles Kennedy 

BUI Keol (A. B) 

New Tork: 1778 Broadwn-. 
Xrba Tbeotrlcol Enle ipfla aa (A. E) 
D«irolt: 16473 Woodward 
Sol Krlm 
Ben Kuchak (A. Bl 
Niw York: Suite 2118. !:'' 
SUth Ave. 
lack lartn Agency (A. 01 
Ue Angelea: 8843 Sunset 
Blvd. 
Jack Kurtie 
Barrle Londla 

PI, 11, »»!••*>•— TTea- 



Hoa-ord & 
MoBogerr. 
N>rw Yorr. 

AUrcd J. Mcli*J»ku:i 
Pljlladelphla: 117 3. Broad 
St. 

Howard LanLn 
Lillian Mitchell 
Roger Kontland 
Lany Lowrence Agency (A. B.0) 

Drlr'l' Bixik BIdg. 

I iL-e 



\V. 48tli St. 



Maik 

Nf 

1 11 
Ben L. .11 (A. B. 01 

Las Ai.ti'ifa: <i435 Hollywood 
Blvd. 

Bert Levey 

Oeorge Sackett 

pierce Sanders 

George Runt 

Kermlt Dart 
San Fronclsco: 35 Taylor St. 

W K rr M.-v 
r ■ 'I 

1 -n 
. cment 

i>804 Palomar 

'ig. 



(Coniinutd on page 24) 
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Standard 



...in the Western Field! 




PERSONAL APPEARANCES 



CAPITOL RECORDS 



MONOGRAM PICTURES 



Now Appearing: ANNUAL CATTLEMEN'S 

ROUNDUP 

Clovis. N. M. 

WORLD CHAMPIONSHIP RODEOS 

Solditr Field. Chicago * Lakeland. Florida 

STATE FAIRS: Dallas. T.nas 
Indianapolis. Indiana # Pho«nix, Arisonj 

Just Released: "BOUQUET OF ROSES' 

bocited by 

"MILK COW BLUES" 

Current: "SIGNED. SEALED AND DELIVERED" 
"NIGHT AFTER NIGHT" 

Now Playing: "OKLAHOMA BLUES ' 
"ARIZONA SUNSET ■ 




JIMMY WAKELY SHOW: Transcribed from Coast to Coast 




[III 



IRVING YATES. Van Nuys. Caiifornij 



BUSINESS MANAGEMENT 



PETE MARTINEZ, 7660 Lanlcershim Blvd., No. Hollywood 
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Jack Under Agency (AJ 

Lo8 Angeles: 8821 Sunset 
Blvd. 

jAck Lindner 
New York: 1680 Broadway 
Cblcngo: 204 S. Wabash 
Lloyd's Theatrical Enlerpriset (A) 
New York: 1504 Broadway 
Oscar Lloyd 
Fred B. Mack (A) 

New York: 1560 Broadway, 
Suites 511-514 
WUUam Dcll 
William Goldle 
Boston: 165 Tremont St. 
Fred B. Mack 
Jack Mandel (A) 

New York: 1697 Broadway 
Jack Mandel 
Herbert Marks Talent Agency 
(A. B) 

New York: 218 W. 49th St. 
Herbert Marks 
Murray Kane 
Mlml Beach. 800 Lincoln 
Road BldR. 
Herbert Mnrks 
Jerry Hlrsch 
Belle Rapp 
Be? Marshall Agency (A, B, U) 
Los Angeles: 1508 Crossroads 
of the World 
Reg Marshall 
Mary Shannon 
Joe Marsolais Agency (A. B) 
New York: Suite 906. 1697 
Broadway 
Joe Marsolais 
Mort Goldsen 
McConkey Music Corp. (A. B, O) 
New York: 853 Seventh Ave. 

Mack McConkey 
Chicago: 127 N. Dearborn 
Dick Shelton 
Henry Durst 
Roemar Feeley 
Cleveland: 2153 W. 96th St. 

Cliff Myers 
Kansas City, Mo.: LaSalle 
Bldg. 
Andy Anderson 
Ethel Nelson 
J. S. McConkey 
Los Angeles: 7000 HoUywood 
Blvd. 
Mack McConkey 
Clyde Baldschun 
Robert Goodhue 
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Hal Brown 
Johnny Walsh 

Jean Meiklejobn Agency (A) 
Los Angeles; 4643 Los Fellz 
Jean Mclklejohn 
Metro Artists Agency (A. B, U) 
Los Angeles: 1P7 N. Canon Dr. 
StUlman Pond 
lack Middleton Theatrical Bureau 
(A, B. U) 

Cincinnati: 505 Bell Block, 
606 Vine St. 
Jack Middleton 
Mrs. Jack Middleton 
Alan Morris Agency (A, B, O) 
Los Angeles: 8732 Sunset 
Blvd. 
Alan Morris 
Howard Bruce 
Robert Helm 
Marty Kramer 
Lloyd Hanson 
WUUam Morris Agency, Inc. 
(A, B, U) 

New York: 1370 Sixth Ave. 

William Morris, Jr. 

Nat Lefkowltz 

Cress Courtney 

Nat Kalchelm 

Harry Kalchelm 

Phil Brown 

Barry Wlnton 

Joe Wolfson 
Beverly Hills. CalU.: 202 N. 
Canon Dr. 

Abe Lastfogel 

Ben Holzman 

Fred Elswlt 

Pat Robklns 

Archie Loveland 

Morris Stoller 
Chicago: 203 N. Wftbash Ave. 

Leo Salkln 

Pat Lombard 
London: Plcadllly Circus 
Mus-Art Management Corp. (B, U) 
New York: Hotel Sheraton, 
37th and Le.tlngton Ave. 

Jack Whlttemore 

Al Gazley 
Chicago: 203 N. Wabash 

Russell Facchlne 



Howard Chrlstensen 

Bill Polk 

Phil Levant 
Holljrwood: 9161 Sunset Blvd. 

Lyle Thayer 

Bob Hartbun 
San Francisco: 681 Market 
St. 

Arthur Rowley 
Kansas City, Mo.: 210 Mid- 
land Bldg. 

Johnny Sandusky 
Dallas: 927 Klrby Bldg. 

Chic Scoggln 

Jimmy Joy 

Music Attractions Agency (A, B) 

New York: 1697 Broadway 
A. L, Lyons 
James Barry 
Paul Barry 
Music Corporation ol America 
(A, B. Ul 

New York: 745 Fifth Ave. 

I/>ndon: 17-18 Dover St. 

San Francisco: 106 Mont- 
gomery St. 

Dallas: Tower Petroleum 
Bldg. 

Chicago: 430 N. Michigan 
Ave. 

Cleveland: Union Commerce 
Bldg. 

Detroit: 1612 Book Tower 
Bldg. 

Beverly Hills. Calif.: 9200 
Wllshlre Blvd. 
Mutual Cnterloinment Agency 
(A. U) 

Chicago: 203 N. Wabash Ave. 
Jack Russell 
J. J. Levin 
Sid Harris 
William C. Vldas 
Mac McCoy 
Johnny Jones 
Jack Brown 

Boy Myers Entertainment Service 
(A) 

Cincinnati: 211 E. ?ovirth St. 

Roy Myers 



Abe NeU 

Philadelphia: Sbuljert Bldg. 
and 6042 Carpenter St. 
Abe NeJf 
Edna Graham 
Meyer B. North (A) 
New York: 1564 Broadway 

David P, O'MaUey (A) 

Chicago: 203 N. Wabash 
David P. O'Malley 
David P. O'Malley. Jr. 
Johnny Mulloney 
Tonuny Martin 
Doris Hurtlg 
Mort Infleld 

Orchestra Bureau of PhOadelpbia 
(A, B. U) 

Philadelphia: Benomln 
Franklin Hotel 
John J. Crowley 

Orchestras Artist* Bureau 

Philadelphia: 630 N. Brook- 
lyn St. 
Thomas A. Kennedy 
Sidney I. Page 

Chicago: 203 N. Wabash 

Pan American Agency (A. B, Q) 

Los Angeles: 8820 Svinset 
Blvd. 
George C. LaVega 
Ramon Reachl 
Mexico City, Illexlco: Atenas 
21 

Paramotmt Attractions (A, B) 

Chicago: 203 N. Wabash Ave. 
Art Goldsmith 
Thomas A. Parker 
Madison, Tenn.r 747 Walnut 
Ave. 

Thomas A. Parker 
Personalized Orchestra Service 
(A. B, U) 

Chicago: 4740 W. Madison 
St. 

Carl Schrelber 
E. D. Lynn 
Anthony Phillips (A) 
New York: 48 W. 48th St. 
WUlle Weber 



Polan & I:osenberg (A) 

Los Angeles: 451N.LaClei: 
Barren Polan 
Georjte Rosenberg 
Mlchiel Meshekow 

Charlie Price Orchestra Agency 
(Bl 

DonvUle, Va. 
Charlie Price 
Harr;; Keller 

Gertrude M. Quinton (A) 
New Yiirk: 1319 Broadway 

Barney Rapp Agency (A, B. U) 

Cincinnati: 702-703 Union 
Cp itral Bldg. 
B..! ;.. y Rapp 

s.-.miuy Leeds 
Jan Harris 
Richard Helm 
Ed Tucker 

Margaret Rhodes Agency 

(A. B. U) 

Los Angeles: 8437 Wllshlre 
Bl i d. 
Mari;aret Rhodes 

Max Ricliard Agency (A) 
New York: 1776 Broadway 
Bobby Bernard 
Oscsr Llese 
NL I>. Greenwold 

James A. Roberts Agency (A. B) 

Chicago: 203 N. Wabash 
James A. Roberts 
Floyd Shaw 
Paul Wlitenmeyer 

Sam Rotiert* Agency (A) 

Chicago: 203 N. Wabash 
Sam RotMrts 
Boehn & Boone (A) 
New ■i ork: 1619 Broadway 
Aldiih C. Roehn 
Don C. Boone 
AI Rogers Agency (A) 
New I'ork: 1650 Broadway 
Al Hogers 
Harry Rogers Agency (A) 
Los Angeles: 6233 Hollywood 
B.vd. 
Harry Rogers 
Jerry Rosen (A) 
New York: 204 Central Park. 
S. 

Matty Rosen (A. B) 

New Vork: 515 Madison Ave. 
(Bookirig Offices, page 48) 
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Booking Major Convention Shows 

Hundreds of tlioiisands of dollars are spent by in- 
duBtry for udent at conventions, trade shows, etc. 
AB!VER J. GRESnLER Here's an outline of the problems faced by a 

leading booker and producer of this type of show. 



TpHE show business outlook for con- 
■■• ventions, trade shows and club 
dates today is, in general, good. Some 
of our largest conventions and trade 
shows are being held this April, May, 
June and July — many for the first 
time since the war began. During 
the war years these conventions and 
trade shows were greatly curtailed 
because of travel difficulties, short- 
ages of products, etc. 

National conventions of trade as- 
sociations usually last four days and 
consist of -breakfasts, luncheons, 
cocktail parties, banquets, etc., where 
conventioneers are to be continually 
entertained. It is usual to have an 
important speaker scheduled for 
luncheons and dinners. An enter- 
taining musical trio or a fine magic 
act may be used for cocktail parties 
and afternoon meetings in various 
suites in the convention headquarters 
hotel. This is a very important so- 
cial aspect of the convention, for it 
is here that the manufacturer will 
invite everj'one to come in to get ac- 
quainted with his sales executives 
and products and enjoy a drink or a 
snack. 



The ladies' luncheon wUl usually 
feature a fashion show. We have 
even staged a circus for the young- 
sters attending conventions. If there 
are to be exhibits, we furnish models, 
music, lighting effects, etc., for the 
various clients. 

The entertainment highlight of the 
convention is at the evening ban- 
quets, where shows are put on for 
the entertainment of the delegates 
and their wives. Sponsors usually 
vie with each other for the privilege 
of producing these shows, and at 
times it is customary to have as many 
as 20 sponsors share the expense of 
a show for the privilege of having 
their name mentioned in a program. 
Or three different companies may 
sponsor shows on three consecutive 
nights and each will try to outdo the 
others in producing a bigger and bet- 
ter show. 

In preparing programs for these 
banquet shows we are very careful 
to select the types of artists that will 
best suit our audience. If business 
executives and their wives are to be 
entertained we may give them Metro- 



politan Opera stars such as Jan 
Peerce or Robert Merrill, artists such 
as Dinah Shore, Hildegarde or Mary 
Haye and Naldi. An audience com- 
posed mainly of salesmen might call 
for the talents of artists such as Ger- 
trude Niesen or Rosaria and Antonio. 
In shows we have staged in the past 
we have used, on various occasions, 
such stars as Tommy Dorsey, Henry 
Busse, Ted Lewis. Xavier Cugat, 
Benny Goodman, Milton Berle, Eddie 
Cantor. Judy Canova, Jackie Miles, 
Mitzi Green, Dean Martin and Jerry 
Lewis, Hazel Scott, Henny Young- 
man, Maurice Rocco, Peter Donald 
and a host of others. 

Many times the conventions are 
held in hotels where facilities for 
staging a show are nil. In such hotals 
we have to build stages, bring in 
lighting and sound equipment, back- 
drops and curtains, to overcome the 
many handicaps. Only recently at 
a hotel in Chicago, when we asked 
for dressing rooms, I was asked 
whether I wanted the $6 or $8 per 
day rooms for my acts to dress in. 
Many times, while an afternoon 
meeting is being held in the main 



ballroom, we have had to rehearse 
shows in a small side room, crowding 
as many as 35 musicians and enter- 
tainers into a room not large enough 
to comfortably accommodate 10 
people. 

Inasmuch as we have staged shows 
for conventions held in all parts of 
the country, we have, at times, found 
difficulty in securing the type of acts 
we want in that particular territory. 
In that case we have had to fly com- 
plete package shows in from New 
York or Hollywood or Chicago for tlie 
night and then fly them back again. 

Each show we produce during a 
convention is different. We have 
never repeated the same shows for 
an organization. Each show, too, re- 
ceives individual attention. From the 
first telephone call telling us the date, 
the place and the budget for a con- 
vention, until the last guest has left 
we are at work to help make the 
convention a success. In that way we 
have been able to work for our clients 
on their conventions year after year, 
wherever their convention is to be 
held. 
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Review of the 



AGVA Situation 




Confiisiou and chaos has been the ortler of ithe day ever since 
Shelvey went on "sick leave." Here is a step-by-step review of 
the complex American Guild of Variety \riUis situation. 



-pRE END RESULT of the conflict 
of the internal battle within th^ 
American Guild of Variety Artists 
(AGVA) may be an actors' union in 
which the members will have a voice. 
Battles in AGVA are nothing new. 
Ever since there was an actors' union 
somebody seemed to pop up and get 
control. The present situation, there- 
l e has ample historic precedent. 

Matt Shelvey was appointed by the 
Associated Actors and Artistes of 
America (Four A's) in 1943 to run 
AGVA as national director until the 
union paid off its debt to the Four A's, 
and had a national convention. When 
that occured the union would receive 
its full autonomy and a national di- 
rector would be elected by the new 
board, which the members, thru 
elected delegates, would choose. 

In fairness to Shelvey it must be 
admitted that during his reign, 1943- 
1947, AGVA managed to pay off the 
debt to the parent org. It also won 
increased minimums for members 
and improved general working condi- 
tions. It has been charged that the 
method of dues collection smacked 
of coercion but by and large the 
union prospered. 

The Four A's, which agreed to give 
AGVA back its autonomy after all 
debts were paid and a legally con- 
stituted convention was held, seemed 
happy. At least it followed a policy 
of laissez faire until something hap- 
pened early last December. 

The Tiff Beging 

At that time Shelvey was in the 
midst of getting the convention or- 
ganized and was in constant huddles 
with the Four A's. There were some 

olent differences about the constitu- 
tion, rumblings of which reached the 
membership. Shelvey, it seemed, 
wanted the right to hire, fire and set 
compensations. This, the Four A's 

lid, would make him a dictator and 

ijjected. 

.\t the same time it became evident 
that the various meetings held by 
AGVA members thruout the country 

r the purpose of nominating dele- 
gates to the forthcoming convention 
bad some queor results. For example. 



in some cases where an area was 
entitled to four delegates, the meet- 
ing brought forward only four nom- 
inations. This picture was repeated 
all over the country with few excep- 
tions. The question of local against 
national control also cropped up, with 
Jack Ir\'ing, Chicago; Dick Jsnes, 
Philly, and one or two others de- 
manding local autonomy. 

Shelvey's Sick Leave 
The Four A's had in the meantime 
received numerous petitions from 
.\GVA members demanding it look 
into the AGVA picture. In late No- 
vember, 1947 the Four A's called in 
Shelvey and demanded to see the 
minutes of the meetings. It dis- 
covered what it said were discrepan- 
cies and asked for explanations. A 
series of meetings followed and on 
the morning of November 20, Shelvey 
asked for and was granted sick leave 
for four weeks. He also asked to be 
relieved of all duties for that period. 

The Four A's appointed its own 
committee to run AGVA during 
Shelvey's absence. It consisted of 
Hy Faine, chairman, head of Amer- 
ican Guild of Musical Artists 
(AGMA); Florence Marston," Screen 
Actors' Guild (SAG); Ray Cook, 
Chorus Equity; Dewey Barto, AGVA; 
A. Frank Reel, American Federation 
of Radio Artists (AFRA); George 
Heller, AFRA, and Ajigus Duncan, 
Equity. 

At this point the committee claimed 
that when it went over to Shelvey's 
AGVA office they discovered "miss- 
ing records and general confusion." 
It also claimed that AGVA personnel 
was moving records out To stop 
this the committee changed the locks 
on the dooi-s and began an intensive 
investigation of Shelvey's administra- 
tion. 

Battle Is Joined 
During this four-week sick-leave 
period it developed that Shelvey, in- 
stead of being confined to a sick bed, 
was making hurried trips around the 
country conferring with AGVA reps 
and sending communiques to mem- 
bers and cafe and theater ops telling 
them to disregard the Four A's. On 
December 1 the Four A's discharged 



Shelvey, charging him with insubor- 
dination and disruption. Shelvey re- 
plied by setting up national offices of 
the actors' union in Philadelphia. He 
hired Arthur W. A. Cowan as the 
union attorney, firing Jonas Silver- 
tone and Mort Rosenthal, who had 
been AGVA lawyers up to then. 

Actors, Ops in Middle 

The Four A's disregarded this move 
but discovered that there was con- 
siderable division of opinion among 
AGATA reps and members. Latter 
were meanwhile hopelessly confused 
by the two unions, both of which 
demanded dues. Cafe ops who bad 
been accustomed to putting up cash 
bonds were equally confused. With 
botJIi sides demanding bonds ops re- 
fused to pay either side. 

The Four A's countered Shelvey's 
moves with a request to members 
that they pay no dues at all, or pay 
direct to the New York office. Dues 
collections promptly dropped, partic- 
ularly in cities outside of New York. 
The Four A's, however, got to the 
ops thru the help of the Artists Rep- 
resentative Association (ARA) of 
which the biggest talent agencies in 
the country are members. ARA, thru 
its membership, warned aU cafe ops 
that no acts could move out of New 
York unless cash bonds were de- 
posited with the Four A's. With the 
Miami season beginning the ops ca- 
pitulated to the Four A's. 

During its investigations of Shel- 
vey's records the Four A's claimed 
it discovered evidences of rigging the 
convention and further charged that 
had Shelvey's plan gone thru he 
would have had a job for life as sole 
ruler of AGVA. It also claims to 
have uncovered some peculiar deal- 
ings regarding the welfare fimd 
management which led to other de- 
velopments. 

The Hotel Grady, Atlanta, filed 
charges with Fulton County charging 
Matt Shelvey and Arthur Kaye with 
fraud and coercion. Ka.ve was South- 
eastern AGVA rep for Shelve.v. Hotel 
charged that both men had taken a 
total of $20,000 from it as a waiver 
to permit the hotel to run matinees 
and that the money was not delivered 
to AGVA's welfare fund as it was 
supposed to have been. On January 
30 both Shelvey and Kaye were in- 
dicted. 

Kaye surrendered and was admit- 
ted to $5,000 bail. Shelvey was 
picked up in Philadelphia and ex- 
tradited and is out on $5,000 bail. 
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Tentative dats for his trial was set 
for early April. 

Legal big -ihots now entered the 
picture. Shelvey hired Morris L 
Ernst to Bght his discharge from 
AGVA, and the Four A's countered 
by hiring Samuel R. Rosenman, for- 
mer advisor to the late President 
Roosevelt 

The first lei;al fracas was staged in 
a Philly Court, with both sides charg- 
ing the other with dictatorship meth- 
ods. Case is stiU pending. 

During the Four A's investigation 
it found that some of Shelvey's people 
had signed loyalty pledges to Shelvey 
and were to l esign if he did. There 
were wheels within wheels, with 
portions taking on a comic opera 
tinge. As Sihelvey people moved 
into one area, the Four A's rep fol- 
lowed. Offic<;s were raided. Locks 
were changecL Reps changed sides 
with amazing speed. 

More Meetings 

While all this legal palaver and 
muscle stuff v/as going on both Shel- 
vey and the Four A's announced new 
meetings preparatory to new con- 
ventions. From reports received from 
the field the Shelvey meetings were 
either not held or just forgotten. The 
Four A meetings, on the other hand, 
were fairly weU attended and slates 
for delegates t:o the convention began 
coming in. 

But even tiiis wasn't nmning too 
smoothly. Ai; least four people are 
alleged to have cropped up seeking 
Shelvey's joli thru the control of 
delegates. Among those named ar 
aspirants were Dewey Barto, Heni> 
Dunn, Jack Irving and Dave Fox. 
Each has so far denied any personal 
ambition. 

/Vol'/ vs. Locul Voting 

Ballots have since been mailed out 
and AGVA miunbers in good standing 
have lists of candidates from which 
to choose. Major quarrel now is the 
method of vtiting. While del- 
are nominated, locally, voting '. 
on a national basis. Some Au\ .\ 
members oppose this. They claim 
that voting Jis well as noniinatin? 
should be local. Four A's say th: • 
migratory nature of the business 
makes national voting more practical. 
Insiders, how»iver, say that Four A'? 
fear that on a local voting pin:: 
Shelveyites would move in and th;ii 
local agents would soon control 
branches. 

Whichever i ide is right will be de- 
termined by (he AGVA membership 
at the May convention to be held in 
New York. hnd. following the con- 
vention the air should clear. 

Aprtt >4. t94« 
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ALABAMA 

PHENXC CITS 
USt Bour Puk 
JesM v. Marlowe, mgr. 

ARKANSAS 

HOT SPRtNOS 
Fountain Lake Park 
C. E. WeLsbman, owner 

ARIZONA 

PHOENIX 
Treuurr Island Park 
Jo« Weber, m^. 

CALIFORNU 

NAPA 

Vldiy Sprtngs Amnsement Park 
Retdaff and Harris, owners-msft. 

PBMO BEACH 
PlsmA Playway Park 
Ross O. Heeler and Oeorge A. DOM^ 
owners<mKrs. 

SAM DISCO 
MI"twT Beach Amusement Cvnter 
Warner Austin, mcr. 

BAN PBANCISCO 
Whitney's Plarland-at-the-Beach 
George E. Wbltney. oirner>mcr. 

S.tNTA CRUZ 
Santa Cruz Beach 
Louis W. Jenkins Jr^ mfr. 

S.\NTA MONICA 

Nevcomb's Santa Mooica Pier 
W. D. Nevcomb Jr., owner -mgr. 

COLORADO 

DErrvEB 
Lakeside Amusement Park 
Benjamin Kraaner. mgr. 
Elltch Gardens 

Arnold B. Ourtler, owner-mgr. 
ESTES PARS 
Rlrerslde Amusement Park 

G. H. Olllan, mgr. 

CONNECTICUT 

BRIDGEPORT 

Pleasure Beach Park 

Owned b7 dtr 
BRISTOL 

Lake Compotmce Amusement 

L E. Pleroe. mgr. 
EILLINGLT 

Wild wood Park 

P. J. Sheridan. owner*i&gr. 
NEW HAVEN 

Savin Bock Park 

Frederick E. Letrere, mgr. 
NEW LONDON 

Ocean Beach Park 

Meredith Lee. supt. 
ROCKVILLE 

Sandy Beach Park 

C--'~.-ze D BokU. owner-mgr, 

DELAWARE 

L>- ■ r.-'ach Park 
Sho.-ty Fmcher. mgr. 
PORT PERM 

Augustine Beach Park 
Thomas Texts, owner 
Martin Stapleton. mgr. 

FLORIDA 

JACKSONVILLE BEACH 
Boardwalk 

H. M. Shelley, pres. 
MIAMI 

P. B. A. Bappyland Par* 
Police Benerolenl Association, 
J. L. Logan, mgr. 
PENSACOLA 
Pensacola Beach 
S. Moses, mgr. 
Otilf Beach Amusement Parte 
EUls * Richardson, owners 
Fred R. Balney. mgr. 

TAMPA 
Sulphur Springs Park 
Gordon C. Bunt, mgr. 

CEORCLA 

MACON 
Lakeside Park 

trvlng Scott, mgr. 
SAVANNAH 
Barbee's Panlion and Park, 
Isle oC Hope 

Win M. Barbee. owner-mgr. 

ILLINOIS 

AURORA 

Exposition Park 

OrvUle P. Pox. owner-mgr. 

CONGER VILLE 

Matanaw Dells Park 
David J- Prevost. owner-mgr. 



AMUSEMENT PARKS 

(USING NAME BANDS) 



PARB 

Twin Lakes Park, 

Owned by the dty 

X. P. Cr(»e. mgr. 
BOUND LAKE 

Renehan Park 

George P. Bcneban. ovnar 

I.\DIANA 

PORT WATNE 

West Swtnney Park 

Eimis Bros., owQera-mgr, 
INDIANAPOLIS 

Riverside Amosament Pmrie 

R. D. and J. L. Coleman, omsnKt 

H. E. Parker, mgr. 
MIcmOAM cm 

Washington Park 

Harold K. Barr, mgr. 
MOKTICELLO 

Ideal Beach Resort 

T. B. Spackman. mgr. 
SOUTH BEND 

PUyland Park 

Earl J. Redden, owner-nfr, 
IOWA 

BOONE 

Spring Lake Park 

Robert McBlmle. owner 

Ben B. Wiley Jr, mgr. 
XkAVENPORT 

Hlulislppl Valley Amusement Mk 

B. A. Oetert, mgr. 
DCS MOIMES 

RlTOTlcw Park 

Robert A. Relnbardt, mgr. 
FORT DODGE 

Exposition Park 

Armstrong Realty Cc OWnCfS 

Jay Longstafl, mgr. 
BT7THVEN 

Grand View Park 

Ross Hancock, owner-mgt, 

Electric Park 

J. K. Maple, owner-mgr. 

STORM L.\EE 

Lakeside Amosement Park 

J, L, Flgl, mgr. 
WATERLOO 

Electric Park 

C, B. Peterson, owner-mgr, 

KANSAS 

DOmER SPRINGS 
Lakewood Park 
T. D. WUard, owner-mgr, 

KENTUCKY 

LEXINGTON 

Joyland Park 

R. R. Renlrew. mgr. 
LOUISVILLE 

Fontaine Perry Park 

John F. Slnghlser, mgr. 

LOUISIANA 

SEW ORLE.AKS 
Audubon Park 
Owned by city 
George Douglas, mgr. 

MAHVE 

OLD ORCHARD BE.ACH 

Old Orchard Pier. Whlte«»T 
John W. and W. L. DuOy, 

UPPER GLOUCESTER 
Royal River Park 
Howard I. Small, mgr. 

»L\RttAND 

B.ILTLMORE 

Gwynn Oak Park 

Arthur B. Price, owner 

Edward R. Price, mgr. 

Liberty Park 

Harry A. Hale, owner 

C. C. Hulsey, mgr. 
CUDDLE RIVER 

Cape May Beach 

Cape May Beach Corp.. 

E. V. Shivers, mgr. 



IkL^SSACHUSETTS 
ACAWAM I near Sprtngfleld) 
Rlverskle Partt 

Edward J. Carroll. owner-Bgr* 
AUBURNOALE 

Norumbega Park 

Norumbega Park Co., owners 

Boy OIU, mgr. 
DARTMOUTH 

Lincoln Park 

John Coll in s, owner-mgr, 
BOLTOEE 

Mountain Park 

Louis D. Peillssler, mgr, 
LUNENBURG 

Whalom Park 

Harold D. GUmore, agr, 
UENDON 

Lake Nlpmuc Park 

Florence J. Pyne. mgr. 
KANTASEET BEACH 

Paragon Park 

Lawrence M. Stone, mgr. 
REVERE (BOSTON! 

Revere Beach 

Business Men's AssocUtM 
J. Victor Shayeb. aecy. 
WHENTBAM 
Lake Pearl Park 
Z. R. Enegren. owner-mgr. 

MICHIGAN 

BAY CITY 

Wenona Beach Park 

O. D. Colbert, mgr. 
BENTON HARBOR 

House ol David Part 

Chic Bell. mgr. 
DETROIT (ST. CLAIRB SHOimi 

Jefferson Beach Park 

Barry Stahl, supt. 

Eastwood Park 

Henry Wagner and May B. Eemet, < 
Henry Wagner, mgr. 
Tashmoo Park at St. Clair Flats 
Arlington R. PleDdog. mgr. 
FLINT 
Flint Park 

Dr. L. H. Fireatont, gen. mgr. 

L.\NSINO 

Lake Lansing Park 

Roger E. Hancy and sons. owiMfg 
8AINT JOSEPH 

Stiver Beach Amnsement Park 

Drake Family, owners 

B. J. TerrOl. mgr. 
DTICA 

Ctica Amosemeot Park 

Myron Browa mgr. 

MINTVESOTA 

EXCELSIOR 

Excelsior Amusement Park 

Frew W. Pcarce Co., OWDMS 

VMd W. Clapp and J. P. CoUMUl, 
FAIRMONT 

Interlaken Park 

Al Menke. mgr. 
LYND 

Lyndwood Park 

Dave Lamphere. owner-mgr. 

»nssouBi 

KANSAS CITY 

Fairyland Park 

Marlon Brancato, owner 

Harry Duncan, mgr. 
ST. JOSEPH 

Lake Contrary Amosement P** 

L. P. IngersoU, owner-mgr, 
ST. tXJUlS 

Forest Park Highlands 

A. W. Ketchum, mgr. 

MONTANA 

MILES CITY 
Leon Park Amusements 
D. P. Leon. mgr. 

NEBR.ASKA 

CRETE 

Tuxedo Park 

p. J. Kobrs. mgr. 
HASTINGS 

Lib's Park 

Lib Phillips, owner-mgr. 



UNCOUl 
Capitol Beach 

Host R. Bawke, owner-mgr. 
OMAHA 
Peony Park 
Joseph Ualec. mgr. 

NEW HAMPSHIRE 

LOCRMSItS 

Gardnc's Grove 

Mollle (."opeland Lambert, owner 

J. Cope land, mgr. 
MAHCHBiTER 

Pine Is: and Park 

Barney J. Wuiiams, mgr. 

NEW JERSEY 

BURLINCITON 

Sylvan Lake Park 

Ed Ruth, owner-mgr. 
LAKE HCIPATCONO 

Bertraiid Island Park 

Louis flratts, mgr. 
PALISAOE 

Palisades Amoseraeot Park 

Jack aid Irving Bosentbal, owner-mgt. 
SEASIDE BEIOHTS 

Seaside Heights Casino. Linus 

R. GOtert. owner-mgr. 

NEW YORK 

ANGOLA 
LaUe's Amnsement Park 
Micharl T. Gussetta. mgr. 

CANANDAICU.I 
Boselaid Park 

WUIlaxa W. Kuar, owner-mgr, 
CUBA 

OUveci est Park 

Wm. Iiusmussoti, owner-mgr. 
CENESEO 

Long Point Park 

Mrs. II. W. Berry, owner 

C. F. Johnston, mgr. 
JAMESTOWN 

Celoraa Park 

Barrr A. Hllons, owner-mgr. 
LOON I.AKE. COBOCTOS 

Palace Amusement Park 

Nick (ialbo. owner-mgr. 
NIAGARA FALLS 

Midway Beach Park 

Josept. F. Paness. owner-mgr. 
PERRY (near Batavla) 

surer Lake Park 

Silver Lake Amosemtnl Co.. UWUCS 

John :3klronskl. mgr. 
RICHFDSLD SPRINGS 

Canadarago Park 

Joe Magee. mgr. 
WILLIAHSVILIE 

Glen I>ark 

Harry Altman. mgr. 
YOUNG 3TOWN 

Lakewood Park 

C. H. TothUU mgr. 

NORTH CAROLINA 

ATLAiniC BEACH 
Atlantic Beach. Inc. 
A. B. CoBt*'. owner 
Newman wnils, mgr. 

OHIO 

AKRON 

Summit Beach Park 

Prank Ralul. mgr. 
BUCKEYE LAKE 

Buckeye Lake Park 

John J. carUn Sr„ owner 

A. M. Brown, mgr. 
BUCYHjS 

Orrral rm Park 

S. A. MlT. mgr. 
CANTOlf 

Meyers Lake Pork 

Carl M. Sinclair, mgr. 
CZtlNA 

Edgewaier Park 

BITS. •:. M. Myers, owner 

Theo V. Temple, mgr. 
CHIPPEWA LAKE 

Chlpp.'wa Lake Park 

Parke;: Beacf. owner-mgr, 
dNCDTIATI 

Coney Island 

gdwatd L. Bchott. mgr. 
CLEVELAND 

Clevelsnd Zoological Pal* 

OwnnI by city 

Fletcher A. Beynolds. dir. 

Partus Springs Park 

James Gooding, mgr. 
C08BO<rrON 

Cosho<:too Lake Park 

James E. Rice. mgr. 
DAYTOll 

Lakeside Park 

UJUlite Park Ca. emm 

OtnU Hlermann. ms 

April 14. !»** 
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Put 

1. tuuor. mtr. 

\ 

"uric 

'T. owner-mgr. 



uctl Put 

■•■H 

j:^>vtU* LllM 

Don DWT. mgr. 
HEW pMii. Anri piiiA 
Tu 
O. 

n«ri mgr. 

nvBBOxa POINT 

Sand; Bwrh P«r» 

tndlui Lftkr Aiiiuacmcut Co.. owners 

Lou Braao. mir. 

RiUicUf Point BoKrdwaJk 

Ptrneh L. Wil«\u. owner 

Juk Slooe, mcr. 
SaNDOSKT 

c<M]«r Poliit-on*L«ke Brie 

O. A, BoiekUni Co., owner* 

Bilw, A. Smltb, mgr. 
CBBAMA 

tAkewood Btwh Park 

Conrad ud Wlngud, owner* 

Dkve Conrsd, mgr. 
VERUSJON 

CrriUI Beach Perk 

J. L. Blenchat. owner-mgr. 

souNoerowN 

Idon Perk 
M. A. Blndln. mgr. 
ZANISVJIXI 
Ueuhd* Park 
Tim Helen* owoer-mgr. 

OKLAHOMA 

TULSA 

Cryltal City Amusement Perk 
■ John C. MuIUns, owner 
OREGON 

PORTLAND 
Jantsen Beech 
R. W. Owsley, mgr. 

PENNSYLVANIA 
ALCOLA (Offloe In HawthornI 
American Legion Park 
H. J. Heffner, mgr. 
AI.I.ENTOWK 
" r.ral Park 

i;e Joseph, mgr. 
■ipy Park 
Ji L. Plarr, mgr. 
BAHIrtSVILLE 
' — Ide Park 
"mat, mgr. 
KONTB 
i Park 
Rockman. owner-mgr. 

■ "'-TT,1.1I 

■. Park 
■i rger, mgr. 

..ilU'HO 
w Beach Park 

■ilrl! F:.I.i-il, o»-ncr 



L : r, owner 

LAKE 

Lake Park 
Tdrr, gen. mgr. 
.ID CITY 
•I Point Park 
Hay Deellenbach, bos. mgr. 
ERIE 

Waldameer Beach Perk 
P. W. A. Moeller, owner 
C. PBley. mgr. 
\X 

I t Perk 

■ i»k, mgr. 
'.'EH ■ 
<t Park 
■I.. Kant, mgr. 
UEonts 

'"'1 Lake Park 

;»n C. otto, owner 
'.EY 

:Hey Park 
J. B. SoUenberger, mgr. 
I-njOHT miNACE inear Unlontown) 
gejy aro<e Park 
•Wheel Cabot, mgr. 

TOnafoqulllas Park 

' f^T. owner-mgr. 

ITT 
Park 

.man, mgr. 



. tment Perk 
V Jr.. owner 
Pyolt. msr. 



ana O. T. UcOr*4r. 9wam 
'*ck*r. mgr. 



mgr. 
-y. Uajton, mgr. 

• r.irl- 



^' ' .ilartrlphla) 
Park 

S, '"• 

Park 

„J' ■ • r. owDcr-mgr. 

Shady Orove Park 
Mike Cabot. m«r. 
W1LKK8-BARRE 
Suns Houcl Park 
Hanovrr Am. Co.. owners 
Mrs. Nellie Darr. mgr. 

RHODE ISLAND 

EAST PROVrOENCB 

Creaceni Park 

John T. Clare, mtr. 
war\vtck neck 

Rocky Point Park 
J. TrlUo, mgr. 

SOUTH CAROUNA 

CHARLESTON 
Riverside Beach Park for Kegroea 
E. A. Hamilton, mgr. 

TENNESSEE 

COLUMBIA 

Mid-State Patr Park 
, George L. Duchnau. mgr. 
KNOXVILLE 

ChllhowM Pnrk 

Owned by city 

H. Mack Pranae 

TEXAS 

CISCO 

Lake CUico AmusemenC Co. 

Bill Berry, mgr. 
DALLAS 

VIckery Amusement Park 

T. R, Hickman. owAer-mgr. 

Casino Park 

George T. Smith, mgr. 
PORT ARTHUR 

Pleasure Pier 

T. J. Gillespie, mgr. 

UTAH 

SALT LAKE CITY 
Sumct Beach 
Ira Dern, owner 
Black Rock Resort 
Elmer K- Aagaard, mgr. 
Lagoon Resort 
R. S. Kimball, mgr. 
Saltalr Beach 
Wm. M. Armstrong, mgr. 

VIRGINU 

BUCKROE BEACH 

Buckroc Beach Resort 

P. V. Stleden, mgr. 
NORFOLK 

Ocean View Park 

Albert Miller, mgr. 
ROANOKE 

Lakeside Park 

H. L Roberts, owner-mgr. 
VIRaiNIA BEACH 

Cajtlno Purk 

Frank D. Sh(?an. mgr. 

Seaside Purk 

Jack L. Grernxpoon. micr. 

WASHINGTON 

SPOKANE 

Natatorhim Park 

Louis and Uoyd Vogel. ownera-mgTS. 
YAKIMA 
White City Amusement Park 
Harry B. Chlpman. mgr. 

WEST VIRGINIA 

CHESTER 

Rock Springs Park 

R L. Hand. owner-mKr. 
MU . N ' l ' lN OTON 

Camden Park 

J. J. Malloy and wuilam Mudd Jr., mgrs. 
WISCONSIN 

APPLETON 
Waverly Beach 

Howard Campbell, owner-mgr. 
BELOIT 

Waverly Beach 

S. L. Cashman, owner-mgr. 
OREEN BAY 

Bay Beach Park 

Owned by city 

Sylvester Esler, mgr. 
MILWAUKEE 

State Fair Park 

State Fair Park, Inc.. owner* 

C. 8. Rose. mgr. 
RACINE 

Beachland Park 

Beg. Freeman, owner-mgr. 

CANADA 

CRYSTAL BEACH. ONT. 

Crystal Beach Park 

P. L. Hall. gen. mgr. 
HAMILTON. ONT. 

La Salle Park 

Owned by clly 
MO'.'Ti'i:".! L."rE. 



WlnnlpeK Beach 

winnipcK Beach Amttsemcnca. Ltd.. ownan 
A. B. Fieit. mgr. 
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Who's 



Who at the Box Office 



THE ALLAN SISTERS 

'T'WO curvaceous blondes, the Allan 
Sisters, match their appearance 
with intriguing voices that run the 
gamut of melody from humorous 
specialty numbers to straight war- 
bling of the semi-classics, standards 
and pops. After several years of 
radio work in Chicago and the East, 
the sister team decided to go into the 
personal appearance field after a 
series of successful club-date appear- 
ances, which were sandwiched in be- 
tween its daily radio stints. 

The Sisters, Vi and Velma, have 
worked spots such as the Oriental 
Theater, Helsing's and the Black- 
hawk, Chicago; Tic-Toe, Milwaukee; 
Frolics. Omaha: Bowery, Detroit, and 
Curley's, Minneapolis, the past year. 

Managed by the Louis Cohan 
Agency, Chicago. 



cut 10 sides for Van-Es, small indie 
label during that time. 

Allen's return to Denver in 
May at the helm of his own crew 
is significant, since the mile-high 
city is Barclay's home town. Be- 
fore coming to Hollywood, he han- 
dled musical direction on KLZ, Den- 
ver, for three years, and played sum- 
mer location dates at Cosmopolitan 
Hotel. He was recently featured in 
Martin Block's MOM musical short 
of Freddy Martin's ork in action. 
Booked by Music Corporation of 
America. Personally managed by 
Carson Harris, 



BARCLAY ALLEN 

AFTER a year as featured pianitt 
with Freddy Martin's Cocoanut 
Grove ork, 29-year-old Barclay Allen 
organized his own 12-piece ork in 
February of this year. First date 
landed by the new crew was at Ciro's 
swank Hollywood nitery, where the 
ork is currently drawing favorable 
notices all around. On the horizon 
is a recording deal with a major disk- . 
ery about set, and a road tour which 
starts at Denver's Elitch's Gardens 
in May. 

Tlie Allen piano stylings, spot- 
lighted on many Martin diskings last 
year, brought the youthful maestro 
into national prominence rapidly. 
Before joining Martin, however, Bar- 
clay had amassed a healthy back- 
ground by fronting smaller combos. 
During 1946 and 1947, Allen held the 
musical director's chair at KLAC, 
Hollywood indie, where he developed 
his Rliythm Four which eventually 
became the nucleus of his present 
crew. Between KLAC chores, he 
doubled on radio shows, handling 
ivories with Kay Kyser's ork, among 
others. With his Rhythm Four, he 



DAVE BARRY 

A NOTHER graduate of the old Ma- 

jor Bcwes amateur hour show, 
Dave Barry played his first profes- 
sional date at New York's old Palace 
Theater in April, 1935. From there, 
he toured with a Major Bowes vaude 
unit for six years, handling emsee 
chores and a featured comedy slot. 
Stints with orks followed, during 
which he was featured on vaude tours 
\rith Glen Gray. Harry James, Jimmy 
Dorsey and Charlie Barnet 

Following discharge from the army, 
Dave came to Hollywood and landed 
at Billy's Gray's Band Bo.\, a small, 
intimate and popular bistro. His 
droll humor and smart impersona- 
tions scored immediately with the 
Band Box crowd, and he was held 
over for months. It was here that 
his work attracted attention of radio 
and film execs, bringing the lad 
plenty of radio guest shots and finally 
a permanent berth on the Jimmy 
Durante-Rexall show. Barry plays 
the "Mr. Ripple" character while his 
small son, Alan, is '"Trickle," 

In addition to radio, Barr.v has 
landed several pic stints, and will 
soon start work on a new film for 
Columbia, He finished a nitery run 
early this month at Palm Springs's 
lush Palm House, where he drew sev- 
eral holdovers. Personally managed 
and booked by Harry Romm. 



HADDA BROOKS 




TPWO and a half years ago, a small 
HoUs-wood indie diskery was just 
starting in biz. The firm. Modem Rec- 
ords, signed as one of its first artists a 
relatively unknown gal, Hadda Brooks. 
Event proved lucky for all concerned for 
today Miss Brooks has become the "Queen 
of the Boogie" and grown in popularity 
until the gal tops sales of all Modem 
artists. 

Hadda's first disk click was Polonaise 
Boogie which was released simultaneously 
with the pic. Sons; To Remember. Mod- 
ern followed this hit with six sides of 
modernized boogies. Later, That's My 
Desire and Don't Take Your Love From 
Me also scored. 

The Brooks gal was already set as a piano stylist when she took 
to vocalizing during a vaude stint at Los Angeles's Million-Dollar 
Theater in 1946. Success was immediate, setting the pattern for her 
future vocal-piano sides. Vaude and personal appearance stints, 
coupled with solid record releases followed, bringing her income and 
box-office draw up steadily. She has completed one pic at Eagle-Lion 
Studios and is skedded for other film roles when she returns to Holly- 
wood from her present personal appearance tour. 

Miss Brooks's record mentors, Jules and Saul Bihari, of Modern, 
point to her popularity on personal appearance tours as proof that gal's 
peak fame is still to come. During a recent personal stint in Wash- 
ington, fans clamoring to catch the act were so thick outside the 
tlicaler box-office that police were needed to keep order. Managed by 
Phil Bloom Agency. 



KING COLE TRIO 




JN 1936, a musical comedy called Shufjle 
Along folded in Los Angeles, leaving a 
17-year-old piano player stranded. The 
88-er, Nat (King) Cole, landed a job at 
a small Los Angeles club, the Swanee Inn, 
which barely kept the wolf from the door. 
It was here that King Cole formed his 
now famous group, with Oscar Moore on 
guitar and Wesley Prince on bass. 

Group was strictly instrumental at first 
until one night when Nat sang Siueet 
Lorraine at the insistence of a customer. 
Reaction good, the Cole vocalizmg im- 
mediately became a standard part of the 
act. From Swanee Inn, the trio moved 
to several smaller Vine Street clubs, then 

,fv'^M'l.**'c,1,*''^'''i;?.^o^ Ai: they got was a trial run 

at Kelly s Stable on 52d Street and a headache when the army drafted 
Wesley Prmce. Back in Hollywood with a new bassist, Johnny 
MiUer, they started over, slowly building a ioUowing. 

At this point, shrewd Carlos Gastel stepped in as personal man- 
ager, got the trio a contract with the then new Capitol Record outfit, 
and things began to happen. First off, thi; lads landed a sock disk 
seller m Straighten Up and Fly Right which established them weU 
enough to get movie bids. Boys did a series of musical shorts, then 
won a featured role in the Breakfast in.HoUywood pic. 

Since then, the King Cole Trio has cliribed upward, earning top 
dough on personals, radio, and from records. Now 10 years old, the 
Cole trio still includes Johnny MiUer and newcomer Irving Ashby, 
who replaced Oscar Moore early last falL Their musical stylings are 
unique, original and highly Ustenable. Theii- Capitol diskings continue 
to rank high on the best seller lists, and they've won a flock of 
popularity polls both in the trade and fan groups. Cole trio has been a 
frequent tenant on The Billboard popularity charts. 

Off the stands the trio are serious mindi!d boys, contributing their 
time and energy to working for the National Association for the 
Advancement of Colored People. Their integrity and talent have won 
them universal respect. 
Booked by General Artists Corporation. Managed by Carlos GasteL 



BELLE-TONES 

'pHE BELLE-TONES are three at- 
tractive chicks who first played to- 
gether with USO Camp Shows over- 
seas. Their work as musicians was so 
well received that on returning to the 
States they decided to form a cocktail 
unit. The girls, tho in no way related 
— in fact, come from three different 
sections of the country — have blended 
their musical abilities as well as their 
vocal talents into an outstanding girl 
trio. 

Their past engagements include 
Doc's, Baltimore; B & W Club, in 
Pennsylvania; Domes, Chicago; Blue 
Mirror, Washington; Orchid Lounge, 
Springfield, 111.; Glass Hat, Shi-eve- 
port, La., and many others. 

Unique comedy combined with ex- 
cellent vocals and musicianship make 
this an outstanding unit where the 
finest is desired. 

Managed by Allan Rupert, Phila- 
delphia. 



Tony's ^/^enetian Room, Des Moines 
the Latin Quarter, Newport, Ky., witi 
the warmer months confined to ap 
pearancc^s with the Barnes-Carruth 
ers' lair troupes. Managed by th< 
Louis Cchan Agency, Chicago. 



BOB AND EVELYN 

BOB and Evelyn's whirlwind roller 
skate turn not only wins plenty 
of palm-whacking from onlookers but 
the act enhances the interior of any 
night club or theater, for it works on 
an elevated table with its own radium 
light equipment to highlight its cos- 
tumes. Working at a race-track pace, 
this roller skate duo keeps up a hectic 
pitch while executing a series of 
whirls, spins and lifts that keep the 
excited gasps whispering thru an 
audience. 

During the winter, they appeared 
at the Plantation Club, Moline, lU.; 
the Stork Club, Council Bluffs, la.; 



IKE CARPENTER 

/^NLY 23 years old and fronting hi 
^ own ork since the summer 
1946, Ikf Carpenter has made a soli 
impression on both trade and fa: 
groups \rith his smart musical styl- 
ings. Ike is a thoroly grounded mu- 
sician to begin with, having attendee- 
Duke Ur iversity on a music scholar 
ship. His first ork. started while a; 
Duke, le j to an offer to join John 
(Scat) Davis In New York. Lat« 
Carpenter played with the Johnn; 
Long. Bobby Sherwood and H 
Raeburn crews as featured piaru-: 
He organized his present 11- 
ork a ytar ago this month, pi. 
first date at 'Tommy Dorsey's C : 
Gardens at Ocean Park, Calif. F 
there, the crew moved to H' r 
Heidt's Trianon Ballroom, 
five return engagements with: 
year for a new house record 
musical director for the Hoosic. 
Shots vaude revue, the f renter t<'i 
the Paciilc Northwest with ni < 
success. 

Last fell the lad shared the ii.. 
with Frankie Laine when the croonei 
plavcd a record-breaking stint at Los 
Angeles's Million Dollar Theater 
More rei;ently. Carpenter set new 
opening-night figure at Balboa's Ren- 
dez^'ous Ballroom during Easter 
week. Records for Mortem Record! 
■ . . r uns. Per- 

Cordon. 
; Corpora- 
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RADIO 



JusI Compieted! 
39 CONSECUTIVE WEEKS! 

AS "YOUR MUSICAU CHEFS" ON 
"DOUBLE OR NOTHING" WITH 
WALTER O'KEEFE 
CBS — COAST TO COAST 



LOCATIONS 



Just Completed! 
SMASH ENGAGEMENT! 

I SLAPSY MAXIES IN 

HOLLYWOOD . . . 
See what Holtyweod reporter had j 
to siy! 



RADIO 



Jus! Cofflpleled! 
39 CONSECUTIVE WEEKS! 

■OB CROSBY'S "CLUB 15" 
CBS — COAST TO COAST 



PICTURES 



Just Compleled! 

ANOTHCR MUSICAL SHORT 
foil 

UNIVERSAIINTERNATIONAL 
PICTURES, INC. 



Currently 
Appearing 

FLAME ROOM 

HOTEL RADISSON 

Minneapolis, Minn. 



coun, \ n,g»,, vocal „ 
'''e n. '"^'e u,ijt, r P°D (,,„ 



Exclusively on 

COLUMBIA 
RECORDS 

Parsonal Managemsnr: THOMAS P. SHEIIS 



PAGE CAVANAUGH TRIO niched In l.etween one-nightcrs and 

other persdnal appearances. RCA 
Victor was not long in signing Spade 
to a long-term record deal. 

Wlien Spiide isn't fronting his ork. 
he takes a good try at song writing. 
Best song hit to date is his Shame. 
Shame on You. He has been featured 
m over 15 lUms. Booked bv Contin- 
ental Artists. 



/"CREDIT musically minded G.T.'s 
^ with having boosted the Cava- 
naugh group to the top rungs of the 
combo field. During the v,-ar, Cav- 
anaugh first attracted attention of his 
fellow soldiers at Camp Kohlcr, Calif., 
with his smart piano stylings. The 
army brass hats caught on and 
ordered Page to cut some V-disks for 
overseas distribution. 

Page teamed with Al Viola and 
Alan Burns, also soldiers, to launch 
the combo in Hollywood, doing off- 
duty shows and benefits. After a tour 
of overseas duty entertaining the 
troops, the lads were discharged from 
service. Personal Manager Bullets 
Durgom quickly signed the group, and 
within a matter of weeks. Page and 
his boys were creating much favor- 
able comment with the patrons of 
Hollywood's swank Trocadero, Giro's 
and the Socage Room. Frank Sinatra 
caught the act and immediately 
signed the trio to appear with him at 
the Wedgewood Room of New York's 
Waldorf Astoria Hotel. 

From then on it was clear sailing, 
with an RCA Victor record pact and 
a series of lush personals handed to 
the boys. In between times, the lads 
did okay with film stints and radio 
guest shots, being featured last sum- 
mer on the Jack Parr show over NBC. 
During their current road tour they 
scored at the Click, Philadelphia; 
Kaleigh Room, Hotel Wanvick in New 
York, and the Forest Park Hotel, 
St. Louis. 

Best selling disks for Victor to date 
include The Tliree Bears, All of Afe 
and the current Ok-l, Baby, Dok-l. 
Personally managed by Buliets Dur- 
gom; booked by General Artists Cor- 
poration. 



KATHLEEN DENNIS 

'pHIS sireii of song has won her title 
as the "Colleen of Song" after 
critics, operators and pations had 
thrown accolades her way for her 
completely original delivery of Ivrics, 
ranging frtim the standards to the 
latest novelties and pops. A dazzling 
red-head, Miss Dennis enhances her 
song delivery with a wardrobe that 
would startle a Parisian designer. 
The youthful chirp deserves her solo 
billing because of the originality of 
her deliven', and the fact that all her 
numbers are worked to special ar- 
rangements done by some of the 
country's leading scorers. 

Miss Dennis worked the winter sea- 
son in the Florida resort sector and 
has also worked such spots as the 
Silver Frolics, Chicago; the Prevue, 
New Orleans, and the Tic-Toc. Mil- 
waukee. Managed by the Louis Co- 
han Agencj', Chicago. 



SPADE COOLEY 

CPADE COOLEY admits that in 1939 
he had "one suit of clothes, a 
fiddle and three cents," but in 1947, 
his income was in six figures. For a 
guy who, in 1940. worked as a stand- 
in for Roy Rogers, Cooley's present 
success is no small acomplishment. 
Between the lean years and today, 
Spade literally fiddled his way to the 
top, working first as a sideman with 
local Western orks. and later organ- 
izing his own Western swing crew 
in 1942. 

Spade comes from a musical family 
and began dabbling with the ork biz 
as far back as 1934, working with 
small crews for as little as $15 a week. 
From here, he graduated to a berth 
with the famed Riders of the Purple 
Sage and later the job with Roy 
Rogers. 

When he organized his own ork 
in 1942, he was hired far a stint at 
Foreman Phillips's Venice, Calif., ball- 
room where he stayed for 72 solid 
weeks. At the end of that date, his 
rep had been made and a series of 
motion pic stints followed, sand- 



ERNIE PILICE QUARTET 

"DEFORE "he war, Ernie Fillce was 
attracting favorable comment from 
such toppers as Bing Crosby and 
Duke Ellington, who heard Ernie's 
unusual ac(-ordion stylings while the 
lad was a member of a group called 
the Four Sharps. After discharge 
from the air corps in 1945, Ernie de- 
cided to take a crack at Hollywood, 
He organiziid a quartet, developed a 
home-made mute which was designed 
to filter the accordion tone and elim- 
inate tinny qualities, and went to 
work. 

Before iDng, the Felice stylings 
caught the ear of jazz master Benny 
Goodman. The result, Goodman added 
Felice to his Capitol Records combo. 
Felice, meanwhile, continued to work 
with his own group, finally attracting 
attention from Capitol execs who saw 
in the combo something different and 
salable. Capitol ' ' 
the quartet to a li 
mitting Ernie to clj 
a member of the Goodman sex ■ i 
when not cutting his own disks. 

Ernie recently appeared in Pai - 
mount's Thi? Big Clock as a musii ; 
short featura. In radio, the group h i 
been featured on American Broa.l- 
casting Company's Sfar^ in tlw Af'. r- 
noon progTiim ori; 
wood. Bocked 1 
Corporation Persni . ■ : i ^ 
Bullets Durgom. 



VIC DAMONE 



THE 20-year-old swoon stylist of Mer- 
cury Records, Vic Damone, has come 
a long way in the three years since the 
time of his usliering days at the New York 
Paramount Theater. Damone was picked 
up by manager Lou Capone and in rapid- 
fire fashion Capone built up Da Moan on 
local su.=;taining air shots. These sustamers 
grew into a commercial airer for Pet Milk, 
and about the same time the warbler 
landed a Mercury waxing contract. His 
first platter. / Hai-e But One Heart, es- 
tablished Damone almost immediately m 
the bobbv-so.x brigade. Back to the Para- 
mount he came, but this time like a con- 

Queror being the feature attraction In a „ - j i 

stage presentation. Damone followed this with a weU-received run at 
the Commodore Hotel in New York. . ,j t 

The voung warbler's personal management reins are held by 
Capone. Bookings are made thru the William RIorris office. 
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AL GAYLE 

I^EST lodication of maestro Al 

lity is 
Roing 

le 

■ only 

'I'-ij. o.. . ijting a 

ler conimoUity in this un- 
i Liicu J oiiod. Gaylc's long-term stint 
is worth a second glance. 

A personable, likeable guy, Al 
fronts the crew and works hard, 
' ' ' on accordion, celeste, and 
vocals to boot His sweet, 
ten-to ork tone, danceable 
smooth vocalizing are re- 
for much of the room's re- 
css. 

Ueiuic landing his present berth, 
the Gayle ork rated attention at such 
nk spots as Hollywood's Troca- 
and Ciro's, Lake Tahoe's Cal- 
;.i va Lodge, and top West Coast 
ballrooms. He has recorded for both 
Aladdin and Tech Art, and aired over 
NBC 
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HARMONICA DONS 

'S versatile trio was formed re- 
■tly by three talented harmonica 
SOS, Gordon Mitchell on chord; 
: Jones, who plays lead, and 
Curtate on bass. All three 
\rfTe for several years with Borrah 
'• Harmonica Rascals. 
1 formance is outstanding In 
tiie range of material and control 
of rhythm. They pJay ever>'thing 
from boogie to the most difficult and 
spectacular classics. 

The Dons are heard regularly on 
the air over radio station CKLW, 

it, and have also appeared on 

i.^ion over that city's station 
WWJ-TV. ' They are currently play- 
ing the famed Bowery Cafe, Detroit, 
after a sensational opening at the 
new Irv Jaffee's Cocktail Lounge. 

sonally managed by Murray 

. of Detroit. 



THE HARMONICA T? 

TCRRY MIT R ADS U:: 

wh. 
topped 

found I'Jio ivcii i, b 
the click disk hns 
heavily deni. 
medium of 
lield. Currc..,;.. 
at the Chase Hotel, 

have worked slays 

Inn of the Hotel Sherman, the Ori- 
ental Theater and HeUing's, Chicago; 
the Roxy Theater, New York; the 
Flamingo, Las Vegas, Nev.; the Hip- 
podrome, BalUmore, most of which 
were repeal stays. 

In addition, they've worked out- 
door events such as the Illinois and 
AU-Iowa State fairs, and will shortly 
go on a series of one-night dales in 
ballrooms following three such recent 
Midwest dates which proved them an 
attraction so strong that they could 
work to a regular dancing crowd. 

They worked radio shows such as 
the Vaughn Monroe and Spike Jones 
airers during the past six months, and 
will start a nationwide tour of disk 
jockey theater dates. Their Universal 
platters are top-demand items in the 
nation's juke boxes, over retail 
counters and on disk jockey shows. 

Managed by Mutual Entertainment 
Agency, Chicago. 



HEALEY AND MACK 

IJEALY AND MACK have found 
wide acceptance, both with in- 
door and outdoor operators, because 
of the originality of their portable 
bar work. Working on a piece of 
equipment that approximates some of 
the qualities of horizontal bar, trapeze 
and swinging ring work, this fern and 
male pair offers a variety of muscle 
work that's good for chuckles as well 
as gasps of amazement. 

During the war, the duo left their 
long string of professional engage- 
ments to work on USO, and only re- 
cently returned to the professional 
roster. The act padcs a double sock, 



LIONEL HAMPTON 

f lONEL HAMPTON sticks to the trends. 

Always noted for fronting a power- 
house, commercial jazz aggregation, the 
Bamp went sweet last year when sweet 
was the thing. At the same time the jazz 
trends were turning toward be-bop, so the 
Hamp has added some hoppers to his 
library. All the new stuff and Flying 
Home, too, pulls In the crowds wherever 
the Hamp goes, whether it be on one- 
nighlers. the nation's top theaters, loca- 
tioi ills. And when they're 

in. i-e to break it up either 

w vith showmanship. 

noted in review- 
and theaters he's 
ytar with every noted ballroom and vaude house 
u included in his itinerary. He holds many a house 




Inj 
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in 
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les chores with 
i into the movie 

■ Is. Ht wiU .soon be .seen along with B. G.. Danny Kaye, 
iher ton mtisir biz names in the Samuel Coldwyn produc- 
' -wise, the Hamp's ork is featured in the 
s U.S. Treasury show. By Popular De- 



And to t 
sellers in th- 
biggies in J IV c. 
year. 

Managed by Associated Booking Corporation, New York. 



•i Hamp's Decca recr^ 
'd, with the orkster 
Be Loved, Gone Agoiii .jnu Ki:(l /op ui ii;<. p.i l 
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Featuring 

The Rhythm Four 

CIRO'S, Hollywood 

Latest Release on VAN ES RECORDS 

"CUMANA" 

Direction: MCA Personal Management: 

CARSON HARRIS 



April 74, 1948 
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60 Lbs, of Box-Office Dynamite 




ENGAGEMENTS 



THEATERS 

DOWNTOWN-DETROIT 
REGAL-CHIC&CO 
AD&MS— NEW&RK 
STATE-HARTFORD 
CHICAGO-CHICAGO 
MILLION DOLLAR-IOS AHGEIES 
LINCOLN— LOS ANGELES 
T & D-OAKLAND 
ORPHEUM-SAN DIEGO 
ORIENTAL— CHICAGO 
PARAMOUNT-PORTLAND, ORE. 
ORPHEUM-SEATTLE. WASH. 
ORPHEUM-SPOKANE, WASH. 
ROYAL— BALTIMORE 



MOVIE 

"NO lEAVE, NO lOVF' 
MG'H 

RADIO 

"WE, THE PEOPLE" 
"JACK SMITH SHOW" 
"HALL OF FAME" 
"ALL STAR NEGRO SHOW" 
"KRAFT MUSIC HAIL" 
"COLLEGE OF MUSICAL KNOWLEDGE" 
"KING COLE TRIO SHOW FOR 
WILD ROOT HAIR TONIC" 

NEWS REELS 

PARAMOUNT 
FOX-MOVIETONE 
ALL AMERICAN 



SPECIAL APPEARANCES: 

Before PRESIDENT TRUMAN in WASHINGTON 

WHh BOB HOPE at CLEVELAND ARENA 

With RITZ BROS, at PHILADELPHIA ACADEMY OF MUSIC 

Wilh TOMMY DORSEY at DALLAS, TEXAS, STATE FAIR 

WHIi PAUL ROBESON at AMERICAN NEGRO MUSIC FESTIVAL 

LUCIUS BOOMER-WAIDORF-ASTORIA HOTEL al NEW YORK 

NAT'l AUTOMOBILE DEALERS' ASSOC. at ATLANTIC CITY 

MANAGCMCNT COUNSEL 

SIDNEY ). KARBEL & HERBERT M. EICES 

3605 BARLUM TOWER DETROIT. MICH. 

DIRCCriON 

MUSIC CORPORATION OF AMERICA 

NEW YORK CHICAGO BEVERLY HILLS CLEVELAND 

LONDON DETROIT DALLAS 



because both members are able to 
work equally well in serious and 
comedy tricks. They are set on a 
string ot big fair dates for the sum- 
mer and will return to theater and 
nitery work in the fall. 

Managed by the Louis Cohan 
Agency, Chicago. 



WOODY HERMAN 

JN 1947 Woody Herman disbanded 
his ork, announced he was thru 
fronting a band, and said he would 
henceforth work as a single. He was 
not long in proving that even with- 
out an ork behind him, Herman was 
a sock entertainer. His single rec- 
ords with Columbia scored at the 
sales counters, and his summer radio 
show for Electric Companies of 
America proved he could sell over 
the air as well. This year, however. 
Woody once again picked up his ba- 
ton, dusted off old arrangements, 
added a few new ones, and took to 
the road, fronting a band acclaimed 
by tradesters as theJjest in Woody's 
12 years of continual ork work. 

Today's Herman Herd is a far cry 
from the ork which Woody organ- 
ized in 1937 when Isham Jones re- 
tired and Herman inherited the best 
of the Jones sidemen. During the 
years, the Herman instrumental 
stylings, clever arrangements, and 
unique vocal work have mellowed, 
earning the fronter a permanent 
niche in swing's hall of fame. Today, 
The Old Woodchopper is in demand 
for pix, radio and records, and does 
right well at ballroom box-ofRces 
thruout the countrj-. 

Woody has been featured in half 
a dozen films and is one ot Columbia 
Records's top selling artists. Disk 
hits to his credit include Ciuiliration, 
Ivy and the older Caldonia and Talta- 
hassee. In March of this year, the 
Herd invaded New York's Carnegie 
Hall to score in a swing concert 
Highlight of the event was Ebony 
Concerto, especially written for the 
Herman ork by famed composer Igor 
Stravinsky. Booked and managed 
by Continental Artists, Inc. 



vorite that he decided to stay in the 
mu MS instead of becoming 

a ! 1 man. Since that time, 

Huti. iju ; i.,,i;regatiou has been hon- 
ored as top favorite among the Con- 
ference of Southern Schools, official 
organization of the below the Mason- 
Dixon Line schools. 

Hudson, l oo, has hit with the gen- 
eral public, having worked spots like 
the Kavakos Club, Washington: Cav- 
alier Beach Club, Virginia Beach; 
the Roosevelt Hotel, New Orleans; 
Flagler G.irdens, Miami; Roseland 
Ballroom, New York; ^ the Hippo- 
drome, Ball imore, and the St Charles 
Theater, New Orleans, during the 
past year. 

The band features its four trom- 
bone choir, working to a background 
of five saxes, a styling which has 
proven Individual and worthy enough 
to attract dmcers and listeners every- 
where. Vocals are handled by the 
good-looking blond fronter and a 
girls' trio. The band features a 
wealth of entertainment, making it 
a good bet for floorshows and vaude 
stops. The Hudson music also is 
heard via I,angworth e. t's and Bullet 
Records. Managed by the William 
Morris Agency, with Allsbrook- 
Pumphrey Agency, Richmond, the 
Southern representative. 



DEAN HUDSON 

■pjEAN HUDSON, the orkster with 
tlie fullback build, got his start 
at the University of Florida, where 
his campus band became such a fa- 



RED INGLE 

TK^HEN a new ork leader scores an 
ovemii?ht sensation with his first 
record, that's showbiz news and that's 
what Red Ingle did last year when he 
waxed Tini-toyshun, aided and abet- 
ted by on: gal vocalist who works 
under the name of Jo Stafford. What 
Tim-tayshun did to tlie music biz is 
old news t ut still a pleasant surprise 
to Ingle. 

Behind this meteoric rise are years 
of playing and touring with the na- 
tion's top bands of yesterday. Ingle 
in his more serious moments can do 
all right by himself on the fiddle, 
piano, sax and clarinet, as well as 
arrange music This he did first with 
the old-time Jean Goldkette ork, 
playing al<)ngside a jazz great, Bix 
Beiderbecke. In 1929 he joined 
Maury Sherman's ork, and in im 
moved to tie Ted Weems band wht n; 
he stayed ;;or 10 years. Spike Jones 
snagged him in 1944 and Ingle was a 
key man in the Jones ork uintil ': e 
quit in 1947 to organize own ere ;, 
the NatursJ Seven. 

Ingle cu':s for Capitol, having fol- 



FRANKIE LAINE 



COME hard plugging and one platter suc- 
^ cess transformed Frankie Laine from 
just another singer to a top showbiz artist 
Laine kicked Cleveland. Detroit and New 
York around as a warbler but nothing 
much happened. Then came the army, 
after which Laine worked his way to the 
West Coast where he cut some sides with 
the Atlas diskery. At the same time he 
did four sides with Mercury. One of the 
Mercury sides was That's Af.v Desire, 
which sent Laine's stock sky high. Since 
that Frankie's Mercury pressings have 
been consistent top sellers. His waxing 
of the oldie. ' is most recent 

to attract ti ...... j . 

On the i Lane launched a senes of top theater dates 

including the Paramamit iii New York, and niti;ry dates, including the 
Harem in New York. Personal managers are Ciabbe, Lutz and Heller. 
Booked by General Artists Corporation. 
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lowed up his Tln.-fu„.,h„„ success lib funster. workinK with folb Nc 

with Them D..rn F.,nl Thivg, and mniw^nd A'"- - > -T"!^"- 

CV«''t*. Wluufcy anU Wild. Wild fias also Thrccsonu 

Wovu-,u His moUon pio irtdit, in- been wav ' Panornm. 

s. Man««oa and booked "nd f ^T^l ""T" ^ "'"""^ 

by ftjt'i .-^n.uier agency. Records ^ -"^ ifir /vpouo 
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THE INTERLUDES 

)REL and Dan Luisi have 
to form a team of ex- 
Iraordiii.iiy lalont and personality. 
Don, an excellent musician, formerly 
had hi.i eyes on opera work. Ten-y. 
the tominine half of Uie unit, is a 
foi 'it of Arlene Smith, and 

is n vocal stylist. 

The U.u.i is unique, inasmuch as 
its repi'iloii-e includes everything 
from light cla.ssics to smart risque 
□umbers and comedy. 

Their post engagements include 
Calvert's, Cleveland; Otto's and the 
.Schuyler House, Albany, N. Y.; Al- 
port Inn, Troy, N. Y.; Lou's, Phila- 
dclphi.i, and many others. 

Managed by Allan Rupert, Phila- 
delphia. 



THE MARY KAYE TRIO 

J^iQRMERLY biUed as the Mary 
Kuiihue Trio, this enthu.«;iastic, 
youthful threesome has changed 
its misleading moqiker because of 
mispronunciations during airshots 
and because the public expected a 
iige of Hawaiian music when the 
1^ v.Tis mentioned. 

1 for top theater and video 
. io has worked some of the 
lounges in the country and is 
(lying for vaude, night club and 
television appearances. Trio has 
already worked a series of video 
shows in New York, wliere its ai^ima- 
tlon won the plaudits of viewers and 
pre.s-s critics. 

The group stands out because of 
careful pi-oduction put into each num- 
ber. Besides a wealth of musical 
effects, from original combinations 
of guitar, accordion and string bass 
or piano, it offers harmony vocals 
that are original and would do credit 
to any harmony combo in the busi- 
ness. Major asset is the comedy trio 
manages to insert in its work, with 
accordionist Frankie Ross, a top ad 



NICK LUCAS 

pEW present day faves can match 
the long showbiz record of Nick 
Lucas, who was clicking with audi- 
ences when many of today's top mu- 
sic ngures were still learning the 
Uiree R's. Since 1924, Nick has been 
touring the countrj-— and the world— 
with his guitar and vocal stj-lings. 
He first inlroed tunes such as Tip- 
toe TfiroiKjh the Tulips. My Blue 
Heaven and Bye, Bye, Blackbird, 
each destined to become all-time 
pop favorites. 

In the mid-'30's, Lucas toured the 
World, working at London's famed 
Kit Kat Klub, then on to a vaude 
tour in Australia. Back home, he 
worked in films and two Broadway 
show.s. Radio credits include a 39- 
week run on the Ford show and a 
seines of guest shots. Lucas has been 
waxed by Diamond and Trilon Rec- 
ords and more recently signed a new 
deal with the Hucksters label. 

Oddly enough, Lucas's . singing 
which brought him most acclaim, 
was accidenlly discovered. Orig- 
inally a guitarist, he took to singing 
just to give his act a different twist 
Once song style was set, however, 
his guitar work, which ranks on a 
par with the best, took a back scat, 
and he made his way to the top via 
the vocal route. 



THE METRONOMES 

fpHESE three boys from Baltimore 
have enjoyed a meteoric rise in the 
cocktail field. Their first engage- 
ment was the Lord Baltimore Hotel 
in Baltimore, going from there to the 
Blue Mirror in Washington and other 
smart lounges. It was during their 
engagement at the Castle in River- 
side, N. J., that thej' auditioned and 
were chosen for the Arthur Godfrey 
show. 

The trio is comprised of Bill Rossi, 
(See Who's Wlio on page 38) 



ELUOT LAWRENCE 

"AT OST Promising Newcomer" in the '47 
' ' " Ils.aswell 

. and also 

■ I - : . BB disk 
;ey survey is young pianist-maestro 
"t LawTence. At 23. Lawi'ence is 

: the top-flight 

is a newcomer 
i I 1 .idelphian made 

tus ijow as a performer at the tender age 

■ if ihree on the WCAU C/iildrcii's Hour 
' ' it 11 was fronting his own kid- 

■hich played for local parties 
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I* i.il iiiauuiici' is Slaii I^c iii"u.'.a. 

Cipciration. 



rk in the college's Mask 
-comer. 
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A GREAT BAND! A GREAT SHOW! 



THE "PROM" FAVOR/Tf AT: 




ALABAMA 


HAMPDENSYDNEY 


SEWANEE 


AUBUBN 


IOWA 


SOUTH CAROLINA 


• BROWN 


lOHNS HOPKINS 


SYRACUSE 


CATHOLIC U. 


KENTUCKY 


TEMPLE 


CITADEL 


I. S. U. 


TENNESSEE 


CLEMSON 


MARYLAND 


TEXAS 


DABTMOUTH 


MERCER 


TULANE 


DAVIDSON 


MIAMI 


VANDEHBttT 


DUKE 


MINNESOTA 


VIRGINIA 


EMORY 


M. I. T. 


V. M. I. 


FLORIDA 


N. Y. U. 


V. P. I. 


FUBMAN 


NORTH CAROLINA 


WAKE FOREST 


GEORGE WASHINGTON 


N. C. STATE 


WASHINGTON & LEE 


GEORGETOWN 


OHIO STATE 


WEST VIRGINIA 


GEORGIA 


PURDUE 


WILLIAM & MARY 


GEORGIA TECH. 


BANDOLPHMACOH 


YALE 



BULLET RECORDS 

Latest Aefease 

"I'LL SEE YOU IN 
MY DREAMS" 

"Fat Mama Boogie" 




151 I8«S 



^000^ manogemenl^^^ 

WILLIAM MOBRIS A6ENC7 ^ 

"^"^ CHICAGO SfVfRlV HIIIS 



April 34, %94S 




KATHLEEN 





COLLEEN 
OF 

$ONG 



★ 

AN 
EXCITING 

NEW 
SINGING 
PERSONALI'n' 
★ 

raBllCITY— SAM H0NI6SBERG 

ARRANGiMtNTS 

DOUG CRAIG— Al DIEH 



• • • 



lONE 




PAUL & PAULETTE TRIO * * * 

Trampoliningly Yours 

AMaiCA'S 
FOREMOST 
TRAMPOLINE 
ARTISTS 




HEALY & MACK 

FUN 
ON 
THE 
UPRIGHTS 



EXHienioN 

OF DARING 
AND SKIIU 






PAMELA 

AND 

LOUISE 

★ 

SPARKLING COHSr 
AND 
ACROBATICS 
★ 

PRESENTING A 
TRAVESn Of 
TOMFOOLERY 



JEISOS 

★ 

B ALLET ON 
THE 
TRAPEZE 
★ 

WITH THEIR OWN 
SPECIAl APPARATUS 
FOR 

HOTIIS-NICHT CIU*S 
THEATRES 





'■ ■■! J^J^iiMBi Pcsonal Management 203 N. 
LOUIS W. COHAN ART'S" REPRESENTATIVE chic 
I Dearborn 2227 
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ALLAN SISTERS 

SINGING STARLETS OF THE AIRWAYS 
VI and 
VILMA 



llradltnors 
nUh Tht'ir 
Harmony 



"YOUTH ON A SPREE'' 

ROBERTA-MACK 

Hie Tleiv Hook IN COMEDY 

ACROBATICS 



BOB .nd 

cvciyN 



Breath Taking Tricks 
in a Riot of 
RADIUM Lights 




n n 

BOOKING 194* FAIRS THRU 



★ 

k RIOT 

OF 
MIRTH 

AND 
MUSClf 




BARNES-CARRUTHERS JJ.V/^Jr/J, 



IS9 No. Deirbom St 

Chicago. lllliMif 



BOOKING 194« FAIRS THRU 



BARNES-CARRUTHERS l><"<"^»< 

Enterprises 



159 No. Dtfsrbom Se. 
Chicago, lllfnoi* 



■ ■■! AAIIHM Personal Management 203 N. Wo ve. 

LOUIS W. COHAN ARTISTWEPRESE^^^^^^ Chicago 1, Illinois 
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VAUGHN MONROE 



r^OMBINING his big bary voice wiUi 

his good looks. Vaughn Monroe came 
zooming out of Boston with his ork al- 
most a decade ago into the Hotel Com- 
modore and the beginning of a golden 
road to success. He initially attracted 
national attention with his Bluebird wax- 
ing of Pagliacci but had to. wait a couple 
of years before he had his first big-time 
wax success on the Victor label with 
There / Co and There, I've Said It Again. 
Then followed engagements at the top 
theater, location and one-nighter spots 
thruout the country at top money. And 
Vaughn landed the Camel cigarette Sat- 
urday eve airer which he still holds down. 
He has had one movie, Afeet the People, for MGM. 

The 1947-'48 period probably has been the orkster's biggest year 
and will probably establish him as one of the leading money makers 
in the industry. He had four successive smasii Victor waxings in- 
cluding Ballerina, which sold 1,500.000 copies; Hou' Soon, Wish I 
Didn't Love You So and You Do. He did a string of highlv successful 
concerts in March and April of "48, his first venture in this field. 

Monroe owns a half interest in a nitery, the Meadows, which is in 
Framingham, Mass. He usually makes an appearance once a year at 
the spot. In addition, Vaughn has become an annual fall regular at 
the Hotel Commodore, New York. 

He is managed by Jack Marshard and is booked thru Willard 
Alexander. 




Who's Who At 
The Box Office 



CHASE HOia. M. louiJ IrjgY go lOOtlO, ^W"'''*)?,..,, 

OUTDOOR FAIRS 

WE THE PEOPLE 
PAUL WH.TEMAN SHOW 
VAUGH N MONROE SHOV/_ 

Currently 

CHASE HOTEL sr. louis 

Followed by 

ONE NIGHTER TOUR OF MAJOR MIDWEST 
BALLROOMS 

Then 

Repeat Appearance May 14 

SPIKE JONES SPOTLIGHT REVUE 

Plus 

A NATIONWIDE MAJOR DISK JOCKEY THEATRE TOUR 

BROTHER, ARE WE BUSY! 



(Continued frotn yane 33) 
who handles the vibes and piano and 
does most of the scat vocals; Gordon 
MacDermott, who besides playing 
bass is the outstanding vocalist of the 
group, doing most of the solo vocals, 
as well as vocal mimicry, and Ray 
Johnson, guitarist and leader of the 
frio, who does most of the arranging 
for the group. 

The boys play their first theater 
date at the Hippodrome in Baltimore 
on May 20, following which they do 
a return engagement at the Castle. 
They are spending the summer at the 
smart Indian Kettles on Lake George, 
N. Y. They have been set for a re- 
cording deal when and if the ban is 
lifted. 

Managed by Allan Rupert, Phila- 
delphia. 




Latett Recording on I'niverfat Reeordt 
"RITUAL FIRE DANCE" No. U63 

"DARDANELLA" 



ROY MILTON 

I 'T'URNING point in Roy Milton's 
; career was December 24, 1943, 
i the day his group cut its famous 
; waxing of RM Blues for the 
; now defunct Juke Box label. Song 
; was an immediate hit and put the 
I Milton combo into the money class, 
i Since then, Milton has signed a long- 
; term record deal with Specialty, and 
I has followed up his first wax hit 
; with such top sellers as Milton's 
I Boogie, True Blue:, Thrill Me and 
i Kcpp a Dollar in Your Pocket. 
i In 1946, the Milton sides appeared 
; frequently on The Billboard's list of 
; Most Played Juke Box Race Records, 
I being topped onl.v by Louis Jordan 
and Lionel Hampton. On personal 
appearance tours, the Milton combo 
draws equally as much loot as Jordan 
in many locations, and nearly always 
runs into percentage. 

Milton originally started with the 
Ernie Fields band in 1934, and formed 
his own combo in 1938. He gives 
much credit for the success of the 
ork to Camille Howard, his pianist- 
vocalist, who has been featured with 
the band for years. In his arrange- 
ments. Milton avoids out-and-out be- 
bop, relying instead on intricate, 
modern versions of race and pop 
tunes. 

Currently on a personal tour, Mil- 
ton plans to produce a series of film 
shorts in collaboration with Art Rupe, 
Specialty Records topper, and featur- 
ing Milton and His Solid Senders. 
Booked by Reg Marshall Agency. 
Personally managed by Ben Waller. 



THE MODERNAIRES 
with 
PAULA KELLY 

JJURING the past few months, the 
Modemaires have been-bicycling 
between two network commercial 
airsbows (Club Filteen and Double or 
Nothinp), a successful nine-week run 
at Slapsy Maxie's, smart Hollywood 
nitery, and the usual pre-Petrillo ban 
recording hiissle. This behind them, 
the group is currently on a personal 



The !SWEETEST 
LlTirUE BAND 
in the Land 



and Hit Orchestra 
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Fmafyrlmff 
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VOCALIST 
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SAVANNAH, GEORGIA 
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MUTUAL ENTERTAINMENT AGENCY 
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HppMrance Junket, squeezing in radio 

<.! . possible. 

■ organized in 1936, 
^ :...VL- stacked up a neat 

r, ■. film a/id rtmrd credits. 

I ig Glenn Miller's ork in 

1' "Up (then minus a fern 

siiih' : worked with Charlie 

Bamct, Fred Waring, Paul White- 
man and Ray Noble. It was during 
the two-year association with Miller 
that the present Kroup was developed. 
When lads left Miller to go on their 
own in 1942, Paula Kelly pemia- 
' nently joined the outfit 

Group has been featured on nearly 
a dozen air shows, including Joan 
Itavis. Chesterfield Supper Club, Kate 
Smith, the old Camel Show, and Kraft 
Music Hnll. Their Columbia Records 
are tt.p faves with the juke boxes 
and disk jockeys. Latest rclea.';es in- 
clude The Whistler, Thou0htlcss and 
a new album called Memories in 
Tinmpo. Past hits with the Glenn 
Miller ork included Chatfanoopa 
Choo Dioo. Afoonlipht Cocktails and 
Koloninroo. Among film credits are 
short features for Universal-Interna- 
tional and featured roles in .Sun Val- 
ley Serenade and Orchestra Wii'cs. 
nil is composed of Hal Dickin- 
iih Brewster, Johnny Drake, 
tt and Mi<!s Kelly (Mrs. Hal 
•n). All members of the 
re polished musicians, hence 
iemaires score all their own 
arrangements. Modernaire Hal Dick- 
inson is also a tune cleffer, having 
' The Whistler, Jog Atong and 
' itie, Douohnuls Fiue. Per- 
managed by Tom Shells. 
Booked by General Artists Corp. 



PAMELA AND LOUISE 

gINCE reluming to the Stattn i.ftcr 

.■several years of USO ■ 
work of this blond 
comedy team has been . 
Eastern theaters, whose • 
alely put in a bid for iv .-..iami.s 
when they learned the girls were 
back from the soldier circuit. 

After working together for years, 
this enthusiastic pair of acro-tum- 
blers has developed a smoothnes.-; 
and a comedy timing that puts acros.-; 
with pewsilters from eight to 80. 
They awe audiences with their bag 
of comedy tricks, ranging fiom full 
flips to hokcyed-up two-man stands. 
As contrast, they include some ex- 
cellent straight muscle work that 
rings the bell every time. Mnn.-ii;i tl 
by the Louis Cohan Agency, Chicago. 



THE NELSON SISTERS 

fpHE NELSON SISTERS, a pair of 
lithe and attractive aerialists, 
booked an enviable series of engage- 
ments for the past 12 months, includ- 
ing holdover stops at such spots as 
the Lookout House, Covington, Ky.; 
• ■■ Netherland Plaza Hotel, Cincin- 
i: the Continental Club, Chesa- 
, .ike. O.; the Oriental Theater and 
the Edgewater Beach Hotel, Chicago. 
Wnrking on a portable trapeze, the 
im does a series of original 
! bar feats that bring well- 
i mitts wherever it has 
Working in smart bra and 
ustumes, the twosome does 
<;ii;:il minutes of fast solo and duo 
hanging tricks that bring all the 
thri'' ' ' i: 1. r of a circus aerial 
tT' ■A club or theater. 

In . 1 e a standard name 

in till uuiUour show business. Man- 
aged by the Louis Cohan Agency, 
Chicago. 



THE PARK AVENUE 
JESTERS 

AN ESTABLISHED favorite with 
Eastern lounge operators, the 
Park Avenue Jesters this .vear made 
their first trip to the Midwest and 
scored heavily in some of the top ter- 
ritory lounges as well as Chicago 
bistros. This male foursome is a 
standout because of the heavj- 
comedy it can provide lounge pa- 
trons. While it is capable of work- 
ing up top straight instrumentals, 
with its blend of sax, doubling clarj'. 
piano doubling accordion, guitar and 
drums, it's the mirth-quaking special- 
ties that make it a show lounge 
favorite. 

The material is mostly original, 
showing the boys off as a vaude at- 
traction built to the demands of 
lounge patrons. The showmanship 
and animation, coupled with a num- 
ber of costume changes, and plenty 
of props and gimmicks, make it 
an eye-catcher as well as ear catcher. 
The vocals, from solo to four-way 
harmony, are a pleasant contrast to 
the comedy when patrons request 
a melodic standard or pop. Allen 
Rupert, Philadelphia, is the East- 
ern rep, while Mutual Entertainment 
Agency, Chicago, is Midwest rep. 



PAUL AND PAULETTE 
"TRIO 

EVERY factor that makes for a top- 
notch act has. gone into the pro- 
duction of the Paul and Paulelte Trio. 
For years a well-known duo, Paul 
and Paulette last summer added 
Jimmy Garner, national AAU tram- 
poline champ, to the act. The three- 
Sonic offers a variety of comedy and 



ART MOONEY 



'T'HIS has been a fabulous year for Art 

* Mooney ,ind hip nrk. From "left field." 

so tu speak, ciijno l.n MGM platter of Four 
Lraf C'ioi'i r, mi oldie dressed up with ban- 
jos and community vocal, and overnight 
t! f Monney crew became a sizzling prop- 
sold some 1,200,000 cntiies 
narked the return of the 
• 1 banjo to national promi- 
i.i ace. For Mooney. it led to a series of 
tu|) theater bookings, including the Roxy 
ill New York; Hotel dates, including the 

• r;. s skedded opening of the Ca.iJcadcs 
K "'f of the Biltmore on June 1, and a 
11 i k of one-nighter bookings. And just 
1 ' show it wa.-n't a one-jshot item, 

M,.. , , ■ ,1 - . .IIP Baby Face, zoomed to popularity. 

0 find the formula for some time before 
, , r proof that he has finally arrived was 

•i..!iLtd 111 his oeuig chosen runner-up in the Most Promising 
N"' Acr Ork category of The Billboard's '48 college poll, while his 
- ■ rged as the campus kids' fourth favorite disk. 

lanager is Joe Galkin and Associated Booking 




WANTED 




#31502 (t day ottmndante-Bolbca) 

Ike Carpenter 

and His Orchestra 

THIS MAN IS WANTED by all operators (theater, ball- 
room, hotel, juke box and everyone else in show business who is 
anxious to make money). 

THIS MAN HAS A RECORD . . . broke all attendance 
records at Horace Heidi's Trianon, the Balboa Beach Rendez- 
vous Ballroom and the Million-Dollar Theater . . . with Frankic 
Laine, 

THIS MAN OPERATES REPEATEDLY at Casino Gardens. 
Los Angeles: Trianon Ballroom. Los Angeles; Avodon Ballroom, 
Los Angeles, and is expected at Balboa Beach Ballroom for 4 
weeks, commencing May 31. 

STANDARD .^«^r»..i w,.-^^w>.^^ 

TRANSCRIPTIONS *^0DIRH RECORDS 

Personof management and Puhlittfy: Hal Gordon 
Direction: 

GENERAL ARTISTS CORPORATION 
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GUEST STAR 
Carnegie H»H Concert — 
April ZS. 
GUESr STAR 

Crand Ole Opry. Coasf to Coast 
NBC — May IS. 



L A f J 




How Booking 

EASTERN 
fAIRS, PARKS, 
THEATERS 




serious feats on the "suspended mot- 
tress" tfiat classifies as a show in 
itself. 

In both costuming and routining 
the act has a fine continuity that 
makes for top attention from both 
outdoor and indoor audiences every- 
where. Paulctte, a striking, statuesque 
redhead, is a top technician on the 
trampoline and can equal most of tlie 
tricks of her male contemporaries. 
Diminutive Jimmy handles the tough- 
est of the technical spins and whirls 
in mid-air, while Paul doubles in 
comedy and serious stunts. 

They've recently worked the State- 
Lake and Oriental theaters, Chicago: 
Che?, Ami, Buffalo; Chase Hotel, St. 
Louis, and Edgewater Beach Hotel, 
Chicago. They are scheduled to do a 
steady sti ing of outdoor dates across 
the country this summer. 

Managed by tlie Louis Cohan 
Agency, Chicago. 



ALICE PEARCE-MARK 
LAWRENCE 

A LICE PEARCE'S strange act, first 
caught at the Blue Angel, New 
York, didn't !:tart off with a bang 
even if Miss Pearce's family is in the 
banking business and she's of the 
Sutton Place .set and haf a high-toned 
education. She's had her share of 
knocking around and calling on 
agents ". . . none of whom ever did 
anything but collect commissions on 
jobs I got myself," she said. 

Miss Pearce broke ijito showbiz 
with a routine cooked up between her 
and Mark Lawrence in 1943. Gal was 
visiting Princeton (where Lawrence 
was an undergrad) as part of her 
training for her B.A. degree at Sarah 
Lawrence College. 

Out of this she got her first break 
with I^onard Silliman's New Faces 
of 1943. It was there that Herbert 
J acoby, op of the Blue Angel, caught 
her. 

The war took Lawrence away and 
the gal went on as a single, nothing 
much happening. She had a bit in 
On the Town and when that closed 
she was out of a job. 

Lawrence came out of the navy in 
1945 as a lieutenant and went to 
work with Miss Pearce on an act. 
They broke it in tlie same year at 
the Satire Room of the Fensgate 
Hotel, Boston, where Jacoby looked 
at it. He made suggestions; thev 
worked on them, and in April, 194'?, 
the team opened for him at his Blue 
Angel. The rest is history. 

The team, Alice Pearce-Mark 



THE RAVENS 



L 



HTHE RAVENS, today one of the top 
harmony quartets in the biz, attained 
that prominence m less than two years. 
Organized in the spring of 1946, the 
quartet socked in its debut at the Club 
Baron in Harlem and shortly afterward 
shot into national recognition with its 
first National recording, an unusual ar- 
rangement of Old Man River. Following 
this click disk with things like Write Me 
a Letter, Surmnertime and Honey insured 
the rapid growth of this vocal four's fu- 
ture. 

The hit waxings blazed a path of 
bookings for the foursome with the group 
having already tucked away work at 

some of the major niteries and vaude houses in the countrv The 

VLT '"'c^'".'!"P composed of James (Rickey) Ricks, leader and bass- 
Waren Su ties bary; Maithe Marshall, first ter.or, and Leonard Pmet' 
Jersey City, N. J second tenor. Quartet is booked by Universal 
Attractions under the aegis of Ben Bart. u.nversai 



Lawrence, got $75 at the Satire Room. 
For their first date at the Blue Angel 
they got about $300. Today they're 
getting about 10 times their Boston 
salary and killing the carriage trade 
nightly. 

Besides working in the club. Miss 
Pearce is also in Look, Ma, I'm 
Dancing. Ne.xt summer she expects 
to go into George Nichols' Small 
Wonder. 

Gal is getting the usual romancing 
from percenters, but after her ex- 
perience with agents she's decided to 
remain unsigned until tome rep comes 
up with something more than prom- 
ises. In the meantime she's being 
handled by Herbert Jacoby, her per- 
sonal manager. 



tumblmg iii a big mitt-puller, for they 
work at an extremely fast pace and 
jtill manage to instill an air of re- 
laxation and ease in their toughest 
feats. 

In the past year, they've received 
billing at such spots as' the Planta- 
tion, Nashville; the Latin Quarter 
Newport, Ky., and the Trocadero) 
Henderson, Ky., as well as outstand- 
ing outdoor dates on the Barnes- 
Carruthers Circuit. Managed bv the 
Louis Coh;in Agency, Chicago. 



ROBERTA AND MACK 

'T'HIS pair of knockabout comics has 
developed a "new look," not only 
in the presentation of a slapstacic 
turn, filled with tumbling and acro- 
batics, but also in its costuming. The 
act catches on when the duo comes 
out as a single elongated individual, 
only to have the tail, satin-go\vned 
gal break in two, revealing a male 
understander, after wWch they go 
into their varied repertoire of straight 
and comedy tricks. They also work 
a comedy drunk opening that pulls 
plenty of chuckles. Their straight 



FRANK:[E (SUGAR CHILE) 
ROBINSON 

pRANK (Sugar Cliile) Robinson 
brought the child-prodigy bus- 
iness to boogie woogie in October, 
1945. Since then box-offlce figures 
have tumbled — the 43-inch 51-pound 



JACK OWENS 




TJESPITE the fact that Hoto Soon'.<t 
popularity peak passed some six 

months ago, the impact of the Jack 

Owens-penned-aiid-sung hit is evidenced 

by the hefty record sales and personal 

appearance pull of the Don McNeill 

Breakfast Club balladeer. 

Because of the spotlight centering on 

his tune spinning on the Tower label 

platter, Owens recently made the first 

Chicago Petrillo-ban-period waxing with 

his cutting of Hnkilau and /'II Weave a 

Lei of Stars for the Dick Bradley diskery, 

with backing by a chorus, harmonicas 

and ukelele. Both tunes, written during 

a Februarj- Honolulu vacation by Owens, 

received such a big mail response on his McNeiU ABC web airer that 

Bradley decided to cut out the pairing despite tlje ban, utilizing non- 

AFM instruments as backing. 

Tlie photogenic young crooner is also slated for a big build-up 
via television some time this year when American Broadcasting 
Cornpany debuts its Chicago television outlet, WKNR-TV. Despite a 
radio schedule which keeps him within easy reach of WENR's micro- 
phones, Owens manages to do much week-end out-of-town and local 
club date work, and is currently in the middle of a two-week run at 
the State-Lake Theater, where he gets the headliner's dressing room. 
Besides being a personable showman and singer, Owens is a proHlic 
cleffer, having manuscripted ditties such as the Hut-Sut Song; Hi, 
Neighbor, and Cynthia's in Love in addition to most of the tunes he 
has grooved for Tower. 

Owens is handled for personal appearances by Al Borde, of 
Central Booking Office, Chicago, and for radio by Lou Irwin. 




P»rm'an»nr Addrats: 

1626 M. Harvard Blvd. 
Hollywood 27, Calif. 
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was too young to 
. r.ntpst at the Mlch- 
in the fall ot 

rnrlr \vi\\- 

itain 
pro- 
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with Sugar Chile 
rn a Vnn .Inhn^fn 



liacking as well 
show promhiri '1 
overtures and 
the William M. 



Booked by 



. Wc, the People; Paul 
Hall of Fame. Krajt Mu- 
KolXege o/ Af u- 
!lie King Cole 
set out on a 
lug tuur of the country's 
K. theaters, including the 

CI. ■ ' ■ ' 1 so; Downtown 

Theater, Dt • n Dollar The- 

ater, Los A, .aams Theater, 

Newark, N. J.; Paramount, Portland, 
Ore.; Orpheum, Seattle, and Orphe- 
uni '^i I '• i:e, among others. Now 
it to figure when the little 

ft be able to take a rest. 

SuHJi Clule's natural-born acting 
talent with his facility at making with 
the lingers and elbows across the 
keyboard a la Chico Marx should 
keep the tot star in heavy demand 
for some time to come. He has been 
guided by management-counsel Sid- 
ney J. Karbel and Herbert M, Eiges, 
with bookings by Music Corporation 
of America. 



FRANKIE SCHENK 

pRANKJE SCHENK moved ijilo the 
leading ranks after lengthy ex- 
perience with the bands of Herb Mil- 
ler, Johnnie (Scat) Davis, Tiny Hill 
and Anson Weeks. In his time with 
these bands Schenk appeared in the 
top spots in the nation, waxed with 
them on Victor, Decca and Mercury 
records and played on every major 
network. He is a crack pianist-ar- 
ranger. 

Schenk hails from Lima, O., where 
he once operated his own ballroom, 
booking agency and ork. From there 
he moved into the sideman slots with 
the above named bands and now has 
once again gone out on his own into 
the baton-waxing field. Schenk fea- 
tures Bette Carle on vocals and as 
bassist with his ork. Bette formerly 
worked with the Herb Miller and 
Dick Rankin orks. 



CARL SANDS 

I ONG a hotel band batoneer, Carl 
Sand.s readily adapted his work 
to a theater audience when he took 
over the Oriental Theater, Chicago, 
house band live months ago. A fine 
' ' ■ ' • mist as well as a 
stick-waver. Sands 
i.itely with the Ori- 
cnlai b patrons with his casual su- 
pervision of the stage shows. 

1"- ■ , ■ ■ ,iro- 

di. lies 
■ ; . I : uior 
E. . Uie Broadmoor Hotel, 

C' mgs; the Hotel Touraine. 

Bo.-.: !!., Carlton Hotel, Washing- 
ton, and the Baker Hotel. Dallas. 
Still .-i young.<;ter as .stage band leaders 
go, Sands has ingratiated himself with 
the regular Oriental patrons to the 
extent that many of the teen-agers 
in the audience' have started fan 
clubs for him. 

Sands is currently fronting a 14- 
piece stage band, which features 



CARL SCHREIBER 

TJANCE band buyers who are griped 
at fronters who do not play to 
ballroom crowds or don't seem to 
realize ballroom ops' problem.s will 
find a remedy in Carl Schrcibcr's 
music, for this over-six-foot batoneer 
is himself a ballroom op since late in 
1946. Schrciber, long a name in the 
Midwest, bought a piece of the Byrd 
Ballroom, Chicago, and is currently 
working several nights per week as 
house band in the dancery. As a 
ballroom op, Schreiber is cognizant 
of the terpery op's problems and as 
a result, good reports on his band 
are increasing, for as a promoter he 
has had more of a chance to study 
the public's demands. 

In addition. Schreiber is heard on 
the Master platter label and works 
frequent engagements at prominent 
collegiate dates and municipal af- 
fairs, as well as out-of-town ballroom 
dates. Besides being a well-rounded 
nni.sical crew, the Schreiber crew is 
loaded with .showmanship. Managed 
by Personalized Orchestra Service, 
Chicago. 



CHARLIE SPIVAK 



r'UnnENTLY holding forth at Holly- 
wcii ci's Palladium, the West Coast's top 
location spot, Charlie Spivak continues to 
keep turnstiles hiimmine. Coupled with 

I ivnk's 
avoT- 
.• from 

i< Iiow musicians and clicked at the sales 

.•■t.nlls. 

Charlie h.is I i • ■ ^ " ' . "The 
Man Wlv I'U.; pet in 

the Wuild," iKi, , ■ ■ ■ .i\ such 

;.ll-lime favorite orks as tiie old Paul 
-Specht, Ben Pollack. Dorsey Bros.' band, 
and I' ' '• When he gave up "work- 
ing lier guy" he took to free 

I.Tii. I-,' thi? hiehest paid trumpeter in radio up until that time. 

Wi- -0 Glenn Miller, Spivak 1 his own 

i rc. .o, where he was an immt > J^. 

.s ... . >i , .ik went to New York's \i- • . isylvania 

where he broke records previously set by Glenn Miller and Jimmy 
Dor.sey. A future date at Hotel Commodore brought the same heallhly 
reaction. 

In addition to diskings for Victor, Spivak has been featured in 
20th Century-Fox's Pin Up Girl and FoIIoto (he Boyi, made at 
Universal-International. Top record .>;ellers this past year included 
— j4nd Mimi, Now Is the Hour and the Krcislcr album. Booked by 
William MoiTis. Personally managed by Louis Zito. 





Red-Haired Chant-Tootsie 
of Sophisticated Songs 

RUTH 
WALLIS 

Singing Her OWN 
INIMITABLE Songs 
— AT THE PIANO 



The Girl Who Iflade 

"JOHiViW HAD A YO YO" Famous 



SOLD OVER A MILLION DELUXE 
RECORDS 



Words and Music by 
■~" Miss WaUis 

• TOO MAM' ME\ I.V Ml' LIFE 
AN OIL MAN FRO,M TEXAS 

• RAVE A BABY 

TEACHER, WHAT'S A SHMOEt 

• THE FISHINC SONG 

IT'S A S4:REAM HOW LEVINS RVMBAS 

• SENORIT4. WHAT'S HER NAME 
THE LIFE OF REILLY 

• DOWN IN THE INDIES 

PVLL DOWN THE SHADE, MARIE 



6 



jH • Now Appearing 
WEEK • TOWN PUMP, DETROIT 
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SOLID SENDERS 



CAMILLE HOWARD 

on the piano and vocals 




* Theater Appearances 
APOLLO . ROYAL 
PARADISE . MILLION DOLLAR 



April 34. I»4« rfc. liHbMrrf ^arioMil AppMmnns SvpplmHimKt Prng* 41 



Disk Jockeys mt.ry.Ti..ut.r A«r,.e«o„s 



'JpWO disk jockey gimmicks, both in 
volving only top-name jocks in 
Chicago, have helped hike revenue in 
both the cafe and theater field locally. 
Ernest Byfield, prexy of the Sherman 
Hotel, Loop hostelry, gave the platter 
pilot experiment its first workout in 
the hotel's 500-seat College Inn, 
starting eight months ago. 

Utilizing such platter spielers as 
Eddie Hubbard, ABC Club, WIND; 
Dave Garroway, WMAQ, and Linn 
Burton, free-lancer, as cmsees for the 
room's Disk Jockey Revues, Byfield 
found that he obtained not only a 
well-known personality to intro acts 
and weld the show together, but also 
received plenty of valuable free air 
plugs from the d. j. then appearing 
85 emsee, who boosted the College 
Inn via his regular air shows. Impact 
of this plugging is evidenced by the 
fact that the d. j. emsee not only 
plugged his own appearance, but also 
utilized a larger number of platters 



W the recording artists who were 
appearing with him at the Inn. 

Gimmick was utilized successfully 
for five months, with the three 
above-named jocks working a period 
of about seven weeks each. According 
to Bj^ield, the experiment jjetered 
out when booking offices were unable 
to supply a weU-balanced slate of 
record names at the $4,000 budget at 
which Byfield wished to operate. By- 
field found that the recording artist 
would work at a "reasonably" saUry 
the first time in, but when he noticed 
his success, immediately demanded 
a hefty increase. Lack of moderately 
priced, fairly weU-knowti disk at- 
tracUons also was due to the dropping 
of the gimmick. WhUe the CoUege 
Inn is still utilizing a numberofTe^ 
ord artists in each show, Byfield has 
inserted up-and-coming variety acts, 
especially those which have worked 
one of the radio amateur shows, such 
as Arthur Godfrey's CBS netter. 
Biggest promoUon in the last two 



years in the theater field locally 
ended here March 25 when a two- 
weeker State-Lake show, featuring 
Garroway, Simon, Burton and Hub- 
bard, plus Ella Fit-igerald. Lee 
Monti's Tu-Tones, Herbie Fields's 
sextet and Mel Torme, aU record 
names, racked up a record $45 000 
gross for its first seven days and an 
amazing $33,500 take for the final 
week, which was Holy Week. The 
first week topped Esther Williams's 
$44,000 mark, set during an eight-day 
nin and a previous high since the 
B & K house reopened in January. 

Ed Seguin, with B & K's flack de- 
partment for 20 years, said the news- 
paper and radio plugging equaUed 
anything he can remember. Working 
under the handicap of the current 
printers' strike, which has made it 
doubly difficult to get free plugs be- 
cause of increased make-up problems, 
Seguin said that the d. j. show got 
almost as much flackery as the Jack 
Benny show of 1947, when papers 



had plenty of free spatfe to devo'e to 
planted plugs. In addition, Seguin 
said that utilizing the local d. j. talent 
made it possible for him tp set up a 
studied :3ack campaign, something 
which IS impossible for vaude houses 
which usi! ordinarily traveUng talent 
that gets into town a day ahead at 
the most Seguin also worked up a 
number cf gimmicks, which got big 
daUy att«^ntion, such as his special 
d. j. co-of>eration with vets at a local 
VA hospital, and record auctions, with 
the stage d. j.'s acting as aucUoneers, 
m Loop department stores. 

It is understood that Nate Platttj 
State-Lake house booker, intends tcM 
pick up options for future use of the^ 
four jockeys as stage talent, around 
the end of May, when he has several 
strong pla Iter names coming in. Piatt j 
said the local line-up made it pos- ' 
sible for .aim to work out a better 
production in the show than usual, 
because talent was available for re- 
hearsals a week before the show. 



lONE TOPIC 

gUPPLE-BODIED lone Topic, a 
young, blonde newcomer to vaude 
and night clubs, is fast rising to the 
top among contortionist specialty 
dancers. A talented tumbler and bal- 
let aero terper as well. Miss Topic 
lias a well-rounded turn that fits into 
any revue. A contortionist since a 
youngster, Miss Topic exhibits an 
ease and grace in her work tliat has 
drawn raves from operators evei-y- 
where. 

Buring the past year she has 
worked such spots as the Stork Club 
Council Bluffs. la.; Tic-Toe, Milwau- 
kee : Plantation. Nashville; Latin 
Qn..rter. Newport, Ky.; Trocadero, 
Ht hderson, Ky., and is set for a full 
jcj.M.ri of .<;uinmer outdoor dates. 

Moiiaged by the Louis Cohan 
Agency, Chicago. 



Group was organized in Hollywood 
when Tyler decided to setUe on the 
Coast after a stint in the army. Be- 
fore the war Tex toured with a Ma- 
jor Bowes unit, did radio shots and 
dabbled with smaUer Western orks. 
He now works as a single for the 
most part, and shorUy hopes to close 
deal for his first film stint Booked 
by Federal Artists Corporation. 



RUTH WALLIS 



TEX WILLIAMS 

gEFORE Tex Williams cut his fa- 
mous etching of Smoke. Smoke, 
i>moke That Cigarette for Capitol he 
was already established as a "top 
Western band vocalist and performer. 
Makmg his pro bow at the age of 13 
oyer radio Station WJBL, Decatur, 
i^, Tex toured the country with 
Western orks, including Spade 
Cooley, the Colorado HiUbillies, and 
the Rhythm Rangers. 

It took 5niofce to put him in the 



big dough class and open the way for 
successful vaude tours, location dates 
and guest shots. His Capitol Amer- 
icana etchings of That's What I Like 
About the West, Never Trust a Wo- 
man, Artistry in Western Swing and 
an album of polkas are among top 
sellers m ■■J\e tune field. 

In addition to work in film short 
subjects produced at Universal-Inter- 
national, lex has taken a crack at 
tune cleffLag, with a ditty tagged 
What It Means To Be Blue getting 
good reaction. Managed by Mel 
Shauer Agency. 



"T." TEXAS TYLER 

J^S THIS is written, Tylei-'s latest 
4-Slar waxing. Deck of Cards 
show.s promi.se of being a sleeper 
^sk hit Tune has caught on in the 
We^t and is rolling east with t\-pical 
Tyler gusto. As for Tyler, he, too. 
is rolling on, gaining in pnpularitv 
'■'■ith each new record release. 

. -r^.',"*^^ singing with 4-Star in 1945. 

r. Texas has scored with his Re- 
•memhi-r Me. .So Rowid. .9o Firm So 
F«!lv Parked and such self-named as 
T. Texas Blues, and Tcr Tyler Ride. 
A performer of varied talents. Tex is 
a highly respected tune clefler, with 
RUch ditties as You Were Only Teas- 
ing Me, No Regrets, and Foir Weather 
Baby, popular with folk time de- 
votees. 

Fronting the Oklahoma Melodv 
Boys was Tex's boost to folk fame. 



J>UTH WALLIS was bom and 
„ ff'-'^^.'l.'" York. She learned 
ail the idio.syncrasies of human na- 
ture which are boimd to come to the 
surface in ^ big city like New York. 
She first appeared professionally with 
name band.s. and her womanly in- 
tuition quickly discovered that the 
run-of-the-mill musical material 
being suppUed by publishers did not 
fit her personality. So with her type- 
writer in hand, there followed a 
rapid succession of new songs, 

Ruth Wallis has the peculiar talent 
of being able to hold a humorous mir- 
ror to the seainy side of life and, 
when expressed in her sophisticated 
style, the weakne.sses of human na- 
ture assume a humorous aspect Her 
amusing and brilliant songs have 
brought tolerant and sympathetic 
laughter into the lives of millions. 

Patrons of leading night clubs .such 
as Hollywood Bar of Music, Holly- 
wood; Satire Room, Boston; Raleigh 
Room, New York, and Blackamoor 
Room, Miami, have applauded her 
vociferously. Her records, led by 
Johnny Had a Yo Yo, have sold over 
a million copies on De Luxe Records. 
She is married to Hy Pastman, for- 
mer manager of the Latin Quarter in 
Boston, who acts as her personal 
manager. 



JIMMY WAKELY 



J^ECOGNIZED as one of the top Western 

artists, folk tunesmith Jimmy Wakely 
mixed ballads and bullets by dividing his 
time between motion picture work and 
recordings. Jimmy has been starred in 
nearly a dozen Monogram films and is 
featured on Capitol Records's Americana 
u-f ^ '"ne cleffer of top 

abihty. having penned such tunes as Star- 
Spangled Banner Waring Somewhere, 
You Cant Break the Chains of Love, and 
; I! Never Let You Co. among others in 
the Western folk tune field. 

Jimmy's first break came in 1940 when 
Gene Autry caught his act over an Okla- 
homa City radio station. Autry signed 
f^tJZ ^'''"fh Show over CBS, on which Jimmy was 

leatuied for two years. Later Jimmy came to Hollrivood, organized 
the Jimmy Wakely Trio and played r.. '. and theater dates. 

Act came to the attention of Galveston, ler owner Phil Isley 

(father of fihn star Jennifer Jones) \. amended Wakely to 

Monogram Studios. After Uiat the way wi..s easy 

Before joining the Capitol Records stable, 'W'akely cut for Dceca 
His firet releases for Capitol were Somebody's Rose and Everyone 
Knew It But Me. both proving juke box hits. He has also appeared in 
films for Universal and Columbia pix, and is tuiTently shooUng at 
Monogram. No Hollywood cowboy, Wakely w£,s bom in Arkansas 
and raised in Oklahoma ranch country. He is an avid horjie fancier 
and rider. Booked by Ir\-ing Yates. Pei-soiiaUy managed by Pete 
^rtmez. 
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SHOWMANSHIP!! 

Only real showmen, and those who can appreciate reai showmanship when 
they see it, know how much the outdoor amusement business means to the 
indoor and how the two of them are inseparably linked together. It is in 
the outdoor field that showmen are bf)th born and made, and it is there 
that the red blood of showmanship flows and the true pulse of showman- 
ship beats. 

Bamum ran a circus and conducted the concert tours of Jenny Lind. B. F. 
Keith and E. F. Albee came up from the circus. So did Wallace Beery, 
Joe E. Brown. Thousands of performers appear with circuses and carnivals 
and at parks and fairs during the summer and in vaudeville, theaters and 
radio during the winter. Hundreds of advance agents, staff executives, 
musicians and other help follow the outdoor amusements in summer and 
hold down theater and radio jobs in winter. 

The big majority of showfolk are interested in both outdoor and indoor 
amusement activities— and The Billboard's circulation proves it. 



Automobile Manufac- 



George H. Gushing, Radio Department, 
turers' Association, writes: 

"I like The Billboard for its Radio and Television departments. 
In my business, receiving a compact report of the highlights of 
events in those fields is important. Incidentally, anybody that 
reads The Billboard regularly and doesn't get a kick out of 
the other departments certainly needs the imagination toned 
up." 

Showmanship steals the show in Radio. Sho\Ymanship sells 
the .sponsor's product. Showmanship is a "must" in public 
relations. Showmanship in advertising — showTnanship in busi- 
ness today is the "priceless ingredient" that gets results. Look 
to The Billboard for news of SHOWMANSHIl'. All showmen 
read The Billboard. 



SPECIAL SUBSCRIPTION ORDER FORM 

The Billboard. 
2160 Panerson St., 
Cincinnati 22. Ohio 

Please enter my subscription to The Billboarii 
for the next 10 issues for which I inclose ONLY 
$2. (Permanent address only) 

Name 
Address . 

^'hf Zone .... State 



Regular rates One Year. $10; foreign countries, 
$15. (Except Canada, Central and South Amer- 
ica.) 
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Music Editors of Newspapers and Magazin, 



ALVBAMA 
Anniston 

star 
Dick Tetlle 
Bixminghajn 
\eu-s-Age Herald 

LUj Ma; CaldweU 
Post 

Duard Le Grand 
MobUe 

press-Register 
John Fay 

ARIZONA 

Phoenix 

Arizona Times 
Ernest Manclnelll 
Bill Taliaferro 
Pre»cott 

Ci.'i.-u:-r Journal 
.'e.a Sboqulst 
AJ1KA.NSAS 
rayelleviUe N. W, 

Arkansas Times 
PU'lori HuF^hes 
Little Hock 
-irViiTiMi.-f Drmocrat 
C C All.ird 
Pine Bluff 
Cornmercial 
Mrs. Allie Basks Dswaoa 
BussellTille 

' ! itl« Courier-Deni' 

: . :id Duvall 
€ vl.lFOKMA 
Alhambra 
Post-Adfocate 

Herbert G. Klein 
Anaheim 
S'jlletm 
Carrie Sutberl&nd 
Burlingame 
Adramce 
Clftre Forzano 
Chico 
Record 
Asthony J. Peasl 
Eureka 

lUirnboldt Standard 

Maude H. Riley 
Hiirriboldt Times 
LoTuse Slmonson 
Fjesno 
Bee 

Molly Marshall 
Gilroy 

Gl/roy DLtpatch 

Gertrude Lafle 
Glendale 

-V-_'ti > -Press 
Gertrude Vaughn 
Hanford 

'■■'itiiel 4 Journal 
C. J ThompsoD 
Harriet Beaubaln 
Hollywood 

iirford 

;11 

L.j-.veii Redellngs 
Inglewood 

Tng/errood 
Bctb Lander 
I^ng Beach 
' - T'-legram 

Lou Roper 
■ rt Wormser 
Herb Smith 
Mary Lou Zehma 
Loc Angeles 
F-.'-amirier 

Patterson Greene 
Herald and Express 
Owen Callln 

M'Mred MortOQ 
lii Wright 

j .n Goldberg 
Edwin Schallert 
Monroria 

-V-'Tr.' Post 
Dorothy Sanborn 
Worlh HoUywood 
yolley times 
Richard SaUQden 
Oakland 
Trjfrune 
O19ord Gessler 
Wood Soanea 
Pasadena 
:^tar-News 

Charles Perlee 
Robert O. Foota 
Sacramenlo 
3ee 

Mlla Landla 
t/rtion 
Memi Osenbaugh 



Salinas 

Caltfomian 
Max Cordon 

San Bruno 

Journal 
Patil Marsh 

San Diego 

Journal 

Nell Morgan 
Tnbune-Sun 

Dr. Bruno Darid Ussher 
Union 
Constance HerreshotX 
San Francisco 
Argonaut Weeklp Magazine 

Joseph S. Stsklnd 
Chronicle 
Alfred Frankenstein 
John Hobart 
Examiner 

Alexander Fried 
Kevin Wallace 
Hortense Morton 
Neics 

Marjory M. FUher 
Emella Hodel 
- San Francisco Life 

Walter H. Krleger 
San Jose 
San Jose Herald'NeiDi 

Marta M. Morgan 
Mercuru Herald-Neie'$ 
Thelma Miller 
San Luis Obispo 

Telegram-Tribune 
Dorothy Ann Mintoa 
Sania Ana 
Sunday Globe 
Velma F. Ounlap 
Sanfa Barbara 

^Tfirs-Press 
Ronald Scofleld 
Santa Cruz 

Sentinel-Sews 
Latira RawsoD 

Santa Monica 

Outloofc 
Raoul Grlpenwald 
Tait 

Midway Dritter 
Dorothy Arndt 
Vallejo 

Timej-Hfrald A Netet* 
Chronicle 
Louise Johnson 
Walsonville 

Jtegtster-Pajaronlan 
Frank F. On 

COLOR. VDO 

Denver 

Post 

Betty Craig 

Cecil Efflnger 
liocky Mountain Life 

Ada NevUl 
Rocky Mountain Net»$ 

Jack Gaskle 
Durango 

Herald-Democrat 

Sam Oadd 
Fori Morgan 
Times 

Pern H. Spencer 
Lamar 
News 

Pauline Nelson 
Walsanburg 

WOTld./ndependent 

James Madison 

Bob Uoyd 



CONNECTICUT 

Bridgeport 

Bridgeport Life 

a. L. Walker 

S. M. Trebor 
HeraW 

Leo Miller 
Post-Telegram 

Fred H. ReesseU 
Darby 

Best Songs 

Lee Shermajx 

Ed Leng 
Hit Parader 

Ed Levy 

Tony WlUon 
Screen Songs 

Ed Levy 

Burton N. Levy 
Hartford 

Courant 

T. H. Parker 

H. Vlggo Andersen 

Times 
Carl E. Llndstrom 
John Gross 
Charles Nlles 



Meriden 

Jiecord 
Marjorle Tower 
Blanche Hlxson Smith 
Naugatuck 
Nevs 
Dorothy M. Bean 
New HaTen 
Register 
G. E. Armstrong 
Torrington 
iiejiitrr 
John H. Thompson 
Waterbury 
Democrat 
Margaret Maloney 

DIST. OF COLUMBU 

Wsishington 
Etening Star 

Elena de Sayn 
fetes 

MUton Berliner 

Tom Donnelly 
Pathfinder tieas Magazine 

Heimette W. Jones 
Post 

Paul Chandler Huma 

Richard L. Coe 
Pulse Magazine 

Helen S. Mason 
Record Changer 

Gordon GuUlckson 
Star 

Alice Eversman 

Jay Carmody 
Theatrical Neics Photot 

Joseph B. Sewall 

Al Sweeney 

Bill Smallwood 
rimcs-Hero/d 

Glenn DlUard Qxino 

Donald Craig 

FLORIDA 
Gainesville 

San 

Rosemary CarsweU 
Jim Camp 

Jacksonville 

Journal ' 
C. S. Veal 
Miami 
Herald 

Doris Reno 
George Botirka 
Miami ^Jcws 
Emily Belser 
Dorothy Raymer 
ftCami Beach 

Sun-star 
Paul M. Bruon 
Maude K. "^'"rticala 
Palm Beach 

Neurs 

Ann Seeley 

Pensacola 

Jovrnol 
Mrs. Paul P. Stewart 
Patricia Lloyd 
St. Augustine 
Record 
Belen Bailey 
Nina Bawklns 
St. Petersburg 
Erertmg Indejiendent 
Ruth Blaydon 
A. R. Dunlap 
Times 
T. C. Harris 
Harrison Swain 
Tampa 
La Gaceta Spanish Dailf 
Vlctorlano Mantelgr 
Wast Palm Beach 

Post-Times 
Emllle C. Eeye* 

GEORGU 

Albany 
Albany Herald 
Jimmy Robinson 
Atlanta 

Conjtifufion 
Howell Jones 
Paul Jonee 
Journal 
Helen Knox Bpaln 
Lauren NoxreU 
World 
William A. FowUcM 
Columbus 

Ledger-Enqiiirer 
Latimer Wat»on 
Cordele 
Dispatch 
Elizabeth Neal 
Dublin 
Courier-Herald. Dispatch * 
Press 

Harold Champion 

Griffin 

.Vftrj 
Betty Hill 
Qulmby Melton Jr. 



La Grange 

yeics 
William T. StlU 
Macon 
News 
Zera Pendleton 
Nottingham 

IDv\HO 
Boise 

Idaho Statesman 
Mary Jenkins 
Lewiston 

Tribune 
Lora CampbaU 
Moscow 

Xdahoian 

W. T. Marlneau 
Sarah Hutchinson 

ILLINOIS 
Aurora 

Beacon-Sews 

Robert W. Berolav 
BeUeviUe • 

A'eirs-Detnocraf 
Mrs. R. L. Kern 
Champaign 

Courier 

William H. Judy 
Chicago 

Ebony Magazine 
John R. Johnson 
Ben Bums 
Kay Cremln 
Wllla B. Harmon 
Herald- American 
Charles Buckley 
Ash ton Stevens 
Journal 0/ Commerce 

WUllam Leonard 
"Jr." 

Adcle M. Rles 
iVe^ro Digest Pub. Co. 
John H. Johnson 
Ben Bums 
Kay Cremln 
Wllla B. Harmon 
Weirj 
Irving SablOBky 
Sydney J. Harris 
Kofartan 

Leland D. Case 
Sun and Times 

Dr. Felix Borowskl 
Henry T. Miudoclc 
Robert Pollak 
Tribune 
Claudia Caasldy 
Elgin 

Courier-yevs 
PhyUls schneff 
Frceporl 
Journol-Sfondani 
Grace Zelders 
Jacksonville 
Journal and Carrier 
H. Duftner 
Lawrencevtlle 
Record 
Winifred K. Artnstnog 
LUchfield 
Sunshine Magazine 
Maud Benrlchs 
Marion 
Republican 
Annetta Paisley 
Moline 

Datly Dispatch 
Mabel E. Welsa 
James E. Dlx 

Monmouth 

Reviev .itlas 
Prof. T. M. HamUtoa 
Pekin 
PcAcin rimes 
Ooldle Larlmore 
Peoria 

JourmiZ 

Theo. Powell Smith 
Star 
Brabeth Miller 
Quiney 

Herald-Whig 
Betty Wilson 
Rockford 

Register-Republic 
R. L. Jacobs 
Rock Island 
Argus 
HiUTlet Jeanes 
Milllcent Polley 
Springfield 

Springfield Amute m t at 
Guide 

T. P. Lutger 

IN'DL\NA 

Alexandria 
Sews 
Joanne TuscfCi 
Anderson 



Bsrilii 
Patil Lane 

:Bicknell 
Sews 

T. Perry Wtsley 
:Bloomfield 

Evening World 
William C. Mllej 
Crawfordsville 
Journal A Reviea 
H. Emerson Howbottom 
;Forl Wayne ' 
F art Vrayne Jourrusl Gazette 

Dorothy Degltz 
Fort Wayne Sews Sentinel 
Walter A. Hansen 
Floyd Logan 

irranklin 

Star 

Elizabeth Scholler 
iSary 

Post-Tritnine 
A. B. Dickson 
l3oshen 

A'eu'j-Democraf 
Isabelle Chapman 
Greenfield 

Reporter 

Richard Spencer 

Iridianapolis 

Seus 

Walter Wbltworth 
Sfar 

Corbln Patrick 
Timei 

Henry Butler 
I..a Porte 
Herald-jtrytu 

Forbes Julian 
I^ansport 
Press 

Glendora Rldenoar 
Mary Derby 
Martinsville 

Reporter 
Harriet llartln 
!>outh Bend 
South Bend Tribune 
Frank O. Schmidt 
1'erre Haute 

Tribunr i Ster 
W. P. Cronln 

IOWA 

Jlmes 
Tribune 
Robert J. Sprinkle 
Ellen Landon 
C!edar Rapids 
Gazette 
Louise Roalson 
Nadlne Subotnlk 
CIreston 

Sews-AdvertUer 
Charles L. Kelly 
tiavenport 
Davenport Times 

Rex Ballard 
Democrat 
Ina B. Wlckham 
John CDonnell 
Dee Moines 

Register A Triburic 
CUlford Bloom 
Cart Gartner 
Dubuque 

reI<rgraph-//erold 
Clinton Kreusber 
Iowa City 
Datly loican 
John Harvey 
Jack O'Brien 
Xeokuk 
Gate City 
Dale E. Carrell 
Douglas Lamont 
Oelwein 
Reefer 
Doris Conner 
Oltumwa 
Courier 
Jeanette Stein 
Emmett Mowery 
Sioux City 
Journal 
Editba K. Webster 
Waterloo 

Courier 
Frances McBugh 
Ann Fowler 

KAI^SAS 

Al:chison 
Atchison Globe 
Al Bennett 
Clay Center 

^ytspatzh 

James Martyn 
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ElD? 



ToUrr 



!' Kvolu 

Lu'A-.-enco 

World 
( f ' 1 1st simp«on 
Leavcnworlh 



1-.. iii.'i 

Liberal 

'1. : : ' rf Daily Tim«# 

liAv Piero* 
Htodesha 

Sutt 

Jnck A. MnorbeMt 



Dorothea Smith 
Topalu 

C'ii;>lfnl 

Hai'hfl Siiv(l»-r 

Wichila 

Beat:on 
Bob Oonnldson 
Knicjjt Warden 

tapir 

Marsh M. Murdock 

EEIVniCKY 

Covington 

T. - ■:ar 
■ I il Hiu^er 
Haiidorson 

riiid Journal 
^^ ; > nt B. Qubm 
IiOUisvUIe 
Courirr-Joumal 
Dwlght AnderaoD 

IioU Olenn 
LOIJISIAIVA 

Alexandria 

AU'iaiitiria. Toxon ZaUc 
Hunter Jarreaii 
Crowley 

Frpda S. Tbomos 
Lafayetle 
Daily Advertiser 
Laurralne R. Qoreau 



New Orleans 

Item 

■ riPioayuna 

Shreveport 
Journal 

E<1 dc L«w>pa 

Frank Oronlran 
Timet 

Ntn B. DowdT 

MAINE 

Lewiston 

Journal 

Margaret M. MlUbtO 

Joanne Pork 
Sun 

Edith Tliarer 

M.\R1'LAND 
Annapolis 

Capllal 

n<'rnthy Bicker 
BalHmore 

Helen A. P. PennUan 
Sun 

Weldon Wallace 
Gilbert Kanour 
Domild KIrklcy 
Hagerstown 
Herald and Mail 
Harry Warner Jr. 
L. S. McWllIlams 

MASSACHUSETTS 
Beverly 

Time.i 

Brcnda Barton 
Boston 
American 

Walter Rowey 
Atlantic Monthly 

Charles W. Newton 

Edward A. Deeks 
Boston Trai-t'/cr 

Helen Eager 
Christian Science Monitor 

Leslie A. Sloper 
Olobe 

Cyrus Durgln 

John W. Riley 

Chas. S. Howard 
Herald 

Alexander Williams 

Elluor Hughes 
Notiaia 

G. Mougarlnl 
Post 

Warren Storey Smith 
Elliot Norton 



Stanley Chlptnan 
GreeafieU 

Rf„rarr.Gatette 
Wayne A. Smith 
Holyoke 

Tranimpt relevant 
Anabelle Murphy 
t«wrence 
Sunday Suti 

William OoUlna Jr. 
Lowell 

Sun 

a:-- • V. 
Su m 

I PouBinar 
Hew ' 

St.: 

Hewbuxyport 

Edward D. Brown 
Iforth Attleborough 

Ctirnnirt*' 
Hobert A. ChatMt 
PiltsReld 

Berkshire Eagle 
Jny C. Roeenfeld 
Springfield 

Atnrrtran ChtldhOOd 

E. K. Nagler 
Daily Nevjs 
W. Barley Rudktn 
WBllham 

Sliijmatine 
Rev. James Mullen, 

C.P.S. 

Worceeler 

TeUffram 
Raymond Morln 
Walter Mcrkel 

MICmCAN 

Adrian 

Telegram 
Madge A. MllllklB 

Albion 

Recorder 
Oeorge V. Mather 

Ann Arbor 

News " 

Carl H. Oetarlng 
E. H. Spencer 

Bay City 

Times 
Margaret Allison 
CadiUac 
£t;enin9 Sews 
M. J. Huckle 



Cheboygan 

T>1t'U':r 

I" 
r 

Detroit 

Free Pre$s 
J. DorMy Callachaa 

Helen Bower 
Neirl 

Russell McljiUchUn 
Tftnes 

HiUrey Taylor 

Flint 

Jotirvial 

Rk'hurd P. ahoppell 
Bertha Knlsely 

Grand Rapids 

Pr.Mj 

Grill e A. Smith 
Herald 

Margusrlte S. Kenu 

Jackson 

Clfisen Patriot 
Dorothy Tbomss 
Janicj; Fleming 

Kalomaxoo 

Gazette 

B, A. Pat ton 
Jack R. Bell 

Lansing 

Statr Journal 
Ethelyn Sexton 
Huyden R. Palmer 

Ludington 

Ludiritjton Kcws 
Mary Rose Barrons 
Fliratenau 
Midland 

MULlond Sews 
Marjorie G. Johnson 

Mount Clemens 

Monitor Leader 
i>L H. Partes 

Muskegon 

Chronicle 
Paul A. Elliott 

Saginaw 

Nru:i 

Malcolm R. McCres 
Paul A. Mlltlcb 

St. Joseph 

Heratd'Press 
Laura E. Witt 

Sturgis 

Joiirnal 

Betty Rblnehart 



MINNESOTA 

A. 

-old 
Jarvls 
. Burgeson 
Minnewolis 

i\ttlxofic Boy 
H. W. SandlMrg 

Caiiiolic Miss ot Amtrtom 
II. W. Sandberg 

Daily 
Arnold Rosenberg 

Sfor 

John K. Sherman 

Friend 

Jenny Johnsen 
Gertrude Hansen 

Times 
Pi\ul Tvorr 
K,i' '■' t-iton 

Mor 

St. Paul 

Dispatch 

Jjhn H. Barrey 
Pioneer Press 
John H. Harvey 
WUlmar 
rrlbune 
O. B. Aufustoa 
Worthlngton 

H. L Refsell 

MISSISSIPPI 

Clarksdale 
Press 

Bert Matthews 
Maud Walton 
Mrs. J. B. Snider 
Keytster 

Josepb F. Ellis Jr. 
Jackson 
Sews 

Prances Baker 
McComb 

EnterDri.';e 
wniard B. Cook 

MISSOURI 
Mexico 

^ I.t'dfjcr 

James E. Sterner 
Nevada 

Mail 

Norman Cantor 
St. Joseph 
News-Press, Gatettt 

Edwin McDonald 

Christine Long 



AND THEIR f//C/imaS /^P^e3S/0/Y$ 
OF STAGE SCREEN RADIO 
^ AND RECORDING ST/^"" 
WITH 
UNLIMITED ^ 
MATERIA f 





Okc 0^ "Heivex and 






3 PREHY GALS ★ 3 FINE VOICES (Solo and 
Trio Vocals) ★ EXCEUENT IHSTRUMENTAllY 
Piano, Trumpet, doubling Bongo Drum, 
and Bats. 

iiist Concluded 

GLASS HAT LOUNGE 

SHREVEPORT 
OPCNfO 

CORPUS CHRISTI. Texas 
April 20 



THE 



BEllE-TOMES 



CURRtNTlY 



3RD RETURN 

TABOO LOUNGE 




i 



Oufxlandiim ICnqaqrint'itts at , . . 

BLUE MIRROR. Washingfon, D. C 
FROLIC'S. Minncdpolis 
ORCHID CLUB, Springlicid. III. 
DOC'S. Baltimore 
DOMES, Chicago 
. . . jnd other smart cafes, 
clubs and caberets 



ALIAN RUP9RT 

263 South llrii St., Philadelphia, PA 



April 14, }94M 



7hm Billboard Pvrsenof Appearonces 5uppfem#nr Poga 45 



St Louis 

Gtobe-Dcmocrat 

Harry R. Burks 

Herbert Monk 
Po»t-Dt3patch 

Thotniu B. ahcrmwk 

Myles Standtsb 
Star Ttmes 

Reed HyndB 
Springfield 

Vews-Leader <fr Pt«m 

Lucille Morris Upton 

Edgar Bass 

MONTANA 

Boi*man 

Chronicle 

Madge WUion 
HamlUon 

RaialU Repuhlican 
Jock E. Coulter 

rfEBR.\SKA 

Fairbury 

News 

J«anne Lou Keenaa 
Frsmonl 

Oufde A Tribunt 
Oraham W. Ho«« 
Hadingi 

Tribune 
Elolse BdMm 
K. K. Prled«a 
Nsbraika Citr 
fJercs-Press 
Ann Wary 
Omaha 

World-neraU 
Martin W. Bush 
Jake Rachman 

NEVADA 

Canon Citf 

Appeal 
Peter Kelley 

NEMT JERSEY 

Xtlanlic Citr 
Boily World 
Hal L. CbUd* 
Hackensack 

Bergen Evening itaeortf 
Douglas Hart 
K. O. Wallace 
J«nar Ciiy 

Journal 
John Hughes 
A. D. Mackle 
Long Branch 
Record 
Myrtle OeWltt 
Newark 
Sews 
Robert T. Taylor 
Passaic 
Sunday Eagle 
Minnie Kasse 
Palerson 
Call 

George Keller 
Ka^Ie 
Betty Zom 
Minnie Kasse 
News 
Abe J. Greene 
Plainfield 
Courier-NexDS 
Paul Smith 
Ridgewood 
Ridgewood Sunday NetDt 
Robert J. Curley 
C. Clarke Folsom 

NEW MEXICO 

Albuquerque 

Tribune 
Louise Miller 

NEW YORK 

Albany 

Kntcf;erbocker Sews 

Cllf Bradt 
Times-Union 

Edgar S. Van Oltnda 
Binghamton 
Press 

Josef W. Mossman 

P. Walter Hanan 
Sroofclyn Digest UagaslMO 

Nino Lo Bello 
Brooklyn 
Citizen 

Paul J. Brown 
Eagle 

John Ball Jr. 

George Currle 
Laisve-Ltthuanian Dailf 

Stephle Sasns 

Buffalo 

Bu//alo Ne^cs 

Theodollnda Boris 

Mary Nash 
Cortland 
Cortland Standard 

L. B. Van Dyck Jr. 

John T. Allen Jr. 
Courler-Erprejj 

Kenneth GUI 
Everybody's Daily 

George Pnymnslnskl 



Endicott 

Bulletin 
Edward Belir 
Herldmer 

Telegram 
Charles E. OradweU 

Ithaca 

Journal 
Conrad H. RawsU 

Kingston 

Leader 
Robert J. Stone 
Long Island 

S<or-.7ourno/ 

Austin H. Perlow 
Viola C. Bratschen 
Middletown 
Timei-Herald 
Gladys DePreltaa 
New York 

American Girl 

Esther R. Blen 

Ruth Baker 

Carl Bosler 
American Mercury 

Charles AngoH 
Argosy Magazine 

Sid F. R. Smltl> 
Calling All Girls 

Claire Olass 

Lee Morse 
Calling All Kid* 

Beatrice Lewi 
Charm 

Mrs. Prances Harrln^too 
Good Houseketplng Uafrnm 

ztne 

Herbert R. Mayea 

Harper's Junior Bazaar 

Martha Stout 
Harpers Magaiine 

(Anonymous! 
Herald THbune 

VlrgU Thomson 

Francis D. Perkln* 

Jerome D. Bohm 

Arthur v. Bcrser 
Bit 

George Shut* 
JeioUh Dally itominm 
rreiheit 
Israel Schleln 
Jviirnal A American 
Jim O'Connor 
MUler Kastendleck 

Robert Garland 
Journal of Commerca A 
Commercial 
Erwin A. Single 
Living Church 

Clifford P. Morehouse 
Look 

Gardner Eells 

Joanne Melnlker 
Modern Screen 

Leonard Peatber 
Movie Life 

Betty Btter 
Wot>le Show 

Ruth Taylor 
Musical America 

Cecil Smith 

Herbert P. Peyser 

Robert Sabln 

Qualntance Eaton 
Musical Digest 

Alfred Human 
The Nation 

Freda Klrchwey 

J. King Gordon 

Robert Bendlner 

B. H. Haggin 

Ma.Twell S. Stewart 
New Masses 

Joseph North 
New Republic 

CecU Smith 

Charles MlUer 

Harold Clurmaa 
News 

Doug Watt 
Weui Yorksky DennlH 

A. J. Valuchek 
Nowy Swiat 

W. Borzeckl 
Our Times 

John P. Davis 
PM 

Robert Hague 

Louis Kronenberger 
Photoplay 

Adele Whltely Fletcher 

Ruby Boyd 

Lester Gottlieb 
Pic Magazine 

O. Marian Boone 
Popular Hit Songs Maga- 

zine 

Joseph C. Martin 
Post 

John Brlggs 

Harriett Johnson 

Richard Wotts Jr. 
Radio Life 

Evelyn Blgsby 
Radio Mirror Magazine 

Pred R. Sammls 

Dorrls McPcrraa 
Reader's Scope 

Joe Carlton 

E. A. Filler 



Rhythm Music Magazine 

Younger C. Canada 
Salute Magazine 
DeWitt GUpin 
Bernard Simon 
Screen Guide 
Beatrice Lubltz Cole 
Katherlne Blroichard 
Janet Graves 
Seventeen 
Helen Valentine 
Carolyn Rolland 
Son J ifli.'r Magazine 
Joseph C. Martin 
Speed Fiction Group 
Magazine 
Madge Blndamln 
Staats-Zeitung St Herald 
Wolfgang Stresemazui 
Julius Bab 
Sun 
frrlng Kolodln 
Harold C. Schonberg 
Theatre Arts Magazine 

Gilbert W. Gabriel 
Time Magazine 

Chandler Tbomas 
Tomorrow Magazine 
Harold Cltrrman 
John Brlggs 
True 

BUI Williams 
Tnie lot f and Romance 
Hope E. Stuart 
Lynne Hammond 
True Story 

Ernest v. Heyn 
Variety 

Abel Green 
Worker Daily <» Sunday 

Murray Chase 
World -Telegram 
Louis BlancoUi 
Robert Bagar 
Williams Hawkins 
Toung American Teachgr 
Maxlne PhUIlps 
t)n«enta 

star 
Prancis Forrest 

lUdgewood (L. L) 

Advocate 

Helen Waters 

Frank Prazer 
Democrat 4 ChronlcUt 

Norman Nairn 
Hocheelcr 
Times-Union 

A. J. w*nier 
Hamilton Alle 

Schenectady 
Goeette 
Dorothy E. Rltz 
Shirley Armstrong 
Syracuse 

Herald- American 

B. H. Van Worms* 
Marjorle Turner 

Oranfe 

Jeanne Vlneberg 

Murray Raphel 
Pojt-Sfondord 

Tbola T. Schenok 
TVoy 
Record Newspapert 

Donald Haskins 
Utica 

Observer-Dispatch 

EailB T. Baldwin 
Press 

Calvert L. Aahar 
Waterlown 
Times 

David F. Lane 

NORTH CAROLINiK ' 
Burlington 

Timci-News 
Helen King 
Chapel HiU 
Chapel H<ll Tor Heel 
Bob Sain 
Pete Strader 
Charlotte 
Obseri-er 
Dick PltU 

Durham 

Sun 

Mack Webb 
Wyatt T. DUon 

Fayetterille 

Obsen'er 

Harry Wild atckef 
Gastonia 

Gazette 
Ben E. Atkins 
Goldsboro 
Neirs-Argus 
P. M. Patrick 
Morehead 

Tiflin City Times 
J. H. McEwen Jr. 
Shelby 
star 
Erma Drum 

SlatesTlUe 

Record 
Joyce SaunderB 
Wilson 
Timet 
Leslie Fowler 



Winslon-Salem 
Twin City SenMnel 
Sherman Shore 
Prances GrUfln 

NORTH DAKOTA 
Fargo 

Forum 

Francis G. Schotf 

Roy P. Johnson 
Grand Forks 
Herald 

Edith Tbompeoo 

omo 

Akron 

Beocon Journal 
Oscar Smith 
Betty Prencb 
Ashland 

Times-Gazette 
Mary KUen WoUe 
Bellaire 

rimej 4 Z,eiKter 
Mary Fltton 
Canton 

Canton Economist 
Morton Prank 
Agnes Dodds Frank 
Celina 

Celina Standard 
Carl Miller 

ChlUicothe 

Gazette 

R. H. Angert 
Aivin c. Zurcher 
Cincinnati 

Enquirer 

E. B. Radcllffe 

John P. Bbodea 
Post 

Edward Corberry 

Eleanor Bell 
Times-star 

Oroverman Blake 
Cleveland 

Church Managemmt 

WUlUm B. Leach 
News 

Ehnore Bacon 

Arthur Spaeth 
Plain Sealer 

Herbert El well 

Rena C. Holtkam) 
Press 

Arthur Loesser 

Omar 3. Ranney 
Toirnsend ;Vafional Week^ 

Jesse George Murray 
Columbus 

Citi2en 

Norman 6. Nadel 
Dispatch 

Samuel T. WUsoa 
Star 

Joe R. Mills 
Coahocton 

Tribune 
Grier Coleman 
Wra. Grabam 
Dayton 
Herald 

Arthur Kany 
Journal 
Merab Eberfe 
Marjorle Freed 
News 
Betty A. Diets 
Chuck Gay 
Delaware 
Gazette 
Robert Shaffer 
Foetoria 

RexHew-Tlmes 
C. B. Hopkins 
Gallon 
Inquirer 
Harriet Cummin* 
Hamilton 
Journal-Newt 
Hilda Fontaine 
Kent 

Courier-Tribune 
M. A. Wolcott 
Uma 
News 
Phyllis Wente 
Mansfield 
News-Journal 
Marguerite MIUCT 

Martins Ferry 

Times-Leader 
James Grlffen 
Mawark 

Adt'orate <ft AmerieM 
Tribune 
nazel Kirk 
Piqua 
Piqua Call 
Lola HIU 
Toledo 
Blade 
Arthur Peterson 
MltcheU Woodbury 
rimes 
P. J. Kountx 
Wellaton 
SentfneJ 
Gordon Montnr 




VIndioattyr 
L. R, Boala 
Fred Cblldtese 
ZanesTill* 

News 

Eleanor Bailey Johnson 

C>KLAHO>U 

Hugo 

News 
W. B. Morrison 
Mangum 

Stor 

Prof. CarroU nUott 

Oklahoma City 
Oklahoman 
Tracy Silvester 
Ernestine Gorman 

Perry 

Journal 
Pred Beefs 
Sapulpa 
Hrrald 
Ruth McOlaln 
Tulsa 
Tuha World 
Mtturine Halliburton 

OiREGON 
Albany 

Dcmocrat-HeroJd 
lanthe Smith 
La Grande 

Ob^'Tri^r 

Joyce Schlro 
Oregon City 
Enterprise 

Walter W. R. May 
Portland 
Journal 

Susie Aubrey Smith 

Harold Hunt 
Oregonian 

Hllmar Orondahl 

Herbert Lasson 
Salem 
Oregon Statesman 

Maxlne Buren 

PENNSYI.VANM; 
Allentown 

Coll-Chron<e(f 

Prances WeUhampel 

John y. Kohl 
Morning Call 

Prances Welsh* 
Beaver Falls 
News-Tribune 

Marian Starr 
Bellefonte 
Centre Dally Timet 

J. H. Yeager 

Carlisle 

Sentinel 
A. Douglas Tbompton 
iDu Bois 

Courier-Express 
Sarah Kellgrsn Ws* 
IBrie 

Dispatch 
Wesley First 

l^ranklin 

iVeicj-Herald 
Carolee Klnnear 
IrlanoTar 

Sun 
H. B. Hostetter 
Harrisburg 

Harrisburg 

Dick McCrone 
Telegraph 

Joseph G. Lowengard 

Barbara Eismer 

Lois P. Salinger 
J^eriey Shore 

Herold 
Hornce Thompson 
Johnstown 
Democrat 

H. Herman Hassell 
Lancaster 
Mind Digest 
W. G. Pal tin 

lAck HsTen 

Express 

Martha B. Zelgler 
Vrorrtstown 
Times-Herald 
Mnrtiorel O. HoiWOrt>» 

Thiladelphia 

Bulletin 
Max de Schauense« 
WlUlnm E. Smith 
Gaseffe-Democraf 
Eric Priedmann 
inquirer 
Linton Martin 
Samuel L. Singer 
Edw. Schloes 
Jewish Journal 
J. Sommerstein 



1^ rs-. 



Gerard Gaghan 
Vincent E. Clark 
Popoto Italiano 
Remo Zueeca 
P hoenixTiUe 
Republican 
J. P. njobul 



^ge 46 TIm SIIFboarrf Pjrsonef Appmarantmt Supplenwtt 



April 14. t«4a 



><icz Wctkty 
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iiiiTuiU CUUCM 
)■•- .1 

I>cwuic]o 

.-.ph 
. Uurrit 
! ,vr] Krug 
Polttlown 

■.■:iru 

^hi.riilv mil 
I. ;in K Binder 
PotlSTille 

' '10/ 

( iiiherlne Bright 
Rrpubltcan 

E)r D. E. Jonca 
Ponxsuiawnay 

Spirtf 
N«] WUulow 
P L. Smitb 
Reading 

Carolyn Albright 
Fteadtnff Times 
E M. SchoffstaU 

Scnnlon 

Trtbune 
Dr. D. B. Jones 
Shenandoah 

.•■Ti ■ ■;.inrfoa/i Herald 
J vrph E. Dalton 
Slroudsburg 
Rrrord 
Bobby Westbrook 

Tyrena 

Miiry Ann Jensen 

Watt Chestar 

!.t>rft: Ncxjca 
' ■ firge H. Stroley 
York 
Gis-ctte A Daily 
PYed Stabley 

RHODE ISLAND 

Proridenca 

Bulletin Journal 
George Y. Loverldge 
Bradford P. Swnn 
.u-tm W. HawKlns 

Trfrncr Brown lleralfL 
: ' r-uld E. Wiley 

J'r, - ij Dail]/ Herald 
Hurlan Wood 



Woonsockat 

Coll 

KdRnr .1. All&m 
ielmor 1/evln 

SOUTH CAROLINA 

Andanon 

Initrprntlcnt i Mail 
Elzabeth Worfonl 
Jo Aim Culpepper 

Charlaaion 

Poll 

Florence Ullltgsn 
Henrietta M*an i 
Columbia 

state 

John A, Montgomery 
GraanriUa 

Ht\c\-Piedrnont 
Lucie McOee 
Eleanor Barton 
Rock HUI 

Rot-k, Hill Herald 
P. M. Patrick 
Spartanburg 

Herald 4 Journal 
Dorothy Lane Setfert 

SOUTH DAKOTA 

Abaideen 

Arnerican'News 
Florence Delancy 
Piarxe 

Cnptfal Journal 
R. B. Ripple 

TENNESSEE 

ClarksvUle 

I.fa/-r'iro7i(eIe 
Benny C. Sands 
J. G. McDonnell 
Eingsporl 
Kingsport Times and Newt 
Dorothy Brlmer 
Memphis 

Commcrcml itppeal 
Natlee Posert 
Harry Martin 
Press-Scimitar 
Louise Nolan 
Edwin Howard 
Nashville 
Our Times 
Stanley C. Harris 
Springfield 

Herald 

Urlth Lucas 



TEXAS 

mpaoa 
.'■ r ■-• Spayd* 
Timet 
Annabel Ullea 
Auilin 

^mrrtron-Slatemiait 
Nancy PbUIps 
Dean Flnley 

Commerce 

Corninrrre Journal 
Dusklf Myers 
Corsicana 

Sun 

Lynne A. Wortbam 
Dallas 

flujlnrij Girl 

Betty Oliver 
Holiond ir. the Maeatine of 
the South 

Dorothy Stout 
JVeiri 

John Rosenfleld 
Times Herald 

Clay Bailey 
El Paso 
Times 

Norman Burke 

Fort Worth 

Press 

Margaret Thompson 
Jack Gordon 
Sfar-relejrrom 
Clyde Whitlock 
HUIiboro 

Mirror 

Thelma Webb 
Houston 

Chronicle 

Eleanor Wakefield 

Ann Holmes 
Press 

Paul HocbuU 

KUgore 

feu'j Herald 
Naomi Hegar 
Longview 

LoTigview Netcs Co. 
Ellle Hopkins 

Lubbock 

;4i^nlanche 
Margaret Turner 
Marlin 

Martin Democrat 

Mrs. George S. Buchanan 



PaleUiB* 

Hr'ali A Press 
rransts Pun nin g 

San Angaio 

.itaitdard Times 
Minor ShuU 

TerraU 

Tribune 
Pred J. MasscngUl 

UTAH 
Sail Lake City 

Desrret .V'-I('5 
Cor - ' ■ ' rlson 
Ho 1 

Tribi. am 
Uauu^ u<.b'.nAg^ 

VERMONT 
St. Albans 

Metrenger 
T. w. Tumey 

VIRGINIA 
DanrUIe 

Ue^ister Ji Bee 
Mary Prllllman 
Fredericksburg 
FrcdenVllnburp Free Lance- 
Star 

Robert E. L. Baker 
Lynchburg 

.4dl.'oni'e 
W. D. Mount Jr. 
Korfolk 

Ledger-Dispatch 
Charlen Hoofnogle 
Portsmouth 

.Itar 
K. Hardy 
Richmond 
/Sichrriortd NeiDa Leader 
Alton Williams 
Helen De Motte 
ftirhmond Times Dispatch 
Edith Lindeman 
Ororge Harris 
Suffolk 

Sews-Hcrald 
Marlon Lyon 

WASHINGTON 
Aberdeen 

World 
P. R. Foelkner 
Bellinghsm 
Herald 
Nellie Browne Dull 
Longriew 

.Vctc.t 

Ruth Sweeney 



SMltle 

i,r,-lnteUltene€f 
.suiitnne Martin 
J. Willis sayre 

5far 
V. B. Westpba] 

rimes 
Richard E. Hay* 

Spokana 

C^ranirle 

Bob Emahlser 

Vancouver 

Sun 

Vernor M. Schenck 
Times-News 
Ellis Blnkley 

Walla Walla 

t/nlon Bulletin 
Roland E. Miller 
Mrs. R. C. Myers 

WEST VIRGINIA 

Charleston 

Color Magazine 
Jack H. Dawley 

Gazette 

Bayard F. Ennis 
Edith Crnbam 

Huntington 

ildT'rrincr Dispatch 

James R. Hawortb 
HrroId-Xdi-'crfijcr 

BUI Belanger 
Wcrald-Diapflfch 

Maurice M Kaplan 

(Mrs.) 

Moundsville 

echo 

Alexandra Shaw 
Journal 

Louise Fox 
Point Pleasant 
Register 

B. D. Swint 

WISCONSIN 

BaloU 

IVetdj 
Harriet Dawson 
Jancsville 

Janesville Gazette 
Peg O'Brien 
Kenosha 
Ne:ps 

Coyla McNeil 
Madison 

.Sfaic Journal 
William L. Doudna 
Helen Mathlson 




INTERLUDES 




... a (lever piano- 
vocal duo hilling 
Ihe high spols in 
cabarets, dubs and 
cocklail lounges 
across Ihe nalion. 




DON & TERRY 



Piano and Two Voices 



FINE HARMONY VOCALS 



i 



SOPHISTICATED SONG STYLINGS ^ 
I APPEALING COMEDY ROUTINES || 



/2^W^^r/,i^. ALIAN RUPERT 

J63 Sooth llHi St.. Philadelphia, PA. 



ml Appttmrnm^s SvpplmmmM 



265 South llfh St.. Philadelphia^ 



Manilowoc 

ManiZQwov Herald Timu 
Roy P. VBlltchka 
Milwaukee 
Journal 

Rlchnrd S. Dnvis 
Walter Manlrled 
Sentinel 
Edward P. Kalllne 
Buck HeraoR 
WYOMING 
Casper 

TTibjtne'Herald 
Arthur 1. Oarbutt 
Bock Spring! 
ICocket-Miner 
Miu-tho Jen5?n 
G. A. Schmidt 
HAWAII 
Honolulu 

Adrrrliser 

Edna B. Lawson 
Star-Bvlletin 

George Oakley 

C4NVDA 

ALBERTA 

Zdmonion 

Journal 
Les D. Wedman 
Jan MacDoiiBid 
Lethbridge 

Hcald 
C. r. Steele 



Howard Ross (A) 

New Tork: 1650 Broadwoy 
Danny Shaw 
Tommy Socco 

Chicago: 203 N. Wabash 
Hal Sands (A) 
New York: Paramount Bldg. 
Hal Sands 
Horry Sanlley (A. U) 
New York: 48 W. 48th St. 
Harry Santley 
Vic Schroeder Aqeocy (B> 

Omaha: 848 Insuraucc Bldg. 
Vic Schroeder 
Harriet McMlllen 
Eddy Haddad 
Mary Lou Olson 
Sen Shcmln (A. B. U) 
New York: 1501 Broadway 
Ben Shanln 
Seymour Shapiro Agency (A) 
Chicago: 32 W. Randolph 
Seymour Shapiro 
MelTille A. Shauer Agency 
(A. B. D) 

I.oe Angeles: 9120 Sunset 
Blvd. 
Mel Shauer 
Cliff Carllng 
?hll SheUey Agency (A, U) 
Loe Angeles: 8842 Sunset 
Blvd. 
Phil SheUey 
Herbert Walsh 



BHITISH COLUMBIA 
VancouTer 

Bntish CoIiimb(a Dlgtrt 

C. A. Perkins 

Xrene Leman 
News-Herald 

Constance M»:Kay 
Province 

Rhynd Jamleson 
£un 

S. BUgh 

Ronald Gadsby 

MANITOBA 
Winnipeg 

Frank Morrias 
rribune 
S. Roy Maley 

Ben Lcpkln 

NEW BHUMSWICK 
Moncton 

Times -Transcript 

Elva Mylea 
' Jean Cook 

NOVA SCOTIA 
HaUfax 

Herald 

June Grant 

New Glasgow 

News 
Martha McKennle 



ONTARIO 

Ha mill on 
Spectator 
N. c. Clarke 
London 
Free Press 
Ignore Crawfonl 
J. C. Burna 
North Bar 

Nuyget 

Betty Deajardlnj 
Otlawa 
Citlzeu 

Lauretta Thistle 
Journal 

Blyth Totmg 
A. S. Sykes 
Le Droit 
Ouy Bcsulna 
Owen Sound 
Sun-Ttvies 
Helen Pearce 
St. Catherines 
standard 
D. J. Williams 
St. Thomas 

Times-Journal 
H. Ramsay 
Gladys Elliott 
L. H. Dlngmon 
Stratford 

Beacon .'Icrald 
Lotta W. Gibson 



TlauttisB 

Frets 
W. J. Marks 
Toronto 

Canadian Forum 

Davis Mosdell 

Milton Wilson 
Canadian Hornet and Oaf 

dens 

S. McHwalne 

Jean McKlnley 

Gloria Scbondelmayer 
Olobe * Mail 

Colin Sablston 
Liberty Mapiulne, Ltd. 

C. J. Harris 
Mayfair 

B. M. Tate 
Presbj/rertan Record 

Dr. John McN&b 
Star 

Augustus Bridle 
Teleffram 

Edward Wodson 
Windsor 
Star 
Clarice Tapson 



Oosette 

Thomiu. .,£.- 

Herb Whlttaker 
HeroW 

Pat Pearce 
Jeuiih Dailp Eagle 

I. Rablnovitch 
La Patrie 

D. Laberge 

D. M. Huot 
Le Canada 

Paul Roussel 
Pe;(f Journal 

Andre Lecompte 
Samedi Magazine 

a. Davis 
Star 

H. P. BeU 
Quebec 

Cftronfcle-Tele^rap/I 

Ena Robinson 

A. G. Penny 
L'Action CathoUqut 

a. Fecteau 

O. H. Dagneau 
Le Soleil L'Evenement- 

Journal 

M. Bemler 

R. Lapolnte 

Prs. Cate 

SASKATCHEWAN 
Hegina 

I.cader-Po3l 
Dan Cameron 



BOOKING OFFICES 



Hdward Sherman Agency (A, B) 

New York: 1501 Broadway 
Lawrence J. Golde 
Mickey Aldrlch 
Joe Coopersmlth 
PhU Coscla 
Beverly Hills. Calif.: 8533 
Sunset Blvd. 
Edward Sherman 
PhUadelphIa: Real Estate 
Trust Bldg., Broad and 
Chestnut Sts. 
Joe Coopersmlth 

WUllam ShlUy (A) 
New York: 1560 Broadway 
D. W. Shilling 

SUbsrt-BoUo Agency (A. B, O) 

Los Angeles: 1586 Crossroads 
or the World 
Arthur SUber 
Joe Rollo 
Mildred Meyers 

£ddie Sllgh Agency (A. U) 
Chicago: 203 N. Wabash Ave 
Eddie Sllgh 



i( Ccmtinued from page ^'jj ; 

Eddie Smith Agency (A, B) 

New York: Paramount Bide. 
Al WUson 
Poul SpechI (A. Bl 

New York: 342 Madison Ave. 
Davis S. Stem (A) 
New York: 1619 Broadway 
Al - Greene 

Eddie Suei Theatrical Agency 
(A. B. U) 

Philadelphia: Suite 600. 
Shubert Bldg. 
Eddie Suez 
Bernle Rothbard 
Joseph Sullivan Agency (A, B, U) 
Los Angeles: 8949 Sunset 
Blvd. 
Joseph Sullivan 
Sol Tepper (A) 
New York: 1270 Sixth Ave. 
Beatrice Kltell 
Triangle Artisls Corp. {Al 
New York: 1697 Broadway 
Lou Perry 
Prank MUltary 
Phn Tyreli Agency (A) 
Chicago: 203 N. Wabash 



Vnited Amusement Enlerprisea 
(A) 

Chicago: 203 N. Wabash 

Harry Qretwn 
Dallas: Fidelity Bldg. 

Dick and Sonny Millard 

Universal Arlisis Bureau (A) 

New York: 234 W. 44th St. 
Bert Jaslow 
Annatta Sehein 
DnlTersol Attractioni (A B) 
New York: 545 Filth Ave. 
Ben Bard 

Al Wager Agency (A B) 

Loe Angeles: 707 D. Broadway 
Al Wager 
Joe Wager 
George Nelson 
Art Weidner Orchestra (A B, V) 
San Francisco: 3025 Van Ness 
Ave. 
Art Weidner 
Jack Weiner Agency (A) 
Los Angeles: 8979 Sunset 
Blvd. 
Jack Weiner 



Jin Whiling Agency (A, B. T7) 

Los Angeles: 6110 Santa 
Monica Blvd. 
Art Whiting 
Enda Scodeld 

F red WUliamson (A B. U) 
203 N. Wabash Ave, 
Fred Williamson 

Fi ank M, Winkler Agency 
(A. B, U) 

Los Angeles: 1205 N. LaBrea 
Prank Winkler 
Miles Auer 

World Wide Attractions (A. B, D) 

Beverly Hills, Calif.: 107 N. 
Canon Dr. 
Hal Zelger 
Carl Von Rltter 

lules Zieglei. Inc. (A U) 
New York: 545 Fifth Ave. 

Jules Zlcgler 
Hollywood: 85-82 Siuiset Blvd. 

Fred Katz 
:Cjondon, S. W. 1: 110 
Jermyn St. 
Rita Cave 

Ed Zwicker EntertalnmenI Bureau 
I A. B. U) 

Philadelphia: Shubert The- 
ater Bldg. 
Ed Zwicker 



IRVING SCHW.\RTZ 

(Continued /,■<., i; pu,,,- 17) 
tnt of their present level and that 
i e percentage split over guarantees 
vill have to go on a 50-50 basis in- 
tead of today's regularly accepted 
-0-40. 

According to Schwartz, approxi- 
mately 80 per cent of batoners on a 
one-nighter swing show little desire 
to go out of their way to entertain 
the crowd. "Many of them are like 
dead fish on the stand." Schwartz 
says, "never bothering to turn on the 
personahty or pay attention to the 
patrons." Schwartz criticized the 
"just another job" attitude on the 
'■t the maestri, and pointed out 
lis hurts a leader's following in 
I . articular area as well as result- 
ing in a general ill-effect on other 
dances to be held at that spot in the 
future. 

"The day when a leader can just 
stand up there and beat out the music 
is past," Schwartz adds, "v^ustomers 
today want to be entertained and get 
their money's worth. Those who 
aren't may not come back next time." 

Schwartz points out, of course, that 
not all batoners are guilty of this, 
and sang high the praises of Tex 
Beneke and Stan Kenton as examples 
of co-operative maestri who have re- 
cently played his dates, (Beneke 
played the Stockton Civic Auditorium, 
grossing more than $4,000, and the 
concert Schwartz promoted with 
Kenton at the Sacramento Memorial 



Auditorium drew a $5,600 box- 
office. ) 

Managers and bookers should go 
all-out in aiding in publicizing a one- 
nighter, Schwartz feels. He criticized 
booking agencies who supplv age-old 
material on their bands, "and some- 
times even this comes too late to be 
used effectively," Schwartz said. He 
feels bookers should supply promoters 
with one-minute transcriptions for 
use as radio spots to advertise bands' 
appearances. Managers, he feels, 
should show greater effort in lining 
up personal appearances at local rec- 
ord shops and on disk jockey shows. 

AlVDY SHEETS 



(C(fuli:iurd jro,n 



piiiic 17) 



until guarantees are decreased, this 
promoter feels. 
Here's how Sheets figures it: 
"If I charge $1.50 admission to a 
dance, after taking taxes off, the box- 
office keeps $1,25. If the dance at- 
tracts 2,000 people — which is a 
healthy turnout in these parts today 
— that means that after paying a 
$1,500 guarantee and splitting 60-40 
I get to keep $500, However, out of 
this money I have to pay for adver- 
tising, rental on the haU and my help. 
There's so little left for the promoter 
that it doesn't pay to stay in the busi- 
ness." 

Sheets wants to see band guaran- 
tees brought down to $1,000 and a 
substantial decrease in percentages. 
If the promoter feels he has a chance 
at making a buck, he'll be willing to 
go out on a limb and cut admissions 



to attract more patrons, Sheets main- 
tains. He thinks that with rare ex- 
ceptions the gate tab should not be 
over $1.25. He said he wiU charge 
SI. 80 admission for the Guy Lom- 
bardo dances he is running in Oak- 
land on Mayll and at San Jose, May 
13. However, since Lombardo has 
proven to be so strong at this area's 
box-office in the past, he feels the ad- 
mission won't be prohibitive. 

Generally, Sheets placed most of 
the blame on the band leaders them- 
selves, stating: "I think the personal 
managers and bookers are doing all 
they can. The trouble is that many 
of the band leaders are too independ- 
ent these days." 

RAI.PH YITIMtERG 

( C't.;i;i:i »i (? froiii inuif 17) 

high rental costs there is little left for 
amusements. 

"We have been getting big admis- 
sion prices in all of our promotion 
towns but would like to reduce these 
prices in order to increase attendance. 
We are imable to do this since we still 
must pay high guarantees for bands. 
Colored attractions have reduced their 
guarantees considerably but the 
prices on white orchestras continue 
close to wartime leveLs. 

"The attraction and agency could 
help us considerably if they made 
some effort to ch.inge their promotion 
a'ds. There has been very little 
change in gimmicks in the past 11 
yeare. The same format has been 
available in pictures, mats and news- 
paper publicity ideas ever since I 



started out in the field. Some attrac- 
tions have used advance publicity 
men, but Irankly, this is not much 
help. Firstly, as a rule, the advance 
man is Eomi> punk who knows nothing 
about publicizing a band. His stay 
iu a town is from two to three hours 
and then he is on his way to the next 
town. Thin is not enough to make 
the proper <;ontacts or to do any of us 
any good. A good advance publicity 
man would be an asset but they must 
be hard to find. 

"A good advance man should con- 
tact not only local disk jockeys but 
also the julte box distributors in a 
town he cot-ers. But most advance 
men pass the juke box operators by. 
In this wrifi!r's opinion the juke box 
gives a band or any song number its 
greatest boost." 



JC»E BARRY 



used to sell us a bona fide band leader 
— without a band— who would work 
a date with a pick-up outfit. Today 
I know when we bii.v a band we get 
the same bar d ed on records 

and on its loc. 

"The Ritz Ic ;.v card indt-:. 

of the bands wiucii play in our ball- 
room. It is Irom these records which 
list guaranti>es, percent: ; 
etc., made by each ortl 
date in the Hit^. tlinf 
a price list, ' 
exti-emely rai i 
changes ovei' j .i 
prices becau:;e they kii 
know what was paid an 
made." 
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the slump should be 
lime with top name 
■ves. This, he cx- 
n sort of nrtificinl 



formed 
any, box- 



keep their top name 
b. the clover is green and 

bv areas where the slump 

»i 7- says. "U this is 

!■ iiiue, we are dead. 

Ai:-i'. '„\ inmd all efforts to 

bring the top drawing bands to the 
terrllfirios where they are needed in 
or'! the industry a badly 

ni Keep those bands in 

the . ,;iories, especially when 
they've been hit by a slump in busi- 
ness." 

Stilt?, feels that the day is here for 
batnnpri to replace their high-sal- 
'1 with men working for 
-. This, he feels, would 
to ask le.";s in playing 
onc-ni;;hters and thereby "leave a 
dnllnr f'lr the promoter." As it stands 
lid, the big names take 
lice cream and "let the 
. ' . ;fer." According to him, 
'> is a situation which must be 
ived without delay if the one- 
oighter biz is to remain. 



L.4IIKY GEER 

Info finm all over the territory, indi- 
cating that business is really in the 
doldrums, 

Lcailcr."! sliould pay extra attention 
to dfiins a good job on the stand, 
■ ing to the payees. The 
of intermi.'isuins is dis- 
, Gcer said, and lead- 
t'1'.s shciuUl marshal their sidemen 
more diligently and see that they 
■' intermission policy set 
in owner. He encour- 
iders to get the feel of 
dHiHii.;, communities; that they try 
to fiiirl exactly what each ballroom's 
clipn- 'nr by watching during 

eai i sets to see what num- 

bers uwds to the floor and 

what type of music drives terpers 
from the hardwoods. Fronters 
' ' ' ccliraate their music to 
qualities of the danc- 
;om. 

$1,500 Pergonal Salary 

Snnip lo.Tflrr?: mu-^t flvno prices, 
Gcer snifl. Recently .1 r told an 

op thnt lie must cuiitinue t.. demand 
his hii;h guarantee and percentage 
because of a weekly $8,500 nut for 
the band. \Vhen the op asked the 
leader to break down this high figure, 
the leader said he included $1,500 
for personal salary plus such over- 
head items as sal.iry of a valet, secre- 
tary, manager, property man and 
band boy. 

Geer said that he has received 
beefs frmii ops over some booking 
offices which fail to return com- 
pleted contracts to the op, making it 
impossible for the op to complete 
promotional arrangements for the 
date. Ops realize that bookers are 
!;ompt;p>pt- ti\:nf» up in trying to route 
orV • that an op should 

hir advance to really 

do radio time, news- 

pai ' ;tributing records 

of to the better pa- 

tron.s. Ucporls liave come to Geer 
ot contracts being held in skedding 
offices for a month before a date, 
while the op buys window cards, 
newspaper ads and other promotional 



.r clanccry. In 
• .said the im- 

money w , 

I favorite ; , _ 

^■»;„ ■ dfcluiUlg Uii.i:,. 

>r"'^'' "ilize the thre.it I' .-.t 

they V. ,,. ; , .-. ■ , I .. . , 

petitor if an . 

pitch. Geer poji 

if one op in a ttrniury can t buy a 
band, It won't do well with a com- 
petitor in the same area. More at- 
tention must be given to the prepara- 
Uon of contracts, for a band is inked, 
only to have such factors as plaving 
lime for the band changed because 
of an error on the part of a secreUry 
who t>'ped in four instead of three- 
and-a-half hours' playing time." 

ALICE MrM.4nON 

(Coiitinnrd iro,:i pui;,- 1:) 
times what the location band costs 
per evening and the promotion job 
on such a date ups the ad budget 
considerably. The promotion budget 
for the succeeding night is also hiked 
to make up for the dancers, who 
broke their normal habit to make the 
name dance. 

Too Good, No Good 

If the name ork Is a big pull, the 
crowd may be so big that dancers do 
not get a good chance to hit the 
maple and do not get the service 
which they usually associate with the 
ballroom when location bands are 
playing. Name orks, she said, mu.st 
realize that, while they have heavy 
pajTolls, the ballroom op's burden 
of city and State taxes, insurance, ad- 
vertising, loss of business on preced- 
ing and succeeding nights, and a pay- 
roll that increases because of person- 
nel necessary to handle the heavier 
crowds, make it more difficult for 
the op to break even. With the gov- 
ernment getting 20 cents out of every 
admission dollar for .taxes, and the 
bands asking a 50 or 60 per cent priv- 
ilege, which means 40 to 48 cents out 
of the remaining 80 cents, the op has 
little profit left. 

Fronters must learn the particular 
musical tastes of each ballroom's 
clientele, she asserted, and a few min- 
utes with an operator before the 
dance will assist a fronter in doing 
a better job. If there's a reason an 
orkster cannot adhere to the danc- 
ery's policy, an explanation will make 
the op realize that his patrons are not 
being fluffed. Mi.ss McMahon also 
pointed out the danger of over-long 
intermissions, which are in violation 
of union contracts. She asked co- 
operation from leaders in letting her 
know what ops can expect in the way 
of personal visits to lo cal di sk jockeys, 
such as Paul Roberts, WFBM. Indi.in- 
apolis platter pilot, who has worked 
100 per cent in putting the roof dance 
bands over. 

Bookinf! Office Co^p 

Bookers must discontinue to sell 
concert and .show bands as dance at- 
tractions. Miss McMahon maintained. 
When a band is sold, booking offices 
should follow thru with informative 
and well-WTitten press manuals. 
Booking offices should furnish promo- 
tional media at reasonable prices. She 
pointed out that one Omaha territory 
band booker sells attractive window 
cards at a nickel, while major agen- 
cies ask a dime for the same mate- 
rial. Press books should carry com- 
plete info about the band's records 
and recent web airings. 
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CURRfNTir A1 

THE BOWERY 

DETROIT 

Offcfflni ■ VArl«tY 
tunei from tti« Hip pop 
tcle<tiont to the mot* 
dIHkutt cUtilc 
Tlieir contrjit ef Initrw- 
mcnti ranging fram one 
inch to a thr*«'foot«r Is 
unyfually n o v • I jnd 
unique. 
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No Rest for the Whacky! 
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Nau, Booking Summer Tour 

Personof Management: 

Harry A. Romm, 38 E. 57th St., New York City 
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RUNNING SUCCESSFUL NIGHT CLUB 



rfConfiimed from page 4): 



would rarely lead the orchestra but 
spent most of his time dancing. 

We prefer attractions like Jean Sa- 
rilnn and Joe E. Lewis, who draw in 
the most money per patron; Duke 
Ellington, who attracts such names 
in the music world as Dick Haymes, 
Margaret Whiting and Johnny Mer- 
cer; Carmen Cavallaro, who always 
plays with the band and is always 
glad to play request numbers, and 
Desi Arnaz. who has a host of friends 
here and a strong following. Peggy 
Lee proved to be a good draw. 
The Hoi Thomp»on 
You might be intere.<:ted to know 
who drew the most money at Giro's. 
Due to the fact that we lump our 
night club gros.ses with the liquor 
sales and catering, it is difficult to 
be specific. But we do know that 
the three toppers to date are Kav 
Thompson, with the Williams Broth- 
ers; Carmen Cavallaro. and Danny 
Kaye. Among others on top at Giro's 
are Mitzi Green, Joe E. Lewis. 
Dorothy Shay. Duke Ellington, Kath- 
erine Dunham, Jerry Lester and Veloz 
and Yolanda. Kay Thompson and the 
^.\Ml!i;.ms Brothers broke more rec- 
' ' 'i< 'han anyone else at Giro's. 

In general, comics do well. How- 
ever, we insist on entertainment that 
is not off-color. For two years I re- 
ftised to have Jerry Lester on my 
bill because his material wasn't quite 
up to our standards. He cleaned it 
up, came to Giro's and made a great 
hit here this season. I think that he 
is thrice as funny as ever before. In 
fact, 1 think he will soon be recog- 
nized as one of the greatest comedians 
of our time. Altho a great performer 
naturally prefers to choose his own 
material, he will, if reasonable, listen 
to suggestions on what bits to add or 
cut. For instance, Mitzi Green was 
not completely sold on the idea of 
doing a takeoff on Joe E. Lewis every 
night. But when I pointed out that he 
was very well known and liked by 
our patrons, who would appreciate 
this particular bit, she included it and 
it has become a favorite here. 

Giro's itself — tho it is one of the 
most famous in America — actually 
operates in the red. We have, how- 



ever, five main sources for reve- 
nue: (1) Catering. (2) retail liquor. 
(3) studio parties given on sets, (4) 
lea.'iing the room to motion picture 
studios for night club scenes and to 
radio broadcasting companies for 
special broadcasts, and (5) concert.s. 
Last year I presented Jose Iturbi, 
among others. Naturally, we respect 
the five sidelines which bring in most 
of our revenue. One gimmick we've 
latched on to which has helped pro- 
mote our sidelines is a social secre- 
tary who advises those interested in 
how to conduct a party in their own 
homes. This is an individualized serv- 
ice for which there is no cliarge. 

Giro's operates a little differently 
from most other clubs. We pav no 
rent since I own the building;' the 
land and all the propert.v is free and 
clear of mortgage; we have no laun- 
dry bills because we own and op- 
erate our own laundry; we carbonate 
our own water; we make our own 
ice; we own a shop where we up- 
holster our furnishings and keep them 
in constant repair, and we pay no ex- 
ecutive salaries. 



MinilTIST BOOKERS 
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out to renew interest in dancing and 
help both groups. 

Opt Are HotU 

Ballroom ops must realize they are 
hosts and should take a general in- 
terest in familiarizing themselves 
with their clientele. Serl Button, of 
National Orchestra Service, Omaha, 
advised that ballroom ops would do 
well to associate closely with any 
community enterprise and attempt to 
have as many civic and school func- 
tions as possible held in their danc- 
eries. 

On the advertising situation, terri-. 
tory band bookers felt that in some 
instances the entire budget is spent 
on promoting name attractions, while 
ops cut down almost completely for 
the territory orks. Too many ops, 
they aver, are sticking all their money 
in the name-band promotion and are 
just getting by with their regular 
weekly territory band dates, which 
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are so much more economical and if 
promoted correctly might mean a 
regular, neat income. 

Ballroom interiors and exteriors 
mean a great deal, and ops should 
spend more tune and dough in seeing 
that their spots are a showplace in 
the community. Vic Schroeder. Omaha 
territory skedder, pointed out the lack 
of adequate p.-a. systenu and poor 
acoustics discourage fronters and offer 
little good music to dancers. 

Schroeder also emphasized proper 
relations between the op and the 
fronter, encouraging ops to give in- 
sU-uctions to leaders well in advance 
of the opening time; treat musicians 
courteously, obtain some kind of ••■erv- 
ice from ballroom help for musickers 
between sets and have pianos tuned 
to standard pitch. Schroeder also 
pointed out that it is a good practice 
for ballroom ops to open their danc- 
eries at 6 p.m. so that a band arriving 
early can have a chance to set up and 
clean up before eating preparatory 
to going onto the job. 

Study Demand 

All territory skedders insisted that 
ops study their crowds for band de- 
mands so that bookers could supply 
them with the t.vpe of band they wish. 
Barnett said he had run into ops who 
run regular popularity polls by hav- 
ing dancers sign give-away cards on 
which they also name their top 
favorites. • 

Nev Wagner, of the William Morris 
Chicago office, said that he has been 
securing good reports on his sugges- 
tion to ops who buy show-type dance 
bands and work a combination con- 
cert-dance. Utilizing a one-hour show 
and three-hour dance, ops are able to 
get the older music fans and the 
younger dance fans in for the name 
promotions. 

Ops who scale their admish ducats 
a.ccording to the price of the attrac- 
tion are enjoying heftier grosses, ac- 
cording to Lang Thompson, of Asso- 
ciated Booking's Chi outlet. Thomp- 
son said that with dough as short as 
it is patrons are pulled by the drop 
in coin. Ops are fluctuating the ad- 
mish in proportion with the guarantee 
on the band with some success in 
certain areas, he said. 

HAL HOWARD 

I Coririraied from page J6) 
of America. Promoter dedicated the 
one-night dance date to Bank of 
America employees. These were 
given tickets at a reduced rate, which 
meant that the promoter was as- 
sured of a substantial turnout coming 
from that organization. 

According to Howard, admission 
prices are on the down grade but 
promoters and dancery ops take it for 
granted that the public knows about 
their lopping of prices. He mentioned 
one promoter who heads his news- 
paper advertising with, "Now. name 
bands at sensible prices." By driv- 
ing home the fact that prices are 
down, it will result in more cus- 
tomers who can now afford to go and 
are willing to spread the good news 
to their friends. 



HOWARD SIIVKOTT 

some sort of intimacy between the 
operator and the ticket buyer. The 
promoter should make use of promo- 
tion gimmicks — giveawa.vs, door 
prizes, disk jockey tie-ins, etc. To 
top it olT the promoter should spend 
time and money in keeping his ball- 
room in attractive shape. Some ball- 
rooms today are in bad need of re- 
dccoration, refurnishing, repainting, 
etc. Keeping the ballroom attractive 
helps to create the environment 
which would draw customers instead 
of drive them away. 

"Another suggestion is that oper- 
ators make greater use of advanco 
ticket .sales on " 
serves a two-fi 

advance sale i 

■nouth talk about the dance around 
town. Secondly, it serves as some 
insurance for the operator's date." 





i/oiees-USTEN/ 

It may be your consdence speaking. 

It may be saying: "Save some of 
that money, mister. Your future de- 
pends on it I'.' 

LItlan cloMly n«x« tim*. Those are 
words of wisdom. Your future— and 
that of your family— cfoes depend 
on the money you put aside in sav- 
ings. 

If you can hear that voice speak- 
ing clearly, do this: 

Start now on the road to auto- 
matic saving by signing up on yotu" 
company's Payroll Savings Plan for 
the purchase of U. S. Savings Bonds. 

There's no better, no surer way to 
save money. Surer because it's auto- 
matic . . . better because it pays you 
back four dollars for every three you 
invest. 

Do il now. If you can't join the Pay- 
roll Savings Plan, tell your banker 
to enroll you in the Bond-A-Month 
Plan that enables you to purchase a 
bond a montli through yovr check- 
ing account. 

Remember — better anvo tiiau 
soiryt 

Automatic saving is sm 5sm<^ 
US.Savings Bonds 
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"Sine Bing% "Lee's for Me 
CoUesian Chant; in Place: 
Como,Laine;Mord, Shore 

Si^T. SUP Sh.-.. t»a F^' 

/Continued from page 3) Vau«hn 
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"Ballerina" and Laine 
"Desire" Campus Wax Faves 

— r — 1 v-kioliBtarian Bo«m 



javorlte Populff ^"'Tu:. choice ol listeners, with pljnj^^p^^ 



lOtU Vnual College P«». 

SINGERS 
AD-Aroond F.^orite 
(Male) 

1 Sing Crosby .'...510 

^* Perry Como .309 

3 Frankie Laine 213 

4 Vaughn Monroe j^O 

5 Frank Sinatra :...122 

^ Mel Torme 

\\ 
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